


Disclaimer

e This document contains forward-looking statements that involve risks and uncertainties, including references,
concerning the Group's expected growth and profitability in the future which may significantly impact the expected
performance indicated in the forward-looking statements. These risks and uncertainties are linked to factors out of
the control of the Company and not precisely estimated, such as market conditions or competitors behaviors. Any
forward-looking statements made in this document are statements about Worldline’ beliefs and expectations and
should be evaluated as such. Forward-looking statements include statements that may relate to Worldline’ plans,
objectives, strategies, goals, future events, future revenues or synergies, or performance, and other information that
is not historical information. Actual events or results may differ from those described in this document due to a
number of risks and uncertainties that are described within the 2017 Registration Document filed with the Autorité
des Marchés Financiers (AMF) on March 21, 2018 under the filling number: D.18-0163. Worldline does not
undertake, and specifically disclaims, any obligation or responsibility to update or amend any of the information
above except as otherwise required by law.

e Revenue organic growth is presented at constant scope and exchange rates. 2018 objectives have been considered
with exchange rates as of December 31, 2017.

e Global Business Lines include Merchant Services (in Argentina, Belgium, Brazil, Czech republic, France, Germany,
India, Luxembourg, Malaysia, Poland, Spain, Sweden, The Netherlands, United Kingdom, USA), Financial Services (in
Belgium, China, Estonia, Finland, France, Germany, Hong Kong, Indonesia, Italy, Latvia, Lithuania, Luxembourg,
Malaysia, Singapore, Spain, Taiwan, The Netherlands and the United Kingdom.), and Mobility & e-Transactional
Services (in Argentina, Austria, Belgium, Chile, China, France, Germany, Spain, The Netherlands and United
Kingdom).

e This document does not contain or constitute an offer of Worldline’s shares for sale or an invitation or inducement to
invest in Worldline’s shares in France, the United States of America or any other jurisdiction.
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Very good start of the year

Very good start of
the year with 5.8%

revenue organic

Solid business momentum and
operational performance:

Good transaction volume growth in

Confirmation of the
very strong
commercial

growth Financial Services and confirmed momentum of the
double digit volume growth of company and ;
Merchant Services in India and in significant progress in
Central Europe; payment_o_utsourcmg
* Successful go to market of Eﬂfg;tei?q'tézsmf(osr
Worldline’s latest innovations in the
three Business lines
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i i Remind
All 2018 objectives confirmed 2816 mmbiieh

Between 5% and 7% organic growth 6% to 8% for
for the full year 2019

Between 22% and 23% (1) } < ’?:02‘83153(‘1’/)0 >

Between € 200 million -
i _ _ £ €230 million
and € 210 million, including c.€20 million of to €245 million

synergy implementation costs

(1): Based on revenue accounted for under IFRS15
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Constant scope and exchange rate figures reconciliation

Revenue

Int I S Exchange
In € million Q12017 IFRS15 n erf“a ef::(':)tes rates Q1 2017*
ransfers effects
Merchant Services 122.9 -0.3 -0.5 +9.5 -1.7 130.0
Financial Services 168.3 -2.5 - +3.7 -0.7 168.8
Mobility & e-Transactional Services 83.1 -6.0 +0.5 - -3.8 73.8
Worldline 374.3 -8.7 0.0 +13.1 -6.1 372.7

* At constant scope and March 2018 YTD average exchange rates
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Revenue performance by Global Business Line

In € million Q12018 Q1 2017* % Growth
Merchant Services 138.1 130.0 +6.3%
Financial Services 178.4 1688  +5.7%
iy o Tansociona serves 776 35 4sa%
Worldline 3941 3727  +5.8%

* At constant scope and March 2018 YTD average exchange rates

20%
35% N Th
Merchant e) \ PIODAIIEY;

: & e-Transactional
Services

Services
=
@ 459%
Financial Services

Worldline
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Revenue performance by Global Business Line

+5.1%*

+6.3%*%*

Merchant :@

Services oo

« Strong growth in Merchant Payment
Services:

» Strong revenue growth in
Commercial acquiring in
Continental Europe;

« Solid double digit growth in
India (+20% terminals
managed);

* Slow down of payment terminal
services (product range
changes).

* Good performance of Merchant
Digital Services thanks to Private
Label Cards & Loyalty Services in Spain
and in France.
J

+5.7%*

- Acquiring Processing: increased
number of transactions and high
project activity;

Financial
Services

e Strong volumes, ramp-up of Instant
Payment projects in Accounts
Payments;

*  Good volume growth in Issuing
Processing;

- New e-Brokerage projects fueling
growth in Digital Banking.

Mobility & N

e-Transactional Services

- Double digit growth in Trusted
Digitization: strong momentum in
France thanks to new contracts signed
in 2017;

+  Growth in e-Consumer & Mobility
fueled by Connected Living activities in
Germany and in Iberia;

- e-Ticketing: good business growth in
Latin America offset by lower project
revenue in the United Kingdom.

* Organic growth rate, at constant scope and March 2018 YTD average exchange rates
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Commercial
& operational

performance
first quarter 2018
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Robust transaction volume growth during the first quarter

+ 2496

ACS transactions

managed

o ‘ ‘ °
spisill Worldline

+ 40%

iDeal transactions

+69%

Number of issuing
transactions

+59%
Number of
non-card transactions

Number of payment
terminals managed

+20%>
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Main Q1 2018 signatures

Z Merchant Services

Key achievements & business update

4

+ Confirmed success of Worldline's
commercial acquiring packaged
offers

+ Merchant ewallet sold to a major
French appliance retailer

« Launch of Total eWallet
» Various large commercial

acquiring contracts renewed
(India, Belgium)

@ Financial Services

Key achievements & business update

D 4

Large issuing processing
contracts renewals (German,
Dutch banks)

3 new contracts for Worldline
Issuing in 1-click solution

Implementation of
equensWorldline ASPSP-solution
for 7 North-European banks

Worldline Digital Banking
Platform solution rewarded
during the PayFORUM 2018 (“API”
category)

EquensWorldline’s Instant Payment
solution chosen by De Volksbank

Mobility &
N\ e-Transactional
Services

Key achievements & business update

R

+ First Open Payment solution for

public transport in France (Dijon)

* Worldline and Bureau Veritas

announced the launch of the food
chain traceability solution Origin,
built on blockchain technology.

+ ANCYV: secured digital platform to

transition from paper vouchers
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First commercial
successes of our
new offering

Marc-Henri Desportes
General Manager Worldline
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Worldline payment Tap 2 Use (';
@

User journey operations

User portal

- Payment statement
- Print receipts
__________ - Fulfill specific tariff

gTap =qut =1

A
2

T ©
Tap-in ] @ Same operations than
—_ a tap-in
- Card verification Core aqcount
S pAN encryption Core account engine
- Token creation e - Journey completion
- Black-list check - Authorization request - Final price computing
- Gate opening - Black list update - Transactions aggregation
- Tap transmission - Fare estimation - Payment issuing
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Blockchain-based bureau Veritas food traceablllty
solution: the first food traceability based on blockchain

Bie
BUREAU

+ t{v Increased
Value WHAT IF CONSUMERS COULD VERIFY
THE TRACEABILITY OF ANY PRODUCT?

is the 1* food traceability claim that
provides consumers with proof of product history

FULL VISIBILITY OF THE PRODUCT HISTORY
ALONG THE WHOLE VALUE CHAIN

BLOCKCHAIN

Governance rules >

Business rules )

Technological

worldline Putnan

* Increase your product value
« Control your value chain
« Reduce your recall costs

CONTROL OF THE VALUE CHAIN AVAILABLE AT EACH STEP FOR ALL
PLAYERS, REDUCING RECALLS COSTS AND INCREASING PRODUCT VALUE
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Key take aways

Very good start of the year, with an organic revenue growth well
distributed between the three Business Lines and confirmation of all full year
2018 objectives.

Acceleration of the very positive commercial trends already reported in

H2 2017 and significant progress in payment outsourcing opportunities for
European banks.

Successful go-to-market of Worldline latest innovations.

M&A: the Group stays particularly active on various M&A opportunities

related to its major strategic priority to be the leading European payment
industry consolidator.
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Q&A session
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For more mformaﬁo;t please.contact

David Pierre-Kahn,.
Head of Inyestor Relations

T+33134349066 | M+336 285145 96
da vzd.pleng-kahn@wprldgme com
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