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Worldline is a global leader
in digital payments and
transactional services.

We are at the forefront
of the digital revolution
that is shaping new ways
of paying, living, doing
business and building
relationships.
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This document is a free translation into English of the original French “Document d’Enregistrement Universel’, hereafter referred
to as the “Universal Registration Document’, and is provided solely for information purposes. In case of discrepancy between
the French and the English version, the French language version of the Universal Registration Document shall prevail.

The original French version of the Universal Registration Document including the Annual Financial Report and the Integrated Report
is a reproduction of the official version which has been prepared in ESEF format and filed on April 28, 2023 with the Autorité des
Marchés Financiers (AMF), as competent authority under Regulation (EU) 2017/1129, without prior approval pursuant to article 9 of
that regulation, and is available on the issuer’s website www.worldline.com. The original French version of the Universal Registration
Document may be used for the purposes of a public offering of securities or the admission of securities to trading on a regulated
market if it is accompanied by a prospectus and, where applicable, a summary and any amendments to the Universal Registration
Document. This set of documents is then approved by the AMF, in accordance with Regulation (EU) 2017/1129.

By accepting this document, you acknowledge, and agree to be bound by, the following statement. This translation is provided
for your convenience only and may not be reproduced, redistributed or passed on, directly or indirectly, to any other person or
published in whole or in part for any purpose. This Translation has not been prepared for use in connection with any offering
of securities. It does not contain all of the information that an offering document would contain. None of Worldline or any of its
respective officers, directors, employees or affiliates, or any person controlling any of them assumes any liability which may be
based on this translation or any errors or omissions therefrom or misstatements therein, and any such liability is hereby expressly
disclaimed. This translation does not constitute or form part of any offer to sell or the solicitation of an offer to purchase securities,
nor shall it or any part of it form the basis of, or be relied on in connection with, any contract or commitment whatsoever. Persons
into whose possession this translation may come are required by Worldline to inform themselves about and to observe any
restrictions as to the distribution of this translation.
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Notes

In this Universal Registration Document, the terms the “Company”
or “Worldline” mean the Worldline SA parent company itself. The
terms the “Group” and “Worldline Group” mean Worldline SA
and its consolidated subsidiaries, collectively.

As table totals are based on unrounded figures, there may
be discrepancies between these totals and the sum of their
rounded component figures.

Forward-looking statements

This Universal Registration Document contains statements
regarding the prospects and growth strategies of the Group.
These statements are sometimes identified by the use of
the future or conditional tense, or by the use of forward-

no NG

looking terms such as “considers”, “envisages”, “believes’, “aims’,
“expects’, “intends’, “should’, “anticipates”, “estimates’, “thinks’,
“wishes” and “might”, or, if applicable, the negative form of
such terms and similar expressions or similar terminology.
Such information is not historical in nature and should not
be interpreted as a guarantee of future performance. Such
information is based on data, assumptions, and estimates that
the Group considers reasonable. Such information is subject to
change or modification based on uncertainties in the economic,
financial, competitive or regulatory environments. This
information is contained in several sections of this Universal
Registration Document and includes statements relating to
the Group’s intentions, estimates and targets with respect to
its markets, strategies, growth, results of operations, financial
situation, and liquidity. The Group’s forward-looking statements
speak only as of the date of this Registration Document. Absent
any applicable legal or regulatory requirements, the Group
expressly disclaims any obligation to release any updates to
any forward-looking statements contained in this Registration
Document to reflect any change in its expectations or any
change in events, conditions or circumstances, on which
any forward-looking statement contained in this Universal
Registration Document is based.

Information incorporated by reference

In accordance with the requirements of article 19 of EU
Regulation 2017/1129 dated June 14, 2017 relating to documents
issued by issuers listed on markets of states members of the
European Union, the following elements are enclosed by
reference:

e The consolidated accounts for the year ended December
31,2021 under IFRS as adopted by the European Union;

e Therelated Statutory Auditors’ report; and
o The related Group management report;

presented within the 2021 Registration Document (“Document
d’Enregistrement Universel’) filed with the Autorité des Marchés
Financiers (AMF) on April 25, 2022 under the filling number:
D.22-0342.

e The consolidated accounts for the year ended December
31, 2020 under IFRS as adopted by the European Union;

e The related Statutory Auditors’ report; and
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e The related Group management report;

presented within the 2020 Registration Document (“Document
d’Enregistrement Universel’) filed with the Autorité des Marchés
Financiers (AMF) on April 13, 2021 under the filling number:
D.21-0303.

Information from third parties, expert
certifications and interest declarations

Certain information found in this Universal Registration
Document comes from third-party sources. The Company
certifies that this information has been, to the best of its
knowledge, faithfully reproduced and that to the knowledge
of the Company based on the data published or provided by
these sources, no fact has been omitted that would render
this information inaccurate or misleading.

Information on the Market and Competitive
Environment

This Registration Document contains information relating to the
Group’s markets and to its competitive position. Some of this
information comes from research conducted by outside sources.
This publicly available information, which the Company believes
to be reliable, has not been verified by an independent expert,
and the Company cannot guarantee that a third party using
different methods to collect, analyse or compute market data
would arrive at the same results. Unless otherwise indicated, the
information contained in this Registration Document related to
market shares and the size of relevant markets are the Group’s
estimates and are provided for illustrative purposes only.

Risk Factors

Investors should carefully consider the risk factors described
in section C.3 of this Universal Registration Document. The
occurrence of all or any of these risks could have an adverse
effect on the Group’s business, reputation, results of operation,
financial condition or prospects. Furthermore, additional risks
that have not yet been identified or that are not considered
material by the Group at the date of the visa on this Registration
Document could produce adverse effects

Glossary

A glossary defining certain technical terms used in this Universal
Registration Document can be found in section F.1.

Global Reporting Initiative («GRI»)
Claims of reporting in accordance with the GRI Standards

As Worldline is a member of the Global Reporting Initiative
(“GRI") community, this report is consistent with its standards.
In this respect, please refer to the concordance index in section
A71.2.2.

This report is prepared in accordance with the GRI Standards.
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Worldline: a shapshot

Worldline is a European leader in payments services.

As an agile and fast-growing global Paytech leader,
Worldline is at the forefront of the digital revolution that
is shaping new ways of paying, living, doing business and
building relationships.

Worldline solutions ensure secure payments and trusted
transactional services along the entire payments value
chain, enabling sustainable economic growth. The Group
provides an extensive range of merchant acquiring, payment

2022
key figures

€4 Abillion

total revenue
(+10.7% organically)

Creating sustainable value for Worldline stakeholders

processing and business solutions to financial institutions,
merchants, corporations and government agencies.

The Group’s portfolio of solutions is environmentally friendly
and supports trust and social transformation. Worldline
operates in +40 countries and employs over 18,000 talented
and dedicated experts.

With a strong culture of innovation, Worldline helps clients
anticipate the future, seize new opportunities and navigate
their challenges with confidence.

+40

countries

18,000

experts

Worldline’s vision is to enable sustainable economic growth and reinforce trust and security in societies. Worldline global
business lines work together to drive transformation across the payments landscape to create sustainable value for
the Group’s customers, investors, employees and for all stakeholders.

: =D

Merchant
Services

Financial
Services

Energising commerce
with advances
payment services

Engineering the most
advanced payment
processing platforms

SN )

Mobility and
e-Transactional
Services

Bringing payment and

regulation expertise to
new markets

Worldline covers the full
retail value chain, online and
in-store, with a 360 degrees
approach. The Group delivers
complete digital journey for
retailers and their customers
and facilitates consumer
engagement via seamless
services on any device — with
payment at the heart of

the shopping experience.

« Commercial Acquiring
* Acceptance
« Digital Services

c. €3billion

2022 revenue
(c. 70% of Group revenue)

&

J
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Worldline provides modern
payment solutions that help
financial institutions meet
their customers’ needs.
Worldline offers a unique
combination of payment
processing on an industrial
scale as well as innovative
solutions for payment and
card-related transactions.

« Issuing Processing

« Account Payments

« Acquiring Processing
« Digital Services

c. €1billion

2022 revenue
(c. 22% of Group revenue)

Worldline provides end-to-
end digital transactional
services leveraging data

and payment for a stronger
customer engagement.

The Group supports its clients
digital transformation with
the creation of innovative
solutions, leveraging its
extensive experience

across sectors, and forming
partnerships to develop joint
business cases.

o Trusted Services
* Transport & Mobility
+ Contact

c. €0.4billion

2022 revenue
(c. 8% of Group revenue)




Integrated Report
Worldline: a snapshot

Bernard Bourigeaud
Chairman of Worldline

2022 has been a decisive year for Worldline, confirming

the strength of the Group’s business model.

In a complex whilst truly innovative
payment industry, Worldline is a
very competitive company. In 2022,
marking the first year of its three-
year strategic plan, Worldline
demonstrated that the chosen
strategy was relevant and that the
Group was able to remain resilient in
a difficult macroeconomic context.

Not only did the Group successfully
integrate Ingenico, a crucial pillar of
the new Worldline since two years
now, but it also succeeded in creating
a high value-added ecosystem for
all its stakeholders, through key
partnerships, M&A operations and
significant market share gains,

thus confirming its position as a
leading player in the European
payment sector.

Worldline’s strength also lies in its
ability to innovate technologically.

In an industry that is part of people’s
daily life, our pool of talented
sharped-eye experts monitor our
world’s major developments, shaping
the products we will pay with, in

a post-covid era that accelerated
our industry’s underlying trends.
Supported by a community of
Worldliners that is committed

to the company and to its value

creation, the Group is well placed
to make a difference in the current
economic environment.

In 2022, the Group proved it could
deliver not only strong growth but
also the promised results. The year
that just ended confirms the talent

of Worldline’s management team

that is fully embracing the challenges
posed by its environment, both
competitive and macroeconomic
ones - and that is widely supported
by its Board of Directors.

The challenges for our customers,
both merchants and banks, will
continue to be numerous. In this
context, Worldline owns a portfolio
of reliable and innovative solutions
that help contribute to their growth:
thanks to the acquisition of Ingenico,
Worldline offers the best solutions
for all merchant profiles; banks

can rely on Worldline’s know-how
and thus accelerate the digital
transformation of their relationship
with their own customers. At the
same time, the Group’s international
expansion will remain key - whilst
keeping a close eye on markets such
as Africa or Asia - as will its ability to
keep collaborating with the best-in-
class fintechs.

2022 has been a challenging year
that, though, allowed Worldline

to demonstrate its resilience in a
context where the biggest tech
stocks were shaken up on financial
markets. | have great confidence in
the future of Worldline. Driven by
the vision, talent and commitment of
Gilles Grapinet and Worldline teams,
2023 opens a promising page for
Worldline, which will more than ever
rely on the Group’s fundamentals and
raison d'étre: operate leading digital
payment and transactional solutions
that enable sustainable economic
growth and reinforce trust and
security in our societies.

Worldline Universal Registration Document 2022
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Dear Madam, Dear Sir, Dear Shareholders,

It is an understatement to say that
2022 turned out to be very different
to initial forecasts worldwide.

After two years of the pandemic and
its attendant economic restrictions
and disruptions, 2022 was anticipated
everywhere as a year of very strong
growth and economic recovery,
fueled by the long-awaited return to
“normal life”. Unfortunately, the war
in Ukraine beyond being as well as a
humanitarian disaster, reminded the
world that geopolitical risk is anything
but theoretical and triggered massive
macro-economic consequences:
from an energy crisis to supply

chain disruptions, high inflation with
massive increase in interest rates

to combat it, with a growing risk

of recession.

Despite this challenging and
unexpected environment, our
responsive teams and our robust
business model enabled Worldline to
make all very satisfactory progress as
aimed for 2022, the first year of our
new 3-year plan.

We delivered outstanding results,
fully in line with our guidance,
thanks to continuous progress in our
transformation and synergy plans,
allowing a strong acceleration of
our organic growth and increases

in profitability.

Our revenue performance in 2022
is in double digit territory (+10.7%),
our best performance ever since our

Worldline Universal Registration Document 2022

Gilles Grapinet
Worldline’s CEO

2014 IPO. With the Covid-19 pandemic
restrictions largely behind us, in 2022
our new company’s growth engine
worked at full throttle, revealing its
massively improved competitiveness
thanks to the numerous benefits

of our merger with Ingenico.

Our Merchant Services business,

in particular, thrived as it gained
market share in Europe, winning

many substantial contracts with

very large brands while onboarding
¢.90,000 new small and medium-sized
points of sales.

From a strategic standpoint,

we completed the strategic review
of the payment terminals business
committed as of 2021 and we

took the decision to sold it to its
new shareholder, the Apollo fund.
On one hand, this will support the
ambitious development of this newly
independent activity and, on the other
hand, allow Worldline to simplify its
operational structure and strengthen
its balance sheet at a time of rapidly
increasing interest rates.

In terms of technology, following
our integration with Ingenico we
successfully converged most of
our platforms towards our target
architecture and significantly
enriched and expanded our range
of products.

In 2022, we also boosted our
marketing of new solutions and
thought leadership by launching a

new global website and opening

the Worldline Innovation Experience
Centre, where we held numerous
events with our customers to explore
how our innovative products can

help accelerate their own growth
journey. Our customers can also
access our technology and payment
business expertise through revamped
channels such as the Worldline
Discovery Hub which regularly
publishes visionary white papers,
videos and blogs on industry trends.
Our newly created “Tech Squad”
connects the Worldline tech family
closely to the wider tech community,
actively contributing to open-source
developments, technology forums and
expert sessions.

Our continued execution of our
M&A strategy accelerated our
roadmap as we acquired stakes in
two high-tech companies, Online
Payment Platforms (OPP) and
SoftPos. Our investment in OPP
improves our access to digital
marketplaces and platforms,

while our acquisition of SoftPos
enhances Worldline’s capabilities to
facilitate secure smartphone-based
payment solutions.

We also followed through on
completed all acquisitions announced
in 2021, going live in Italy, Australia
and Greece while reinforcing our
presence in ltaly by signing up the
takeover of Banco Desio’s merchant
acquiring activities.



As our payment business is
structurally rooted in the long term
through multi-annual contracts and
partnerships, we embed sustainability
into everything we do. At Worldline,
Corporate Social Responsibility (CSR)
is fully synonymous with sound,
efficient and sustainable business
management. CSR teams report
directly to me as CEOQ. For Worldline,
such as financial or operational
performance, this is as important as
to make continuous progress and

to be independently evaluated for
our CSR performance to achieve the
highest possible ratings in leading
international benchmarks.

In 2022, consistent with our
conviction that CSR is a fundamental
pillar of a holistic business
management of the 21st century,

we also finalised the alignment of
executive management incentives
with our CSR performance. Since
2014, our long-term incentive plans
for senior management have been
based on external CSR ratings.

In 2022 we linked the short-term
(annual) variable compensation of
senior management to the level of
yearly progression towards the KPIs
of our Trust 2025 CSR programme.

| also want to highlight the quality
and commitment of our people, which
was once again decisive. We are
committed to Worldline being one of
the best companies to work for in a
maximum number of our countries of
presence. In 2022, our high employee
satisfaction was acknowledged in the

Great Place to Work surveys within

21 countries, 60% more than in 2021,
and our ranking as a “Top Employer”
in Europe and Asia-Pacific was
published. In 2023 we are pleased to
have finalised an agreement with our
European workers’ representatives
from 22 countries to set up a new
European Works Council that will
ensure structured dialogue with our
employees at the pan-European level.
We are also making progress towards
our 2025 ambition to increase by
over 50% the number of training
hours our people receive per year
while also launching initiatives to
promote talents and give our people
priority access to opportunities
within Worldline.

Launched just after the start

of the Ingenico acquisition, our

‘One Culture’ programme contributes
to a smooth integration in terms

of values, individual and collective
behaviours as well as evolving our key
processes to be an agile, responsive
organisation at all levels, based on its
technological excellence and focused
on customer satisfaction.

Mindful of continuing geopolitical
tensions, macroeconomic disruptions
and inflationary pressures, Worldline
will pursue in 2023, its vision and
corresponding plans while overseeing
our cost base evolution carefully,
even though we benefit from a strong
commercial momentum after securing
numerous new customers in 2022
which will contribute to our continued
dynamic top line in 2023.

Integrated Report
Worldline: a snapshot

As a recognised payment leader,
we are committed to playing an
increasingly visible role at the pan-
European level as we support at
different levels major developments,
such as the European Payments
Initiative or the Digital Euro.

We are proud to have successfully
contributed to the delivery of one
of the first prototypes of the Digital
Euro as part of a project driven by
the ECB to establish a central bank
digital currency in Europe over the
next decade.

With a solid track record and
recognised know-how, Worldline

is positioned in 2023 to be an
active consolidator than ever in the
European payment scene. With our
usual financial discipline, we will
consider all value-creative M&A
opportunities either with other
business or technology companies
or through strategic partnerships
with European banks.

Worldline’s purpose is to enable
sustainable economic growth with
our digital payment and transactional
solutions and to reinforce trust and
security in our digitising societies.
Two years after our merger with
Ingenico, this is made more concrete
every day through the actions of our
more than 18,000 employees and our
growing recognition as a responsible
global payments and technology
company of the forefront, dedicated
to creating sustainable value for

all our stakeholders —in 2023

and beyond.

Worldline Universal Registration Document 2022
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Corporate Social Responsibility

CSR vision

Trust 2025: Worldline’s CSR ambition to create a more
sustainable value

Corporate Social Responsibility is at the heart of Worldline’s
strategy for value creation. Supported by an integrated
approach, Worldline can respond effectively to the Group’s
CSR challenges, improve its performance and create sustained
long-term value for customers, investors, employees and its
stakeholders.

After publishing its sense of purpose, redefining its corporate
values and launching its new CSR transformation programme
Trust 2025 in 2021, Worldline has demonstrated its commitment
to embedding trust at the heart of its activities and relations
within its ecosystem. Strongly supported by the Company’s
management, this integrated approach now enables the
Company to respond effectively to all of its CSR challenges
and to boost its CSR performance and capability in a very
pragmatic way.

A new CSR roadmap to accelerate performance, progress
and leadership

Designed closely with the active engagement of both the
Executive Committee and the Board of Director’s Social and
Environmental Responsibility Committee, and validated by the
Board of Directors in 2021, Trust 2025 introduces new best
practices to maintain Worldline’s CSR leadership of the payments

industry. The programme is structured around eight ambitions
to address Worldline’s major challenges in the following areas:
business, people, ethics, value chain, the environment and
includes a new focus on local communities. Across all these
areas, the 16 measurable objectives set by Trust 2025 represent
a significant advance on our previous CSR programme.

Worldline's commitments

e #1 Guarantee delivery excellence and utmost quality of
services

e #2Enhance customer experience through positive impact
solutions

e #3Foster people development, well-being and engagement

e #4Promote fairness, diversity and inclusion for more equality
and performance

e #bIncrease sustainable procurement practices within our
value chain

e #6Endorse ethics and confidence in all our activities
e #7 Contribute to carbon neutrality

e #8Helplocal communities through positive impact solutions
and social initiatives

. ecosystem.”

Sébastien Mandron,

Group head of CSR & Real Estate

“Worldliners are fully involved in the implementation and
achievement of Trust 2025. Supported by our CSR vision
as a key driver of transformation, embedded at the heart or
our corporate strategy, we will pursue our efforts to further
improve our performance and enhance trust within our

8 Worldline Universal Registration Document 2022
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Trust 2025: 2022 targets exceeded, on track for 2023

Topic Indicator m Target 2025
« Quality score — Contracts’ & Platforms services availability & response 99.9890% 99.9876% 99.9900%
= Quality score — Platforms’ services availability & response
Y yaresp 99.877% 99.9912% 99.9900%
= % of data subject’ request answered in time and in compliance
with Worldline privacy policy 96.5% 99% 100%
= % of 1ISO 27001 certified sites according to the security policy 51% 67% 100%
« Customer Net Promoter Score 46 48 52
- Sustainable offer revenue in €m 2,109 2,468 2,307
Talent attraction - Average number of Training hours per employee per year 17.09 20.78 32
& retention/People - Employee satisfaction as measured by the Trust Index of the Great Place
diversity to Work® survey 64% 64% 69-70%
« % of disabled workforce in the countries imposing legal requirements 6% +16%" +20%
23% 25% 35%

= % of women within the management positions

Sustainable
procurement/ Ethics &

= % of suppliers evaluated by EcoVadis with a score below 45 having

Compliance an action plan to solve critical findings identified 100% 100% 100%
- % of total expenses assessed by EcoVadis out of strategic suppliers

expenses 86% 86.7% 90%

= % of alerts investigated and related actions plan defined within 2 months 87% 96% 100%

Cli te ch « CO2 emissions reduction (scope 1, 2) -49% -48% -25%

Imate change « % of CO2 offseted emissions for scope 1,2, 3a 100% 100% 100%

Local communities « Volume of collected donations in €m 310.8 410 500

(IThis percentage corresponds to the absolute change in the number of employees compared to the 2020 baseline

Bringing eco-responsibility in the payments’ world

While the growth of digital is increasing energy demand,
Worldline is pursuing a low-carbon environmental strategy
designed to create sustainable value for all its stakeholders.

Worldline’s environmental challenges

The Intergovernmental Panel on Climate Change defines
carbon neutrality, also known as net-zero, as a balance
between CO? emissions and absorptions on a global scale.
Maintaining global warming below 1.5 °C will require drastic
action by 2050. The planet’s limited availability of carbon
sinks (for example in the form of forests, soils, and possibly
technological solutions), means that deep cuts in greenhouse
gas emissions will be necessary to achieve net zero carbon
emissions by 2050. These extreme challenges are shaping
Worldline’s strategies in relation to our production and
consumption patterns.

Worldline’s climate ambitions

As part of its environmental strategy, Worldline has set itself
ambitious climate change objectives to be achieved by 2025.
These objectives are aligned with a +1.5 °C global warming
limitation trajectory (for scope 1 & 2) and have been validated
by the SBTi (Science Based Targets initiative) as following:

e Reducing its absolute scopes 1 and 2 GHG emissions by
25% by 2025 compared to the base year 2019;

e Reducing absolute scope 3 GHG emissions from purchased
goods and services and the use of sold products by 7.4%
within the same timeframe.

A low-carbon leader

To achieve its carbon reduction commitments, Worldline has
launched a wide-ranging improvement action plan to optimise
the energy efficiency of its operations through ISO 14 001
certification of its sites and data centres. Worldline has also
committed to offset all its residual emissions. As a result,
Worldline has already reduced its global carbon footprint by
59% in intensity per euro revenue on its scopes 1, 2 and 3a
in five years and in 2022 the Group has been included in the
prestigious CDP Europe A List, confirming its leadership and
active role in the fight against climate change.

Worldline's environmental priorities

To achieve its Trust 2025 ambitions, Worldline will reduce
its energy consumption and carbon emissions while also
offsetting all remaining emissions —mainly by supporting forest
preservation. Worldline is also actively assessing opportunities
for capturing CO?. Worldline is in the process of implementing a
far-reaching energy efficiency plan for our offices and business
travel, decreasing the energy consumption of cooling equipment
and increasing the use of virtualisation in its data centres.
Worldlines is also researching innovative ways to optimise server
use and minimise the energy needed to process transactions.

Worldline Universal Registration Document 2022
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Formation of the Group

973 1991
Sligos wins first Axime? created
ever contract for in France for
French card-based electronic banking
banking transactions and processing

2006 2004

Acquisition of Creation of
Belgian payment Atos Worldline,
networks Banksys a subsidiary of
and Bank Atos Origin

Card Company

1997

Axime and Sligos
merge to create

AtoeS

2000

Atos merges with
Netherlands-based
Origin to become
Atos Origin

2010 - 2012 2014
Acquisitions by Worldline is carved
Atos Origin of out from Atos,

Shere Ltd. (UK), successful partial
Venture Infotek (IN), Initial Public Offering
Siemens IT Solutions on Euronext Paris

and Services and
Quality Equipment
BV (NL)

1 Majority-owned by Crédit Lyonnais
2 The Axime group resulted from the merger of SEGIN, SITB and SODINFORG
3 Cataps was a 100% subsidiary of the Komercni banka banking group

10 Worldline Universal Registration Document 2022

2016

Creation of
equensWorldline after
Worldline acquired

a majority stake

in Equens and its
subsidiary Paysquare

Launch of Worldline’s
CSR programme,
TRUST 2020
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I Es———

2017 2018 2019
Acquisitions Acquisition of Acquisition of the
of Cataps” SIX Payment minority stake in
KB Smartpay (CZ), Services equensWorldline
First Data Baltics, Vabd

Digital River World
Payments (SE), MRL
Postnet (IN) and

Diamis (FR)

) &
2021 2020 2019 - 2020
Acquisitions of Acquisition of Deconsolidation from
cardlink’ (Greece) ingenico Atos; Worldline joins
and Handelsbanken’s the French stock
card-acquiring Company purpose index (CAC 40)
activities (Nordics), incorporated into
and Axepta Italy Worldline’s bylaws

Launch of new
CSR programme,
Trust 2025

Launch of 3-year
strategic plan

Services (TSS)
yinherited from Ingenico

_ eement to acquire Banco Desio’s
nerchant acquiring activities in Italy

Worldline Universal Registration Document 2022 11
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2022 Key highlights

Completion of the
acquisition of Axepta
Italy and start of a
strategic partnership
with BNL in Merchant
Services in Italy

4t Worldline
global e-Payments
Challenge hackathon

Worldline recognised
as European
Top Employer

Announcement

of exclusive talks
with Apollo for sale
Worldline Terminals,
Solutions & Services

Worldline integrates
Alipay+ into
global portfolio

12 Worldline Universal Registration Document 2022

Worldline enters
Japanese market
by partnering
with Vesca

Awarded “Platinum”
sustainability
rating by EcoVadis

Launch of

ANZ Worldline
Payment Solutions
in Australia

Worldline selected
by Monoprix for its
new omnichannel
payment platform

UniCredit extends
partnership with
Worldline for
Open Banking

Launch of

Open Payment

in Lyon (France)
transport network

Worldline and
Microsoft introduce
next generation
online payments
fraud solution

Worldline enters the
metaverse to bridge
the gap between virtual
and real worlds for
commerce scenarios

Completion of the
acquisition of Eurobank
Merchant Acquiring
activities and launch of
long-term commercial
partnership with
Eurobank in Greece

Worldline participates
at European Digital
Payments Industry
Alliance high-level
conference on the
future of digital
payments in Europe




Worldline and Casio
enter into strategic
partnership to
simplify card
acceptance for
merchants in Japan

)

Creation of

the Worldline
Tech Squad of
payment experts

@

Selected by ECB
for joint prototyping
of user interfaces
for a digital euro

Acquisition of

a 40% stake in
Online Payment
Platform B.V.

“

Completion of

the sale of Terminals,
Solutions & Services
(TSS) business to
Apollo Funds

Acquisition of a
majority stake in
SoftPos.eu and
launch of Worldline
Tap on Mobile

Lufthansa

Group selects
Worldline as global
payments provider

Integrated Report
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Agreement to acquire
Banco Desio’s
merchant acquiring
activities in Italy

Launch of Worldline's
Innovation
Experience Centre

November

December

Worldline
ePayments India
licensed as a
payment aggregator

Worldline brings
Express Transit
for Apple Pay

to France’s
largest Open
Payment network

Worldline Universal Registration Document 2022
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2022 Key figures

“In 2022, Worldline reached or exceeded all its financial objectives
for the year despite a difficult international and economic context.
The particularly strong organic growth of our revenue at 10.7%
clearly demonstrates the full benefit of the merger with Ingenico.

Despite the inflationary environment, this was also reflected in

the increase in our OMDA by circa 16% and the 110 basis points
improvement in our profitability rate. Normalized Group net income
was 545 million euro, up +23.8%, and diluted earnings per share
increased by +22.9% to 1.88 euro.

Finally, free cash flow amounted to 520 million euro, up +25.5%
compared to 2021, representing an OMDA conversion rate of 45.9%.
Coupled with the cash-in of c. € 1.1 billion net proceeds from the
sale of TSS, this solid cash generation has significantly contributed
to strengthening the Group’s financial structure, with net debt of
EUR 2.2 billion at the end of the year, representing a gearing ratio
of 1.9 x OMDA.

In 2023, the Group is fully in motion to deliver an improvement
in all these financial parameters, in line with our Ambition 2024.”

Grégory Lambertie,
Group Chief Financial Officer

2022 €4 Avillion €1,133milion €520million

resu ItS total revenue OMDA (26% of revenue, free cash flow
(+10.7% organically) +110 bps organically) (45.9% OMDA conversion)
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Revenue profile -

Following the acquisitions of SIX Payment Services end of 2018 and Ingenico end of 2020, Merchant Services is the largest Global
Business Line of the Group, representing 70% of the Group 2022 revenue. 22% of the annual revenue was generated through
Financial Services contracts, and 8% by Mobility & e-Transactional Services solutions.

229% (In € million) 2022 revenue

Financial Merchant Services 3,042
Services
Financial Services 958
Mobility & e-Transactional Services 365
l 8% WORLDLINE 4,364
Mobility
& e-Transactior
Services
70%
Merchant
Services

Europe is the Group’s main operational base, generating circa 90% of total revenue in 2022.

(In € million) 2022 revenue

Northern Europe 2,012
46% 23% Central & Eastern Europe 1,014
Northern Central & Eastern
Europe Europe Southern Europe 878
Others 461
WORLDLINE 4,364
20% ’

Southern Europe

11% !

Others

Worldline Universal Registration Document 2022 15
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Key graphs

5-years revenue evolution
(in € million)

4,364

3,689

2,748
2,382
1,720 I

2018 2019 2020 2021 2022

5-years OMDA evolution

(in € million)
933
700
602
391 I

1,133

2018 2019 2020 2021 2022

5-years net debt evolution
(in € million)

3,21

2,923
2,202
641
35 l
a

2018 2019 2020 2021* 2022
*Before IFRS 5
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5-years operating margin evolution

(in € million)
864
668
521
443
293 I

2018 2019 2020 2021 2022

5-years free cash flow evolution (in € miiion)

520
407
288 295
207 I I

2018 2019 2020 2021 2022

*From continued operations

5-years employee evolution
20,709

18,054
16,896
11,474 11,877 ‘ I

2018 2019 2020 2021* 2022
*Excluding 3,815 headcounts of TSS



Worldline business model

The presentation of the Company’s business model according
to the International Integrated Reporting Council (IIRC)
recommended framework is an expectation of the French
transposition of the European Directive 2014/95/EU on the
declaration of extra-financial performance (Refer to section A).
This is an opportunity for Worldline to lay and strengthen the
foundation for its value creation for all its stakeholders, including
customers, employees, partners, investors or local communities
in which the Company operates.

The lIRC framework defines the business model as “the chosen
system of inputs, business activities, outputs and outcomes
that aims to create value over the short, medium and long

FINANCIAL MANUFACTURED INTELLECTUAL
CAPITAL CAPITAL CAPITAL

Manufactured
Financial capital capital Intellectual capital
Financial capital Manufactured Intellectual capital
includes all the cash capital includes includes the
funds available to real estate or processes and
the organisation leased properties, internal procedures
to be used in its administrative that are useful
own business. offices, IT and for corporate
logistics platforms ~ management,
in which the largely based on
Company carries knowledge and
out its business; activities aimed at
it also includes ensuring the quality
the equipment and safety of the
necessary for products sold.

carrying out its
operations, as well
as the stocks of the
products marketed.

Thus, such guidelines aim to encourage companies to take
a broader view of the concept of value creation, as well
as integrating and aligning financial and extra-financial
performance.

Based on the literature study and review of current reporting
practices, Worldline published its business model according to

Integrated Report
2022 Key highlights

term’, meaning the system that converts the resources of the
Company, through its activities, into outputs (products and
services, as well as waste for instance) and eventually outcomes
(internal and external consequences for the capitals/resources,
positive and negative) to fulfil its strategic objectives and create
value. The IIRC guidelines and consideration of inputs, outputs
and outcomes aims to help clarify the organisation’s positive
and negative impacts on the six capitals considered in this
framework: financial, manufactured, human, intellectual, natural
and social and relationship capital as described below.

SOCIAL
AND RELATIONSHIP NATURAL
CAPITAL CAPITAL

Social and
Human capital relationship capital Natural capital
Human capital Social and Natural capital
includes the relationship includes the
wealth of capital includes Company’s
competencies skills intangible resources activities that
and knowledge attributable have a positive
of those who to Company or negative impact
work within the relationships on the natural
Company, as well with key external environment,
as governance individuals where the other
bodies. (customers, five capitals

suppliers, and operate.

institutions) that
are necessary

to enhance the
Company’s image,
reputation as

well as customer
satisfaction.

the IIRC guidelines, including: its relationship to the six capitals,
its business activities and strategy, its products and services
(through its Business Lines), as well as its relationships with
its main stakeholders and its main contribution to the United
Nations Sustainable Development Goals.

Worldline Universal Registration Document 2022
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Worldline’s business model

Outputs B—)

‘ Worldline business

,— —B Inputs
Resources Challenges

fi f
o)

Solid financial profiles > Market trust .. .
& consolidation Administrations

capabilities

Merchants Banks

Manufactured

Robustness Business Excellence: WORLD Ll N E W
of industrial Quality, security l\\ //.
platforms and data and reliability
infrastructure

Worldline at the heart of the action
Terminals through 3 key strengths
supply chain

Partnerships,

> Partnerships,
innovation, R&D

innovation, R&D

> Innovation & foresight
of technological
evolutions

18,000 employees > Talent acquisition
in 40 countries & retention, people
development

> Gender equity

> Diversity & inclusion

Social and relationship

Market intelligence Customer satisfaction
& Regulation watch
> Ethics, human rights

& compliance

Technological > Societal contribution
know-how

Electrical Energy > CO,-eq emissions

Data centres > Renewable energy

IT appliances
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O © B

Global Unique Commitment to
presence positioning sustainability
Growth End-to-end Quality

solutions Innovation attractiveness

| |
® £ g X

Partnerships

40 countries Partners Payment Channels
& Fintechs means
|
for our

customers _[@l
B

Our 360° :
éﬁ@ vaL:Le — forour N4

O/ creation S . \

for our \o
shareholders for our
environment

As the European leader at the heart of the payment value chain,
Worldline designs and operates leading digital payment and transactional
solutions that handle billions of highly critical transactions on a daily basis.

0Qo  forour
people
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Worldline business
lines & results

Worldline’s positioning across the extended
payments ecosystem affords it an overview
of the industry, permitting it to react quickly
to regulatory or other changes and to
capitalise on new opportunities generated
by them. Our objective is to enable
sustainable economic growth and reinforce
trust and security by making solutions that
are environmentally friendly, accessible to
all and support societal transformations.

o

c. €4 48BN

2022 revenue

Merchant
services

of 2022
revenue

70%

‘ ‘ Value creation

Energising commerce with advanced
payment services

Financial
services

% of 2022
revenue

Engineering the most advanced
payment processing platforms

Mobility &
e-transactional
services

of 2022
revenue

8%

Bringing payment and regulation
expertise to new markets

2022 value @

for stakeholders
Investors +10.7% revenue organic evolution g

INSTITUTIONS

& shareholders

> 26% OMDA margin ¥,
> €520 million free cash flow

Manufactured

DECENT WORK AND
ECONOMIC GROWTH

o

Suppliers & > Quality score — Contracts’ services availability
Customers & response: 99.9876%

> Quality score - Platforms’ services availability
& response: 99.9912%

> 87% of total expenses assessed by EcoVadis
out of strategic suppliers expenses

DECENT WORK AND
ECONOMIC GROWTH

o

Customers > €243 million in R&D expense in 2022

> Aportfolio of ~120 patents

4
EDUCATION

g

Employees > 64% employee satisfaction
on GPTW Trust Index

> 20,78 hours of training per employee per year,
on average

> 25% of women within the
management positions

Social and relationship

Customers, Customer Net Promoter Score: 48 i
Communities, /\/'
Public Bodies > 0 significant fines for non compliance “'

16 PEACE, JUSTICE
ANDSTRONG

> 97.6% of spending in local purchases NS

Total revenue of «sustainability offerings»:
€ 2,468 Millions

Communities,
Public Bodies

> Eco-efficiency in data centres 13k

L& 4

> Contribution to carbon neutrality

> 94% renewable energy

Worldline Universal Registration Document 2022 19



Integrated Report
Worldline’s governance

Worldline’'s governance

Operational Executive Committee

Held once a week, the Operational Executive Committee (OEC) leads and implements Worldline’s overall strategy and business
ambitions, for the benefit of clients, employees, shareholders and society as a whole. It focuses on the daily operational
management of the Group and the tracking of the proper execution of all existing initiatives, i.e.: budget execution, operational
efficiency, transformation programs, risk and crisis management.

The Operational Executive Committee is organized as follows:

Gilles
Grapinet

Chief Executive
Officer

Lisa
Coleman

Group Head
of Operational
Performance

Caroline
Jéséquel

Head of Mobility
& e-Transactional
Services

Pascal
Mauzé

Group Head of
Communication,
Marketing &

Sales Performance
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Marc-Henri
Desportes

Deputy Chief
Executive Officer

Eglantine
Delmas

Group Head of
Quality, Risks
and Security

Grégory
Lambertie

Group Chief
Financial Officer

Niklaus
Santschi

Head of
Merchant Services
and PAYONE CEO

Alessandro
Baroni

Head of
Financial Services

Christophe
Duquenne

Group Chief
Technology &
Operations Officer

Philippe
Mareine

Chief People
Officer and Head
of Corporate Digital
Acceleration

Charles-Henri
de Taffin

General Secretary
Group Head of
Legal, Contract
Management

& Compliance
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Strategic Executive Board

Held once a month, the Strategic Executive Board (SEB) discusses and decides specific strategic orientations and
significant projects or initiatives for the Group in the fast-changing environment. As an illustration, the SEB covers all major
medium-term topics like main technology orientations, strategic partnerships development, market and competitive analysis,
Worldline positioning in the payment value chain, M&A orientations, CSR and people strategy.

The Strategic Executive Board gathers all Executive Committee’s members as well as the following members:

Pierre-Emmanuel Wolf
Degermann Kunisch

Group Head Head of

of M&A and Strategy, Public &

Development

Regulatory Affairs

Sébastien Vincent
Mandron Roland
Group head of Group Head

CSR & Real Estate

of Strategic
Developments
and Partnerships

Worldline Universal Registration Document 2022
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Board of Directors

Bernard Gilles Gilles
Bourigeaud Grapinet Arditti
Independent Chief Executive Managing

Officer of Worldline Director of GA

Conseil & Coaching

director, Chairman
of the Board

Agnes Aldo Giulia
Cardoso Fitzpatrick
quependent Independent Financial Services
director, . . .
) . director, Chairman Expert, Directors
Senior Advisor . ;
of the Audit for companies

at the Boston

Consulting Group Committee of

Worldline, Director
of companies

Lorenz Mette Danielle
von Habsburg Kamsvag Lagarde
Lothringen Independent Independent
Chairman of director, Advisor director,

the Nomination = at M-K Consulting _ Chairwoman of
Committee of AS and Ferd the Social and

Worldline, Managing Capital, Partner Environmental
Partner E. Gutzwiller of Novela AS Responsibility
& Cie, Bankers, Basel Committee of

Worldline, Human
Resources expert

Marie-Christine Olivier Caroline
Lebert Lorieau Parot
Director Director Independent

representing representing director, Interim
the employees the employees CEO, Technicolor
of Worldline, ' of Worldline, ' Creative Studio

Project Leader Business
in Worldline Development
Manager at

Santeos, a Worldline
Group subsidiary
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Georges
Pauget

Lead independent
Director of
Worldline,
Managing
Director of
ALTIMAGE16.LDA

Nazan _
Somer Ozelgin

Independent
director, Board
member for
corporations

Susan
M. Tolson

Independent
director,

Board member
for corporations
and non-profit
entities

Luc
Rémont

Independent
director, Chairman
of the Remuneration
Committee of
Worldline, Chairman
and Chief Executive
Officer at EDF

Thierry
Sommelet

Independent director,
Director of the
Capital Development
department

at Bpifrance
Investissement,
Head of Technology,
Media and Telecom

Jos
Dijsselhof

Censor,

Chief Executive
Officer of

SIX Group AG

Integrated Report
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Daniel
Schmucki

Chairman of

the Strategy
and Investment
Committee of
Worldline, Chief
Financial Officer
of SIX Group AG

Michael
Stollarz

Chief Executive
Officer of
Deutscher
Sparkassen Verlag
GmbH (DSV Group)

Worldline Universal Registration Document 2022
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Works and membership of the Board of Directors
in 2022

0Qo 70%™ a41% O 4%
q:p Independance of non-French Feminisation
(incl. Chairman) nationalities rate
Board of Directors
*
19 O 0O 60,6 years old*
Members Average age
o W
99% ¢ Y 11 (5)
Attendance ) M Meetings =
Strategy Executives sessions Remuneration
and Investment Committee
Committee @ Q 5
8 \ @ / Members
Members
s . o,
o Nomination Audit 75 /o
62 /o Committee Committee Independance
Independance 4 Social and 6 (incl. Chairman)
Environmental
o e o
1 00 /o Members Responsibility Members 92 /o
Attendance Committee Attendance
75% 66%
3 Independance 4 Independance 5
Meetings Members (incl. Chairman) Meetings

At?ar:?;aéce 5 0 % 98 %

Independance Attendance
7 (Incl. Chairwoman) 7

Meetings
1 0 0 % Meetings
Attendance

4

Meetings

* Including two directors representing employees and excluding the censor.
** The directors representing the employees are not taken into account for the calculation.
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Worldline's competitive strengths

The payments ecosystem is undergoing considerable change:
Fintechs and new entrants are attempting to disrupt existing
models, big consolidations (Worldline/Ingenico, Nexi/SIA/
Nets) are now operational, and regulations continue to open
up markets and remove certain barriers of entry (e.g. PSD2).
Worldline competes with both incumbents with global scale
and reach and newer entrants with disruptive business models
(Fintechs). The Group has a unique combination to face this
competition:

e Worldline is the leader for payment services and processing
in Europe and has an expanding global footprint;

e Worldline has a comprehensive positioning across the
extended payments value chain; and

o Worldline has a leading presence in next-generation
payment services.

A major player in Europe
with an expanding global footprint

Worldline is Europe’s leading payment and electronic transactions
service provider in terms of revenues and continues to reinforce
this European leadership position. The Group holds leading
market positions in Switzerland, Austria, Luxembourg, Belgium,
the Netherlands, Germany, Latvia and Lithuania and is present
in over 40 countries.

Worldline is also one of the main online payment services
providers in Europe.

The Group’s status as one of Europe’s leading players is coupled
with its strong and growing presence in emerging markets such
as India, China and certain countries in Latin America where it
benefits from local growth and knowledge.

Scale allows the Group to:
e drive innovation;
e Dbe price competitive;

e offer payment acceptance and acquisition services on a
Pan-European scale; and

e attract large multi-national clients looking to outsource
mission critical payment’s activities or other digital data
processing services.

Integrated Report
Works and membership of the Board of Directors in 2022

The Group maintains a particularly broad base of customers
across Global Business Lines characterised by long-standing
and diversified relationships. This positioning constitutes the
basement from which to pursue both organic and inorganic
growth opportunities which are expected to arise in the
sector. Worldline’s track record of successful inorganic growth
underlines its abilities and consolidates its competitive position
and scale.

In the past years, Worldline successfully acquired and
integrated the following players: Banksys (Belgium), Equens
(The Netherlands, Germany, Italy), Paysquare (Germany, the
Netherland) Digital River World Payments (USA, Brazil, Sweden),
First Data Baltics (Lithuania, Latvia, Estonia), Venture Infotek and
MRL Posnet (India), Diamis (France) and entered in a strategic
alliance with Komer¢ni banka (Czech Republic). Lately, after the
acquisitions of SIX Payment Services in Switzerland, Austria,
Luxembourg and Ingenico (Europe and Global), which reinforced
the Group’s European leadership and contribute to making it
the European World-Class leader in digital payments.

As part of its strategy to expand its presence across Europe
through acquisition and partnerships with leading financial
institutions, Worldline completed in 2022 the creation of a joint
venture with BNL banking group and the acquisition of 80%
of Axepta lItaly, as well as the acquisition of Cardlink SA, the
leading Network Services Provider in Greece, the acquisition
of Handelsbanken’s card-Acquiring activities in the Nordics,
and the acquisition of Eurobank Merchant Acquiring activities
coupled with a long-term commercial partnership with Eurobank
aiming to leverage its strong banking network.

Stillin 2022, the Group completed the acquisition of a controlling
stake in the commercial acquiring business of ANZ and the
creation of a 51%-49% joint-venture controlled by Worldline to
operate and develop commercial Acquiring services in Australia
with ANZ Bank, one of the largest banks in Asia-Pacific and
Australia’s 3" largest acquirer with a ¢. 20% share of transaction
volumes processed in Australia. Finally, in 2022, the Group has
completed the sale of its Terminals, Solutions & Services (TSS)
business line to Apollo Fund and announced the acquisition of a
majority stake in SoftPos.eu, and agreements to acquire a 40%
stake in Online Payment Platform and the project to acquirer
the merchant activities of Banco Desio in Italy.

Worldline Universal Registration Document 2022
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Comprehensive unique positioning across
the extended payments value chain

The Group provides a wide range of solutions across the
extended payments value chain. Worldline’s business extends,
from:

e The“core” electronic payment services traditionally offered
to merchants and banks:

» Commercial Acquiring;
» Acquiring and Issuing Processing;
» Payment Acceptance solutions;
» SEPA transaction processing;
o to “extended” value-added services such as:
» Digital Banking;
» mobile authentication;
» mobile payment & wallets;
» card-linked offers;
» private label cards;
» loyalty programmes;
» Open Banking connectivity;
 OMNi-commerce services;

» and innovative services provided to emerging new digital
businesses (e-Ticketing, e-Government, e-Consumer,
Connected Living services, and e-Invoicing and B2B
payments).

The Group’s breadth of services allows providing flexible and
tailored solutions addressing client needs and reducing their
risk and upfront costs (e.g., offering structure totally or partially
based on transactional rather than on project builds).

By offering solutions across the payment value chain, the
Group extracts more value at each point of the transaction
lifecycle while relying less on specific Business Lines, solutions
or technologies. The Group’s policy of promoting the sharing
of best practices, developments and synergies across Global
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Business Lines permits improved operational and production
efficiencies throughout the Group. This virtuous circle leads
to further value and fosters innovation.

Furthermore, Worldline’s positioning across the extended
payments’ ecosystem gives a complete perspective on
the industry allowing to quickly react to change happening
for regulatory or other reasons and to capitalise on new
opportunities generated.

Leading presence in next-generation
payment services

The payment services market is rapidly evolving and the Group
is well-placed to capitalise on growth in next generations’
payment services.

Worldline, also thanks to its in-house Acquiring solutions, has
strong local online acceptance solutions in many European
countries such as France, UK, Belgium, Spain, Germany,
Netherlands, Italy, Greece, and Eastern Europe.

The Group is expanding its local payment products every day
and develops end-to-end Open Banking services. This overall
position is strengthened by multi-currencies online acceptance
and collecting solutions that provide worldwide coverage.
Specific focus is on Latin America and Asia-Pacific which
are regions presenting particularly high growth in electronic
payments.

In mobile payment solutions, the Group benefits from a
neutral technology positioning, serving an array of banks and
financial institutions, card payment schemes, merchants and
telecommunications providers, and has the flexibility to offer
both own-brand and white label solutions. Thanks to a clear
strategy and strong R&D, Worldline has key assets for mobile
payments, such as:

e PCI-DSS card container;
e strong software authentication (patented);
e host Card Emulation payment platform (patented); and

e EMVco compliant tokenisation platform.



The Group also offers mPOS devices and mobile payment
solutions such as SoftPOS, which are targeting micro merchants,
start-ups, and small businesses or specific sectors such as
restaurants and movie theatres.

Whether through loyalty programmes and customer relationship
management (CRM) services, solutions that capture data
opportunities or other value-added services, the Group is
continually expanding its portfolio of innovative payment-related
solutions for its merchant clients, allowing them to engage
and support their customers throughout the duration of the
merchant-customer relationship —before, during and after sales.

Worldline is pursuing a dual approach in which local presence
across many European markets as well as key presence globally
is combined with specific merchant/industry vertical attention.

Taking a closer look at the various merchant demands regarding
payment acceptance and check-out processing, it is increasingly
becoming apparent that these are developments based on the
specific requirements of the vertical into which a merchant can
be categorised into.

In order to provide more value for merchants, Worldline has
increased its focus on specific verticals to provide additional
merchant value. Within the selected verticals are:

e Retail/Petrol/Travel & Hospitality

e Grocery Retail & Quick Service Restaurants;
e Petrol;

e Travel & hospitality;

e Channel Partners;

e Specialty retail;

e Self-Service Sales;

e Transportation;

e Vending;

e Parking & EV Charging.

Integrated Report
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e Digital commerce
o E-Travel & airlines;
» Marketplaces & B2B;
o E-Retail;
» Digital Goods & Services;
» Gaming & Entertainment;
o FX.

This approach has enabled the Group to work closely together
with numerous global brands such as Lufthansa, Turkish Airlines,
Monoprix, SPAR, Casio, MediaMarkt, Pearson, and many others.

The Group is well positioned to build long-standing relationships
with these multi-national merchants, developing tailored value-
added services and solutions to accommodate their changing
needs as technology and trends in consumer behavior evolve.

In addition, many of the services provided in the Mobility &
e-Transactional Services line, are highly innovative and Worldline
leverages its expertise in the areas of payments, business
processes digitization, large transaction processing and data
analysis to help companies and Public Administrations in facing
the strategic challenges brought by the digital transformation.

The Group considers these a major competitive advantage
regarding most of its competitors, who often need to form
consortia with other industry players to provide a similar range
of services leading to issues in terms of responsibilities, risk
coordination and client contractual relationships.

Finally, the Group has proven strength with its own intellectual
property and Research and Development capabilities which are
key enablers of its capacity for innovation and improvement.
From the digital euro prototype, to biometrics, blockchain and
Internet of Things, Worldline is on the cutting edge of this
new payments’ era and partnerships in all these areas with
technology companies, universities and start-ups will secure
the Group at the front line of the next R&D frontiers.

Worldline Universal Registration Document 2022
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The payments industry

The digital payments industry is complex and dynamic and
Worldline expects it to continue to grow and evolve.

The basic principles in any payment are the same: there are
always payers, payees and stakeholders who enable the
exchanges of value to be done in a safe and secure manner.
However, stakeholders continuously face challenges as they
respond to trends, technological advances, regulations and
an increasingly competitive environment where sustainability

Card Payments

also is becoming more and more relevant. While the customer
focuses on ever more seamless and integrated experiences, the
processes to support electronic payments (both card and non-
card based) are made up of complex infrastructures involving
multiple parties, processes and technologies and within strong
regulatory frameworks.

Worldline is a key enabler in this complex industry and supports
multiple payment instruments along the whole value chain.

The most commonly known payment instrument is the card. Below is a typical four-party model, which clearly demonstrates the

complexity of the ecosystem.
Today's typical four-party payments model

Network
Visa, Mastercard. ...

I D < 1
e -
Cards
incentive | Scheme fee Scheme fee
3 party processor i I 31 party processor
e.g. Worldline e.g. Worldline
= Interchange fee PN :
Card ang Card acquirer /
issuer | | | | l Variable Merchant Service
depending on country e.g. Worldline
| 4 and payment means ?
Cardholder
incentive | Cardholder Merchant
¥ fee Service Charge
|
Cardholder > [ Merchant

Source: Worldline.

The main parties involved in a typical card retail payment
transaction include:

e the cardissuer: Banks and other financial institutions issue
debit, credit or prepaid cards to individuals or corporations to
be used as a payment method in face-to-face environments
(card present) or online (card not present). The process
of issuing and managing the cards and the process of
authorising, clearing and settling payments are complex.
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As a result, many issuers partially or fully outsource their
activities to so-called third-party issuer processors such
as Worldling;

e the merchant: Merchants sell good and/or services
in exchange for payments. In order to do so they need
acceptance solutions for card payments (both in-store
and online);



o the Merchant Services provider: Merchant Services
providers provide merchants with means (POS terminals,
mobile POS (mPOS) Terminals, SoftPOS solutions or online
payment gateways) to collect and send cards data and
receive payment authorisations in stores, online and via
mobile devices. Some of these means also come with
additional functions, such as enhanced reporting, loyalty
programmes, advertising services, quality surveys using
payment Terminals, Dynamic Currency Conversion (DCC)
services, etc;

e the Acquirer: Acquirers are banks, payment institutions
or electronic money institutions providing merchants with
access to card scheme networks (e.g., Visa, MasterCard,
CB, Bancontact, etc.) and merchant accounts. Commercial
acquirers receive funds from issuing banks and deposit
the proceeds, net of the “merchant service charge” in
the respective merchant account. Like issuers, many
acquirers partially or fully outsource their activities to
third party acquiring processors that, in order to obtain
payment authorisations, will typically route transaction
data received from merchants’ physical or online payment

Non-card based payments

Thereis a variety of non-card based payments on the market.
Such methods, increasingly becoming common and with
transformative potential include:

Credit Transfers

A credit transfer is a form of Account-to-Account Payment
order submitted by the payer to his financial institution. The
amount of the order is then debited from the payer’s account
and credited to the payee’s account.

Direct Debits

A direct debit is a form payment based on a prior mandate which
authorises the payee’s service provider to collect amounts from
the payer’s account at a specific frequency. It is widely used
for regular bills such as telco and utilities.

Instant Payments

Instant or real-time payments are credit transfers immediately
processed with a 24/7/365 availability. They require immediate
or close-to-immediate interbank clearing and settlement so that
payers are immediately debited while payees are immediately
credited.
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gateways to credit and debit card scheme networks (front-
end processing) and then ensure that each transaction is
appropriately cleared and settled into the merchant’s bank
account (back-end processing);

e the Card scheme: Card schemes settle card transactions
between all of their member banks, typically through
separate batch payment systems which set card scheme
network rules and interchange fees and act as custodians
and clearing houses for their respective card brands;

e clearing and settlement system:

clearing is a process through which the financial institutions
involved in payment transactions exchange data about
these payments to verify and reconcile the information and
generate clearing files, including net outgoing amounts.
No funds are transferred at this stage,

settlement is the exchange of funds between a card
issuer and an acquiring bank to settle the payments to a
merchant for the amount of each card sale that has been
submitted to the card scheme.

Throughout the world, the number of real-time payment
initiatives has grown substantially over recent years and
will continue to increase. The EPC’s (European Payments
Council) SCT Inst (SEPA Instant Credit Transfer) scheme is
now operational and although optional as of Q4 2022, SCT
Inst volumes account for 13.91% of all Credit Transfers in the
Euro area.

As in the card example, such methods depend on the
mechanisms to issue, accept, clear and settle the payment
instrument. Many Financial Services providers also decide to
outsource the processing of these payments to third party
processors such as Worldline which was among the earliest
CSMs (Clearing & Settlement Mechanism) adopting this kind
of payment.

Instant Payments, given their advantages, are ideally suited
to replace cash and cheques. Also, most of them are driven
by mobile applications, as in the case of Pix and UPI in Brazil
and India, they have the potential to take market shares from
debit cards: the key drivers will be ubiquity, interoperability,
enhanced user experience and convenience.

Other Alternative Payment Instruments

There are “alternative payment methods” that are becoming,
particularly in the remote commerce landscape, increasingly
popular. Some methods are nothing more than overlay methods
that rely on the existing rails, others, such as cryptocurrencies,
challenge existing rails.
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Open Banking

Open Banking payments refer to credit transfer in which third-
party providers (TPPs) are able to initiate payments on behalf of
customers through APIs (Application Programming Interfaces)
provided by banks and other financial institutions. The Payment
Service Directive 2 (PSD2) opened up this potential type of
payment method requiring banks to provide APIs to access
accounts and thus enabling a new classification of Payment
Initiation Service Providers.

At the same time, Online Banking e-Payments (OBePs) follow
the same concept and already existed before PSD2: iDEAL in
the Netherlands is one of those examples and one of the most
successful account-to-account alternative payment methods.

Designed to address e-Commerce payments as an alternative
to cards, Open Banking and OBePs, are usually used in an
online checkout process, where merchant redirects consumers
to their online banking site where they log in and authorise a
credit transfer with the given amount to the merchant. Once
confirmed the consumer is redirected back to the merchant site.

Other payment solutions

In addition to core payment processing, the payment services
ecosystem includes a series of “extended” stand-alone and
value-added services to merchants and banks aimed at helping
them grow their businesses and generate additional revenues.
Such services include the following:

Solutions for traditional merchants

e Omni-commerce Solutions: Omni-commerce service
providers assist retailers in designing, implementing, and
enhancing online and mobile services and integrating
them with in-store solutions to provide cross channel sales
experiences that allow consumers to seamlessly transition
between a retailer’'s physical, online and mobile store.
These services may include solutions such as electronic
engagement wallet services that capture and leverage
consumer data and digital signage and other solutions that
bring aspects of the online commerce experience into the
retailer’s physical store environment;

e Loyalty Programme Solutions. Loyalty programmes help
retailers build customer relationships, reward them for
their loyalty and provide retailers with valuable insights
and sales promotions by leveraging data about customer
behaviour gathered through the programme. In most cases,
these programmes are based on loyalty cards tied to a
specific brand and, to better implement and maximise these
programmes, merchants often fully or partially outsource
the related activities to third parties;
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Digital Wallets

Digital wallets are instruments that store payment information
for a variety of different payment methods (payment cards
such as Visa/MasterCard, private label cards and/or non-card
based payments) enabling users to select one of them while
paying. Example of well-known digital wallet are Google Wallet
and Apple Wallet.

Buy Now Pay Later (BNPL)

Buy now, pay later, or BNPL, is a type of instalment loan. It
divides purchases into multiple equal payments, with the first
due at checkout and the remaining billed at regular time intervals
to consumers debit or credit cards until the purchase is paid in
full. Differently to consumer credit, the consumer usually doesn’t
bear interests while the merchants is immediately credited of the
sales amount less the costs charged from the BNPL provider.

Cryptocurrencies

Cryptocurrencies and crypto-assets have continued to be a
mainstream topic in 2022 but a significant adoption of these
instruments in day-to-day payments is not yet significant.

o Private Label Card Issuer Solutions. Private label cards are
payment cards used by retailers to extend credit or provide
prepaid gift cards to their customers. The largest users of
these services are fuel retailers, department stores and
consumer electronics retailers. In general, these cards are
accepted as a means of payment only from the retailers
that have issued them. Many payment service processors
providing Issuing Processing services also offer private
label Card Issuing and processing services to retailers;

e Merchant and eMoney Wallets. These instruments are
usually based on mobile applications and QR-codes and are
substantially closed-loop solutions that consumers can use
to make payments. While merchant wallets, accessible from
merchants’ mobile applications in secure containers, allow
to make payments only at a specific retailer or merchant,
other solutions can be used with any merchant or user which
has opted for the same specific wallet. Also encompassing
orchestrator and business rules, these wallets can enable full
mobile purchases (payment + hardware management) for all
kind of services at the point of sales (indoor cash registers,
fuel stations’ outdoor payment terminals, EV charging, etc.)
and can be in the case of merchant wallets, accelerators for
merchants’ mobile centric strategies, boosting the usage
of their mobile applications and generating a large range
of customer data.



Value-added services for banks

o Digital Wallet Services. Banks often turn to third parties
for assistance in designing, implementing, and running
electronic wallet systems. Given their diffusion, digital
wallets and tokenisation services are becoming a must-have
offering that enables financial institutions to seize customer
engagement and the targeted marketing opportunities
enabled by the instrument.

e Fraud Detection and Prevention Services. The detection
and prevention of fraud is an ongoing battle across all
channels and payment instruments. As a result, continued
investments in fraud-fighting technologies are required to
stay one step ahead of continually evolving fraud patterns.

e Authentication Services. Authentication service providers
offer banks solutions to provide highly secure methods
of authentication for their users. Same examples are 3D
Secure and biometrics authentication.

o Data Analytics and Card-Linked Offers. Data analytics
and card-linked offer services provide banks with data
mining solutions to analyse cardholders’ payment data and
propose them targeted offers such as digital marketing or
real time loyalty (when permitted by local regulators these
instruments can target merchants too).

Key market trends and drivers of change

The trend towards non-cash payment instruments continues
both in the retail and wholesale payment sectors. As part of this
transition, alternative payment instruments will also increase in
significance and might threaten to disintermediate incumbent
financial institutions and service providers.

This is driven by a complex interaction of many forces including:

e consumer expectations and behaviour: the way consumers
live, enabled by certain key technologies, has raised
expectations in the way they interact with both financial
institutions and merchants;
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New digital businesses

The third component of the extended payment services
ecosystem in which Worldline operates is services for emerging
digital businesses with an embedded transactional feature (e.g.,
e-Ticketing for Transport, Trusted Digitisation for regulated
sectors, Connected Living). Leveraging the digital revolution
these new players promote new Digital Services and new
business models that have the potential to drive new transaction
flows and create opportunities. The Group brings payment
and regulation expertise to these new markets in three main
categories:

e e-Ticketing and journey management Solutions for
transport authorities, transport operators and municipalities.
The new mobility landscape is contributing to the increased
adoption of Open Payments across the world;

e Trusted Digitisation for large organisations, central or local
governments and former public monopolies organisations
under strict regulations such as Telecom or Utilities. These
businesses leverage digital contracts, legal archiving,
electronic invoicing, electronic secured communications,
track & trace solutions and paperless transactions in general
to enable the digitisation of processes. Healthcare services
and national digital identity schemes implementation are,
together with taxes, fines and invoices electronic payments,
the processes that are currently leveraging the most on
these technologies;

e e-Consumer & Mobility Services. This market, which
includes Connected Living services such as connected
homes and vehicles, industrial |oT, as well as consumer
cloud and contact services, is undergoing strong growth
and is generating several new transactional streams. The
Group’s expertise allows these players to realise ever more
innovative solutions with the highest security and service
standards.

e technology: new technologies have a fundamental role in
enabling change in payments and in the wider consumer
engagement environment;

e reqgulation: Financial institutions and payment services
providers face a range of regulatory changes that can
create new outsourcing opportunities for payment service
providers and drive increased demand for value added
services;

e new entrants: new “Fintechs’, mobile operators, Big Techs
(Google, Apple, Meta, Amazon, etc.) and other tech
companies such as Baidu, Alibaba, Tencent and Xiaomi
are now part of the payment ecosystem threatening to
displace the incumbents;
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e sustainability: while all stakeholders are looking for
digitalised processes, the sustainability of these processes
is becoming more and more relevant to be competitive in
the market.

As a consequence of these forces, non-cash payment
transactions have grown significantly in recent years.

Covid-19 has been another relevant force accelerating the
adoption of electronic payment means. Indeed, despite the
wide range of restrictions applied all over the world at different
times and the shutdowns of certain sectors such as travel and
entertainment, non-cash transactions have still grown in 2021
and the Capgemini 2022 World Payments Report forecasts
these volumes to grow at a CAGR of 16.5% from 2021 to 2026.

Number of worldwide non-cash transactions, by region
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Countrie's central bank annual reports.

The digital revolution is driving
new customer behaviour generating
significant growth in non-cash payments

Today, the average consumer uses several connected devices,
goes online multiple times a day from multiple locations,
including on-the-go orin-store, and shares the experience with
its network. The always-on, always-connected nature of mobile
and other devices is creating new opportunities that allow
traditional distributors, manufacturers and digital businesses to
connect with customers and networks, increase the frequency
of these interactions and, subsequently, conversions and
payments.

With metaverse adding up at the horizon, the challenge for
retailersis to respond to these ever more complex omni-channel
consumer expectations which bring significant IT challenges.
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A similar process is underway in other sectors, creating new
digital businesses that, opening new markets, further grows
non-cash payment transaction volumes:

e transport systems worldwide are pursuing “smart transport”
solutions that use technology to improve fare collection,
facilitate multi-modal transportation, improve traffic flows
and provide better information to passengers on their travel
options;

e governments are increasingly relying on digital technology
to make their services and record-keeping more efficient,
enhance healthcare information systems, improve traffic and
parking enforcement and, in general, ease tax payments;

e in parallel, the increasing universe of connected devices
is creating a new “Internet of things” that enables a wide
range of new services. Connected vehicles, appliances and
other living applications can improve product performance
(preventive maintenance, warranty cost, etc.) and/or
customer satisfaction (new and extended services, pay
per use business models, etc.).



e-Commerce and m-Commerce
continue to grow

After the record acceleration recorded from eCommerce during
the Covid-19 pandemic, growth is now expected to come back

Global e-commerce sales
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to prepandemic levels. Still, eCommerce will continue to be
a major driver of growth in non-cash payment transactions.

The Group is also seeing an acceleration of the shift from
single end-to-end channel engagement to a cross-channel
environment where offline and online, both web and mobile
based, are merging to form a seamless experience.
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Source: GlobalData.

Mobile is an increasingly important channel
of interaction

Mobile continues its trajectory as an increasingly important
channel of interaction from banking to proximity, in-app and
m-commerce payments.

Mobile devices (particularly smartphones) are more and more
relevant channels of interaction for consumers. Banking apps
have already overtaken online banking as preferred channel and
this, together with other factors, such as social-networks and
super apps, pushes the growth of the share of mobile commerce
versus total e-commerce sales. According to GlobalData, by
2026 59% of eCommerce transaction value will be originated
from mobile devices.

Key developments in technology will
sustain the growth of electronic payments

Every player in today’s payment market has to come to terms
with change and innovation on a pace that has never been
seen before. New technologies and new ways of engaging
consumers are delivering unprecedented opportunities for the
electronic payments’ growth. At the same time as embracing
new technologies, consumers, merchants and financial
institutions also want the point of interaction and payment to
become as frictionless as possible.
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Contextual commerce

Contextual commerce is a potential game-changer in the
way businesses engage with consumers. In its simplest form,
contextual commerce is selling consumers what they want,
when they want it and in the most frictionless way. It enables
merchants to deliver purchase opportunities to consumersin a
contextually and personally relevant way such as, for example,
during a live streaming on a social-media or first-party platform.

Conversational commerce

Conversational commerce is e-commerce done through
various communication means such as chatbots and smart
speakers (Google’s Assistant, Amazon’s Alexa and Apple’s
Siri). As chatbots and voicebots connect messaging apps to
commerce, increasing numbers of consumers are already using
these services to find, select and pay products and services.

All this is supported, enabled and improved by fast-maturing
technologies such as machine learning, Natural Language
Processing, loT and voicebots. With the introduction of voice
biometric recognition and authentication, the role of voice in
online retail is set to soar.

Artificial Intelligence

The payments industry is not exempted from the acceleration
in business applications of Artificial Intelligence (Al). Al is rapidly
emerging as a key technology development because of the
ability of these systems to analyse large amounts of data in
real-time. Not only this allows to improve fraud detection and
prevention, but also allows companies to improve processes
in customer service both to merchants and end consumers, in
onboarding and along many other components of the payments
value chain.

On the horizon

Technologies that were once the preserve of science fiction are
set to transform how we pay in the future. The current revolution
in payments is still mainly focused on human interaction, but
Machine to Machine technology can remove this and enable
automated payments with little or no human interaction. While
multiple retailers successfully launched checkout-less stores
in the last years, 2022 has seen the first experimentations in
Metaverse shopping and more and more pilots are expected
to take place in the coming years.

In the medium term then, the Group expects to see an expansion
of today’s payments framework with the access of “things” to
data such as consumers’ bank accounts and payments data.
This will, of course, require permission from consumers, but,
fundamentally, it can happen without human intervention, either
triggered by a device or by a piece of Al software.

To ensure the same levels of trust and security Worldline has
today, this new era will require watertight regulations and the
further development of innovations for smart authentication
and verification, such as, notably, biometrics and blockchain.
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Regulatory changes in the payment sector
are expected to create new opportunities

The regulatory landscape is complex and the number of new
initiatives is increasing year by year, impacting the stakeholders
in different ways.

Financial Services in Europe are facing a range of regulatory
changes that have the potential to create new outsourcing
opportunities for payment service providers, drive increased
and new demand for value added services but also require
some remedies. Not exhaustively:

e the second Payment Services Directive, or PSD2 has
transformed the payment services market with the concept
of Open Banking, meaning open and consensual access
to information and initiation of payment transactions from
Third Party Providers (TPPs) and the introduction of strict
security requirements. A process of revision is in progress
as introduced by a public consultation in July 2022.
Besides the European authorities have launched a public
consultation on Open Finance and data sharing in Financial
Services. 2022 saw the publication from the European
payments Council (EPC) of a rulebook for a new scheme
on the SEPA Payment Account Access (SPAA);

e Instant Payments are live since November 2017 While the
innovation potential of Instant Payments has been hindered
from a heterogeneous adoption of the instrument, the
European Commission has published on October 26 a
regulatory package that will mandate credit institution to
receive and offer Instant Payments. This proposal could
finally allow to reduce the cost of managing cash and
cheques and could make major headway in the full range
of use cases: from peer-to-peer (P2P) and person-to-
business, where cash and cheques are currently widely
used to business-to-business (B2B) payments and even,
with the rise of connected devices in our lives, to machine-
to-machine (M2M) payments;

e the investigations of Central Banks on the possible issue
of Central Bank Digital Currencies (CBDCs) have continued
in 2022. The European Central Bank has issued two reports
updating the progresses made in the investigation phase
of a digital euro that is expected to impact both old and
new use-cases for which traditional electronic payment
methods of today are not always suited;

e between March and April 2022 agreements over the
Digital Markets Act (DMA) and the Digital Services Act
(DSA) have been reached and the legislation have come
into force during the month of November 2022. These
Regulations, applicable in the whole EU, create a safer and
more open digital space through liability rules, transparency
obligations, prohibiting non-competitive practices and
setting sanctions. The heterogeneity in digital payments
adoption across different countries continues to be
object of specific regulation by local Governments aimed
at reducing cash usage. Mandatory acceptance of all or
some digital payments instruments is now in force in at
least three European countries;



e the Council and the European Parliament have agreed
to improve consumer protection in light of the increased
digitalisation of services by revising the Consumer Credit
Directive, increasing protection for those interested in
borrowing money both online and offline. This will impact
the operations of BNPL operators;

e following requests from the European Retail Payments Board,
the EPC has published for review a set of specification aimed
at standardising QR-codes in the context of mobile SEPA
Credit Transfers (MSCT).

New entrants and their impact on the
industry business model also create
new opportunities for payment services
providers

Big tech giants such as Google, Apple, Meta and Amazon
and other tech giants such as Baidu, Alibaba, Tencent and
Xiaomi are leveraging their client access and financial power to
revolutionise the payment sector through specific technologies
and end-to-end services (e.g., Google Pay, Amazon Go, Alipay,
WeChat Pay, etc.).

New Fintechs, unencumbered by legacy technologies are also
changing the way consumers interact with financial service
providers. Worldline sees a new wave of digital only banks
for example and other fintechs leveraging PSD2 and Open
Banking to offer payment initiation and financial management
services. In this new competitive environment, banks will have
to adopt shorter development cycles and business models
which incorporate revenue sharing and different pricing models
to remain sustainable and profitable on the long term.

Large banks in Europe clearly understand that the platform
economy is the new normal for their business, and they
have started to move accordingly (including BCEE and BIL in
Luxembourg, ING in the Netherlands, Hello bank!in the Czech
Republic). For their part, challenger banks and new specialist
banks, which were born in this new world of Digital Services, are
in prime position to take advantage of the changing landscape.
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Providers of innovative and device-free solutions (SoftPOS)
have also intensified their activity due to the increase in the
use of smartphones all over Europe. Although these solutions
are still new, they intensify the competitive landscape but
also offer new opportunities to target merchants that are not
equipped with payment acceptance solutions.

Sustainability

While digitalised processes are by nature seen as more
sustainable, consumers, merchants and financial institutions are
now more and more interested in minimising the environmental
impact of their digital processes too. This forces payment
players to focus on the energy consumptions of their data-
centres but also requires developments in their solutions
such as, for example, developments to shift from a systematic
printing of paper receipts at the point-of-sale to optional
printing or tokenisation of cards to reduce cards printing and
shipping. Digital receipts and carbon calculators providing the
environmental impact of digital transactions are only some
other developments emerging under the growing focus on
sustainability.
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Group’s businesses

A strong start to our 3-year plan.

What are the aims of Worldline’s
3-year strategic plan?

Our 3-year plan, which began in 2022, is based on strong
organic growth. The main driver of this growth ambition is
the integration of Worldline and Ingenico as the convergence
of our platforms provides both a compelling offer to the
market and a more efficient delivery and cost structure.

The plan is underpinned by investment in cloud migration for
increased efficiency in our technology stack, supporting our
full product range, which, in my opinion, is comprehensive
and cutting-edge in a way which is unique in our market.

We will also continue to grow through strategic acquisitions.

What was the focus for the business
in year 1?

In 2022 we leveraged significant synergies across Worldline
from the integration of Ingenico. We continued to gain
market share through our core engine, Merchant Services
(MS), for which our online digital commerce goto-market
was extremely successful thanks to significant order entries
in verticals such as airlines where Worldline deploys its
TravelHub offering, at Lufthansa for instance.

Our continued investment in developing products and
solutions for banks, including in the new field of open
payments, supported the contracts onboarding of our
Financial Services (FS) business. Our open banking
platform is now fully connected and available for all

3,500 European banks and, at the end of 2022, Worldline
extended its partnership with ING Bank to handle debit and
credit card issuing and processing for ING across many
European countries for the next 10 years.

Worldline Mobility & e-Transactional Services remains

a unique differentiating add-on to our core business,
complementing payment transactions and driving further
volumes. In 2022 we launched our Open Payment system
across the public transport network in Lyon, which is
now the biggest city in Continental Europe to deploy
such a solution. Our Worldline Tap 2 Use solution enables
passengers in Lyon to simply tap their physical or virtual
bank card, iPhone or Apple Watch on transit readers and
embark on their journeys.
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Interview with Marc-Henri Desportes,
Worldline Deputy CEO

What were the main drivers for
Worldline’s business growth in 2022?

Technology and innovation are fundamental to the
performance of all our business lines. In 2022 our migration
to the cloud progressed smoothly and nearly a quarter

of the full Worldline stack is now available in the cloud.
This means that our customers benefit from the improved
flexibility and time-to-market that comes with the latest
cloud technology.

Our integration with Ingenico drove the development of an
expanded portfolio of innovative products and solutions for
our customers as we combined the best of both worlds.
We brought together the acceptance solutions of Ingenico
with the best acquisition stack of Worldline to build the best
full service solutions, adapted to some specific verticals.
We are rapidly establishing our presence in the metaverse
and our partnerships also deliver maximum value to our
customers. Worldline is the first payments provider to fully
integrate Dynamics 365 Fraud Protection from Microsoft
and the first acquirer to enter into a full-scale multi-country
integration with Alipay+.

Corporate Social Responsibility (CSR) is an integral part

of our 3-year strategic plan. Our microdonations solution
enables consumers to round up digital payments and make
a charitable donation, while also helping merchants comply
with their own CSR policies. In 2022 we helped raise over
€9m in microdonations on POS terminal. We launched our
sustainable banking solution in 2022 empowering banking
customers to offer insights to consumers about the carbon
footprints of their transactions.

In addition to acquisitions in Europe, in 2022 we began
activities in the Japanese merchant services market and
created new corridors with South Korea and India. Our
strategic partnerships in these markets provide a solid basis
for future international expansion.

2022 was also the first year of operating our joint ventures
in Australia and Italy in partnership with ANZ and BNP
Paribas respectively, as well as the year we onboarded a
new merchant portfolio in Sweden.
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What is the focus for 20237?

Our 3-year strategy positions Worldline to succeed in a
complex geopolitical and economic environment in 2023.
We will continue to converge our platforms and solutions
for scale and efficiencies. Our organic growth will be
complemented by the impact of our strategic acquisitions
SO we can serve our customers in more geographies.

In response to the steep increase in energy costs, we plan
to further reduce energy consumption by 20% in our offices
and data centres to limit carbon emissions and the impact
of energy costs on our customers.

Our Merchant Services offering is at the heart of our
strategy. In our role as a payment orchestrator, we enable
merchants to adapt to new payments opportunities with

a one-stop-shop providing them with tailored solutions for
all their payment needs.

We will intensify our customer focus, putting their needs
at the centre of our product development and solutions.
Our customers expect flexibility, openness and the ability
to engage the full payment stack from Worldline — that will
continue to be our priority for 2023.

As this requires even more engagement with customers
concerning our innovative solutions and ideas, we will
leverage further the Innovation Experience Center (IEC)

we inaugurated in 2022. With solid bookings for meetings
already organised for 2023 at this IEC, we intend to develop
remote innovation centres in other Worldline locations so
we can explore with our customers how our solutions can
enrich their customers’ experience.
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Strategy

Worldline presented its 2024 vision and its financial ambition for
the 2022-2024 period at the occasion of an Investor Day held
on October 27, 2021. Taking the full advantage of its European
identity and associated competitive differentiators, the Group
is committed to establish itself as a premium global Paytech.

This three years vision reflects the Group unrivalled position,
value proposition, scale and reach across the full payment
value chain which has been achieved thanks to the successful
transformation journey since IPO in 2014 with the creation of a
real pan-European leader achieved with a solid growth creating
sustainable value to all our stakeholders.

Leveraging the unique position created over the years at the
heart of the European payment ecosystem, Worldline will rely in
particular on the unigue market positioning of its two main Global
Business Lines while accelerating its investment in the Group
technology stack to take advantage of the very favourable
post-covid digital payment market.

The Group’s single entry-point positioning for both merchants
and banks, supported by its open-innovation expertise, will
contribute alongside the multiple growth engines of Worldline
to the acceleration of the organic growth of the Group towards
the double-digit territory. Coupled with a strong operating
leverage and the execution of all integration and synergy plans,
it will boost Worldline’s profitability to trend towards 30%. Being
the leading European consolidator, Worldline will also keep
a strong focus on M&A and growth-enhancing acquisition
opportunities and leverage its recognised track-record and
repeatable integration playbook.

A Group deeply transformed

Since 2014, the Group has made real its ambition set at the
IPO by successfully executing its strategy and achieving a
significant growth and a deep transformation of its business
profile to create a real pan-European leader with an unrivalled
scale and reach.

Worldline evolved from a regional challenger to a pan-European
leader. This transformation has been particularly important for
Merchant Services activities now weighing for two-thirds of
the Group annual revenue with more than € 2 billion revenue
compared to one-third at IPO time.

Worldline has multiplied by more than 15 times since 2014
its merchants’ portfolio, making it the largest in Europe. The
Group strongly expanded its online expertise which is now
mandatory for its merchant customers, as online is today a key
differentiating factor that Worldline couples seamlessly with
its leading instore capabilities, providing a true omnichannel
offering at scale. It positions Worldline as an unrivalled entry-
point to ¢. 15% of the European retail and the best partner for any
payment brands willing to address the European retail at scale.
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In Financial Services, the Group has more than doubled its
size, positioning Worldline as a key partner for banks willing
to optimise the competitiveness and quality of their payment
processing activities with a clear value-added provider. This
positioning is fully reflected in the industrial volumes of cards
under management (126 million) and acquiring transactions
(11 billion per year) that the Group processes every year, making
Worldline one of the largest acquirers and transaction processor
in Europe.

Through this transformation journey, Worldline has tripled its
revenue, thanks to an organic growth accelerating from low to
high single-digit and by delivering successful accretive M&A
operations, enlarging the Group footprint and value proposition.

The profitability was also strongly enhanced over the same
period with an improvement of the OMDA margin by +730
basis points. This was achieved thanks to an improved
operating leverage derived from an enhanced scale coupled
with continuous efficiency gains and the strong execution
in synergies delivery of acquired perimeters, based on an
unmatched integration know-how.

This strong financial performance enabled the Group to create
distinct and sustainable value for all Worldline’s stakeholders,
clients, partners, employees and shareholders, as notably
reflected in a more than four-fold share price increase since
IPO and a nine-fold increase in market capitalisation. It
demonstrates the strong support of Worldline’s shareholders
which allowed the Group to pursue its consolidation path of
the European payment industry by financing in shares most
of its transformative operations.

Ideally positioned in a dynamic market

Worldline main playground, the European payment market, is
still cash driven, allowing Worldline to leverage the cash-to-card
shift in several countries. In addition, this market is large, but
contrary to the US, fragmented in terms of number of players
as well as payment means. The European market is also still
mainly owned by banks with local specificities, offering to the
Group strong growth opportunities.

In parallel, the current ecosystem faces very different trends
and new behaviours that have been accelerated by the Covid
pandemic. The market faces today a multiplicity of payment
means that need to be connected and simplified for the
merchants while improving the user experience on the consumer
side. In this evolving context, all parts of the chain need to be
connected and influenced each other.

These payment trends highlight the relevance of Worldline
positioning, able to offer one innovative interface serving
merchants and banks at scale.



2024 vision

To deliver Worldline’s 2024 vision of building a premium global
Paytech company at the heart of the European payment
ecosystem, the Group will leverage its unrivalled and unique
positioning built over the past ten years. Worldline will accelerate
the development of its open-innovation model, the orchestration
of the payment ecosystem, and the monetisation of its unique
positioning. In parallel, Worldline will leverage the privileged
market positioning of its two main Global Business Lines,
relying on its unique target modular platform architecture while
pursuing to ensure Worldline as a leading CSR company creating
sustainable value for all stakeholders.

Innovate, orchestrate & monetise

The 18,181 payment experts and talents of the Group and the
strong leadership team will ensure the delivery of the best and
most comprehensive payment offerings thanks to Worldline
open-innovation expertise, embracing current and coming
payment trends.

This open-innovation model is based on the combination of
the Group internal capabilities on core payments from Worldline
Labs with the integration as a single entry-point of external
innovation coming from the payment ecosystem dynamics. As
such, the Group remains focused on its core platform and R&D
features, while onboarding on its platform with the integration
of APIs the most innovative providers in payment such as
APMs, Cryptos, BNPL solutions, Open Banking solutions or
ISV products.

This global approach is very strong, enriching Worldline’s offering
portfolio offerings with the best solutions to bring value to
merchants and banks.

Merchant Services — The payment ecosystem
orchestrator

Merchant Services’ global footprint and unrivalled access to
more than 1 million merchants position Worldline as the European
payment ecosystem orchestrator, offering a single entry-point
to the European retail.

By connecting and simplifying the access to 15% of European
merchants in a very complex environment in terms of payment
methods and VAS, Worldline makes available a strong and
efficient platform providing scale benefits to its clients and
partners, while leveraging one modular platform with a clear
and unmatchable value proposition. The Group’s unique
and unrivalled multi and omni channel offerings support the
merchants in the physical world and in the digital space with
seamless and bundled solutions improving user experience.

This supportis not only local, but also international and cross-
border with full end-to-end solutions, focusing on dedicated
sales channels providing SMBs, specialised vertical and digital
native players with the best solutions.

Based on a real and proven sparring partner positioning for
banks, Worldline positions as the best alternative for banks
to extract value from their merchant books while offering the
most advanced and competitive solutions to their end-clients.
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Financial Services — The pan-European digital
payment factory

In Financial Services, Worldline has built an unmatched pan-
European digital payment factory based on one Worldline
modular platform to deliver at scale and with a global reach
all the payment methods available. Worldline brings efficiencies
and reduces the overall operating and capital expenses burden
of banks through optimisation of operations. It also removes
the complexity of banks’ compliance issues, managing these
on their behalf.

This unique value proposition for banks guarantees them the
most up-to-date innovation for their customers, by simplifying
the integration of the most updated Fintechs solutions and
VAS, onboarded in real time on Worldline’s scalable platform
with an unmatched level of security.

It positions Worldline as a compulsory partner for banks willing
to optimise at scale their processing activities with unmatched
and efficient value propositions.

A unique target modular platform architecture

The value proposition in Merchant and Financial Services
is strongly supported by a unique target modular platform
architecture, aggregating the full payment ecosystem in one
single entry-point. Worldline one platform benefits from an
availability of all components, leveraging the best-of-breed
modules in portfolio, inherited from the past acquisitions.

Worldline’s unique platform architecture relies on the
development of a strong technology convergence including
the cloudification and the integration of APIs, allowing a high-
quality open-innovation to the ecosystem. This integrated,
simple and modular infrastructure is operated by Worldline
to maximise all the benefits to its clients and partners, while
delivering efficiency and growth opportunities.

Delivering a leading CSR performance

Since its IPO in 2014, Worldline has been committed to a
voluntary CSR approach reflecting compliance, transparency
and a high level of engagement towards its stakeholders. This
approach has been strongly supported by the success of the
Trust 2020 CSR transformation programme which has revealed
as a key enabler for mobilising the whole organisation to respond
effectively to all core CSR challenges of the payment industry
and to boost the Group CSR performance.

Based on the success of Trust 2020, reflected through a high
level of achievement, Worldline has launched Trust 2025, a
new 5-year CSR roadmap aimed at maintaining Worldline’s CSR
leadership through an integrated model. This new chapter in
Worldline’s CSR journey aims to confirm and accelerate the
progress made in terms of CSR on all the most critical and
strategic challenges in the areas of business, people, ethics
& value chain and environment, improving further the Group’
competitive advantage.

Furthermore, Trust 2025 is the concrete expression of
Worldline’s Sense of Purpose, adopted in 2019.

To ensure creating sustainable value for all stakeholders,
Worldline will continue to regularly report on its achievements
towards its nine commitments for 2025 through 16 KPIs defined
with specific and measurable targets to be reached by 2025.
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2022-2024 organic ambition

The Group ambitions to deliver:
e revenue growth: 9% to 11% CAGR!

o OMDA margin: above 400 basis points improvement over
the 2022-2024 period, trending towards 30% of revenue
by 2024

e free cash flow: c. 50% OMDA conversion rate by 2024

Market consolidation — a growth
and profitability accelerator

Over the past ten years, Worldline has been the most proactive
and successful player in the European market consolidation.
By doing so, the Group developed unmatched integration
capabilities, applying its scalable and repeatable playbook
with a strong and knowledgeable integration team, maintaining
the expertise and enhancing the methodology deal after deal.

Technology, R&D, patents and licences

Worldline operates its business as one global factory that
serves each of the Group’s Global Business Lines. Under this
approach, Worldline continually seeks ways to leverage its
industrial scale, processes based on standardised tools, shared
best practices and efficient use of global resources to deliver
services at competitive prices. Worldline’s competence centres,
IT platforms, data centres, and hardware are central assets in
this effort.

IT platforms

Worldline engaged a strategy delivering global performance by
consolidating onto its best-of-breed IT platforms leveraging
the cloud technology transformation. In that frame, the Group
“Move to Cloud” programme allows all its business divisions
to benefit from the most appropriate infrastructure solution
taken from “Worldline on-prem Cloud” “Client Private Cloud” or
“Public Clouds” models. The business platforms consolidation
enables the full delivery on the European continent of the scale
benefits linked to the combined volumes of the former platforms,
while freeing up capacities to invest in new technological
innovations reducing at the same time, the ecological impact
of data processing.

1 Compound Annual Growth Rate

40 Worldline Universal Registration Document 2022

It also highlights the Group’s ability to deliver the consolidation
and integration processes allowing a precise implementation
and tracking of synergies, enabling it to overachieve initial
integration targets.

The payment market still offers a lot of opportunities, and
Worldline is ideally positioned to capture them. The Group’s
focus is three-folded:

e first, enrich and expand Worldline’s geographical footprint
targeting specific regions, while leveraging a bank
partnership approach;

e second, improve and preempt new trends through
technologies and products acquisitions to reinforce
Worldline’s innovation portfolio or exploring new adjacencies;

e and third, be ready to capture medium to large size
opportunities coming from large banks or pure payment
players.

This inorganic development ambition is largely executable
on a financial standpoint, thanks to the Group’s strong cash
generation and steady deleveraging profile.

Data centres and hardware

The Group engaged a global strategy for data centres around
the world to deliver the services in the best efficient and reliable
way. In that frame, Worldline strengthen its operations in Europe
in nine consolidated, interconnected, highly secure and fully
redundant data centres distributed in three independent
availability zones called “Cloud Areas” Worldline’s European
data centre hub covers an area of more than 9,500 sgm and
runs approximately 22,000 servers physical devices and
approximately 50,000 virtual machines with a storage capacity
of approximately 40 PB of data. In total, Worldline’s European
hub data centres process approximately 85% of the Group’s
total transaction volumes. All of Worldline’s European hub data
centres are compliant with the Payment Card Industry Data
Security Standard (PCI-DSS, 3DS and PIN) required for payment
service providers to accept, transmit or store cardholder data.
In a more general frame, the data centres operate by the
Group are also certified under ISO 9001 (quality management),
ISO 14001 (environmental management), as well as ISO 27001
(security). This without forgetting more specific certifications
like SecNumCloud (France) or DK (Deutsche Kreditwirtschaft).
All of these data centres meet at least Tier 3 classification
of Uptime Institute. Worldline’s European hub data centre
facilities are also compliant with IT Infrastructure Library (ITIL
V3), IT service management “best practice” standards and



applicable banking standards. Worldline ensures that strict
security measures are taken at all of the data centres it uses,
including video surveillance, access control, a limited staff
policy, infrastructure monitoring, annual risk management
reviews, regular business continuity procedures and internal
and customer audits. All over the world, where it suits its
client needs, Worldline also operates onto additional highly
secure and standard certified data centres provided by third
party suppliers. In total, those additional data centres process
approximately 15% of the Group’s total transaction volumes. To
benefit from maximum network connectivity, the Group uses
several European telecommunications centres rented from
external parties that are interconnected with its data centres
through high-capacity optical fibre networks. Worldline’s data
centres, networks, servers, and telecommunications centres
are operated and maintained by a global infrastructure and
operations team of approximately 2,000 information technology
experts.

Research and Development

The Worldline Group actively seeks to promote a culture of
innovation designed to spur its employees to greater creativity
and encourage the design and implementation of value creating
projects.

The Worldline Labs, Group’s dedicated Research and
Development teams, are a key enabler of its capacity for
innovation and improvement of its products and solutions,
a critical strength in an industry that is constantly evolving.
The Worldline Labs are managed centrally from the Group’s
headquarters and comprise Research and Development
engineers spread throughout the countries in which the Group
operates. Many of the Group’s Research and Development
engineers are closely integrated within the Group’s operational
teams and focus primarily on incremental innovation, while
other Research and Development engineers are focused on
longer-term Research and Development projects dedicated
to radical or disruptive innovation. The Worldline Labs support
a broader team of more than 4,500 engineers in the field
working with clients to implement the Group’s services. The
Group’s Research and Development expense amounted to
€ 243 million in 2022.

The Group’s Research and Development activities are detailed
in section A.2.2 “Spur sustainable innovation” of this Universal
Registration Document.
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Intellectual property, patents, licences,
usage rights, and other intangible assets

The Group owns most of the intellectual property that it uses
in connection with its activity. As a result, the Group is usually
able to develop its own technological solutions and to provide
its products and services to clients without depending on
competitors or other third parties.

The Group’s intellectual property rights comprise a combination
of complementary rights, including rights relating to technology,
such as:

e know-how and trade secrets whose confidentiality is
ensured by the Group’s internal policy as well as by
contractual provisions that are binding on the persons or
entities with access to such information;

e software and information systems (which are protected by
copyright) and databases. In accordance with the Group’s
intellectual property policy, software registration is used
to ensure copyright protection;

e aportfolio of 120 patents, filed in the geographic markets
where the Group is most active, including Europe, the United
States, Canada and India;

e rights to distinctive marks such as trademarks or domain
names, in particular those including the name “Worldline”,
registered in all of the countries where the Group does
business.

Going forward, the Group will continue for filing trademarks
and patents relating to the Group’s activity in accordance
with the Group’s intellectual property policy applied by the
Group with respect to its own Research and Development
projects, the primary objectives of which are the following:
(i) to identify the intellectual property developed by the Group’s
entities; (ii) to evaluate their potential and optimise their usage;
(iii) to determine the form of protection best suited to the
Group’s activity (for example, filing a patent or protecting
the confidentiality of a trade secret); (iv) where necessary,
to bring legal action against infringers and defend actions
brought against the Group; and (v) to ensure that the Group
remains independent with regard to intellectual property and
that the majority of the intellectual property used by the Group
belongs to it.

In addition, from time to time, some Group entities use open-
source software, which may be used free of charge under
licences that sometimes include an obligation to disclose
the source code developed using the open-source software.
The Group’s internal intellectual property policy provides that
management must closely monitor such use from both a
technical and a legal perspective in order to avoid the risks
of unmonitored use of open-source software and disclosure
of source codes relating to the Group’s proprietary software.

The Group is a respondent in very intellectual property labour
claims and in the Group’s opinion most of these claims have little
or no merit and are provisioned appropriately (see section C.4
Legal Proceedings).
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2022 was yet another year of change.
What do you consider Merchant
Services’ greatest asset in this market?

Indeed, Covid-19, the Ukraine situation and the rising
inflation that followed the energy crisis made 2022 a
demanding year. For Worldline, our customers and our
employees, our combination of stability as an organisation
and adaptability as individuals have been instrumental

in navigating these times. We were able to leverage our
footprint, grow even stronger through bank partnerships
(Italy, Greece, Nordics), through product partnerships
(SoftPOS and Online Payment Platforms (OPP)), and also
through our own expansion (Turkey, South Korea, Japan,
India and more). Above all, we were able to stay close to
our customers, stand by them in difficult times, and support
consumer satisfaction through our service excellence.
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Interview with Niklaus Santschi,
Head of Merchant Services
and PAYONE CEO

You became CEO of Merchant Services
in 2022. What is your mantra?

Focus, focus, focus. Worldline is a huge organisation and our
customers are as diverse as can be. It is our task to consult
them on all things about payments. We want them to have
the most valuable and user-friendly solutions and deliver
new products that meet consumer needs. Together we grow
our customers and our business and we create seamless
consumer experiences. That's what | call partnership.



Merchant Services

Vision

Worldline’s Merchant Services digitalises and helps merchants
to grow their business by offering their clients a unique payment
experience enriched with Digital Services. Worldline aims to
present its clients with the exact right buying experience: for
the end consumer (user experience, quality, speed, value adding
services) and for merchants themselves (one stop shop, flexible
solutions, local presence — global abilities and outstanding
reporting capabilities).

Its ability to sustain and extend these client offers is guaranteed
through its ongoing focus on outperforming competition in terms
of product offering, services excellence and IT robustness.

Fast changing environment

Worldline’s Merchant Services business is strongly influenced
by several elements, including:

o effects of the new regulations such as PSD2, Instant
Payments, data & privacy security;

e unprecedent acceleration of digital consumer behaviour
and related demands across all aspects of life;

e new and easily accessible technologies that support the
seamless transition between previously disparate operating
models (e.g., in-store, e-commerce, m-commerce), Now
allowing for innovative business models emphasising the
customer journey;

o (difficult to predict macro-economic impact.

Competitive landscape
The payments industry is undergoing change:

e new players, start-ups and fintechs are entering the market
space with specific niche offerings, and pushing market
transformation;

e ftraditional parties (such as banks) are keen to build alliances
to optimise their business operations and benefit from
technological approaches offered to their clients through
their alliance partner;

e ongoing consolidation amongst big players globally, as scale
and geographical reach matter more than ever.

Payments in a post Covid-19 world

Over the past two years, Covid-19 has driven consumer habits
towards cashless, preferably contactless payments in-store
and, thus, accounts for a major portion of the increase in
e-commerce. In 2022, this trend has proven to be sustainable
at large, thanks to simple, user-friendly and integrated payment
solutions (e.g., click to pay, pay by link, buy now pay later), and
convenient e-commerce solutions.
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Merchant landscape

The landscape of merchants can generically be illustrated
using two axes:

e scalable, standardised and efficient requirements versus
customised or segment-specific seamless digital solutions;

e businesses with single/national
multinational or even global players.

presence versus

Across both dimensions, Worldline aims at supporting the
following merchant trends:

e digitalisation: making the POS and digital experience
consistent, convenient and customised before and after
the payment transaction;

e new consumer behaviour: offering new services, new
concepts at the various and diverse points of interaction;

e globalisation and omni-channel: standardising, facilitating
shopping across all channels and expanding the offering
while optimising transaction processing (increasing reach;
local connectivity; one-stop-shop and modular needs);

e embedding the whole array of payment methods in terms
of channels (mobile, wallet, instant, etc.) and schemes
(local, international, premium and alternatives);

e verticalization: abandoning the standardised approach,
moving towards market verticals specific solutions.

Differentiating offer Worldline Merchant Services

Worldline has positioned itself as a provider for Merchant
Services for any segment of merchants in multiple business
models and channels. Worldline offers services that go beyond
the merchants’ payments handling towards full Digital Services.

Merchants of all segments and sizes will find the solution that
serves their needs best, be it a standardised package for a
small store or a modular, tailored solution for a set of countries
and regions is often the case with retailers.

Its European roots and global presence provide Worldline’s
clients with the combined benefits of local expertise and the
global availability of its services and support. Thus, Worldline
is able to support the growth ambitions of merchants both
from a geographical and a vertical point of view. Worldline
is committed to offering the most efficient solutions to all
merchant segments, thus supporting their ambitions in terms
of growth and customer proximity.

Worldline’s position in the merchant space

Thanks to a strong product portfolio supported by high-
availability platforms and local services centres, Worldline today
is servicing over one million merchants worldwide, from micro-
merchants (mass market) to large international enterprises in
various segments. Amongst others Tesco, Sainsbury’s, BP,
Indian Oil Corporation, Bharat Petroleum, Hero Cycle, Hindustan
L'Oréal, PayPal, Google, Airbnb, Spotify, Subway, Europcar,
McDonald’s, Lufthansa group are Worldline Merchant Services
clients across the world.
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In 2022, Merchant Services continued to strengthen its leading
position through various initiatives:

e further strengthening its client solutions, global presence,
market knowledge and ability to scale by completing the
integration and rebranding Ingenico;

e delivering “Excellence in Services” while optimising the
cost structures to secure products competitiveness for
its customers;

e Dbuilding long term relationships with key customers and
accelerating international expansion to better serve global
customers through investment in sales and account
management teams;

e developing of OneCommerce, offering one single platform
for pan-European in-store and global omni-channel
payments for multi-country merchants;

e (global coverage and access to high growth markets
including India, South Korea and Japan;

e developing new solutions arising out of PSD2, like Account-
to-Account Payments (Instant Payments) as well as specific
services based on AISP (Account Information Services)
and PISP (Payment Initiation Services) related roles and
responsibilities;

e offering acceptance of alternative payment methods to its
merchants, like WeChatPay, Alipay and Cryptocurrencies;

e launching our offering with pilot customers in the Metaverse,
thus bridging virtual and real commerce;

e developing and launching new terminal solutions, like
Worldline Tap on Mobile (a SoftPOS solution), which will
open up new market segments for card acceptance enabled
via smart phone;

e reinforcing our capabilities in global C2C marketplaces
through our acquisition of OPP;

e simplifying and accelerating on-boarding processes for
new clients and automating the client journey;

e go-live of our Joint ventures with ANZ Bank in Australia,
Eurobank in Greece and Axepta in Italy;

e announcing our Joint venture with Banco Desio in Italy.

Organisational Structure

The organisation of Merchant Services is characterised by
the product divisions (Commercial Acquiring; Acceptance
and Digital Retail) and four go-to-market divisions (Regional
Businesses, Global Sales & Verticals, Digital Commerce, and
Financial Institutions). PAYONE, is a separate market-leading
organisation, in Germany and Austria, servicing local merchants
in close cooperation with the German Savings Banks.

Product organisation

Commercial Acquiring is the business of contracting merchants
for payment acceptance. The key role of the acquirer is to
transfer the funds received during a payment transaction
from the customers (mostly cardholders’) issuing bank to
the merchant’s bank account. A commercial acquirer also
underwrites the credit quality and integrity of the merchant,
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because the acquirer is required to refund the amounts paid
to the issuing bank, if a merchant does not deliver the goods
to the end-customer.

To be an acquirer, a company must hold a Payment Institution
licence. Worldline is a licenced payment institution in
the European Union, the European Economic Area and
Switzerland. In order to accept payments through international
card schemes such as VISA, Mastercard and local schemes
such as Bancontact in Belgium and TWINT in Switzerland,
a merchant must contract a payment institution (or a bank)
which holds a licence of the respective card scheme network.

Worldline is continuously and successfully expanding its
commercial activities, both organically, via bank alliances
and partnerships as well as acquisitions. Through the
acquisition of Ingenico in 2020, Worldline has grown to be
the #1 merchant acquirer in Europe with a merchant network
of more than 1.25 million merchants and the processing of
circa 27.7 billion transactions per year.

Through its ability to offer end-to-end solutions, Worldline
provides merchants with a one-stop-shop for Commercial
Acquiring services. Worldline manages and ensures the
quality, reliability and availability of payment services,
allowing merchants to focus on and grow their business. In
all mentioned countries, Worldline provides its merchants
with a contractual relationship covering all major international
payment schemes (Visa, MasterCard, Diners, UnionPay, JCB),
national scheme like Bancontact, TWINT as well as alternative
payment means like Alipay, WeChatPay, cryptocurrency
payments and account-based payments. In addition,
Worldline is a Network Service Provider (NSP) in Germany
(Girocard), Switzerland (Postfinance) and Greece (Cardlink).

Worldline offers an attractive combination of solutions
and capabilities, both in client facing and back-office
environments, to deliver cutting edge, seamless multi-
device payment related services. Worldline’s solution
includes the delivery of consolidated enhanced reporting to
merchants and supports a wide range of currencies for card
transactions. Worldline’s solutions also incorporate robust
fraud prevention services to help merchants and cardholders
reduce fraudulent transactions. Worldline offers several
payment-related value-added services, like the in-house
Dynamic Currency Conversion, fraud detection, customer
feedback surveys, loyalty services as well as end-to-end
solutions for implementing company-specific gift and loyalty
card programmes.

Worldline invests strongly in setting up services defined in
the Payment Service Directive 2 which allows Third Party
Processors to access bank accounts of payment users to
initiate payments (Credit Transfers or Instant Payments) or to
gather bank account information (balance, history). Worldline
extended its PSP licence and became Payment Initiator
Service Provider (PISP) as well as Account Information Service
Provider (AISP) in Belgium and the Group has started to
passport these licences to the other European countries,
offering further benefits to its merchants.

Worldline’s Acceptance services cover all merchant needs,
allowing its clients to accept payments at their point of sales,
online (worldwide and local e-Payment), via mobile and in
proximity to a terminal. Examples of larger clients Worldline



provides these services include Carrefour, Darty, PayPal, Spotify,
Expedia, Booking.com, Accor hotels, Airbnb, McDonald’s,
C-discount, HMRC, Asos and various rail companies. However,
Worldline also services many small clients all over the world,
for example in Canada, Sweden, Australia, Argentina and India.
Worldline is offering a global omni-channel payment gateway
offering one single platform for pan-European in-store and
global omni-channel payments for multi-country merchants.

The solution allows merchants to accept local and international
payment (online and in face-to-face contexts) and supports
coherently and transparently the entire transaction lifecycle
across all the different channels, countries and across new
omni-channel use cases.

As an omni-channel payment gateway (fully complying with
GDPR-Regulation and PCI Data Security Standards) Worldline’s
omni-channel solution enables merchants to accept well over
200 payment types, including credit and debit cards, bank
transfers, electronic wallets and private label payment cards,
as well as various local schemes across several European
countries. On top of standardising solutions for the POS
and concentrating of payments on a single global platform,
Worldline’s omni-channel solution enables services like Endless
Aisle, Click and Collect, Click and Return with a consistent and
new user experience across all different purchasing channels.
This provides a dynamic choice of acquirer or payment scheme
helping merchants in optimising financial conditions.

Worldline offers connections to (local) Acquiring solutions in
some of the world’s most important emerging economies, such
as India, Brazil and China via its wide range of payment service
provider solutions. This means that all payment transactions
can be accepted for the lowest possible costs and paid-out in
the desired currency to our clients. This reduces complexity,
while supporting the merchant’s business growth.

Through Digital Services, Worldline aims to enhance the
payments experience through value-added services along
the entire value-chain, by assisting B2B and B2C merchants
in placing their customers in the centre of their attention.
Worldline’s vision is already beyond the well-known payment
terminals: Worldline has introduced WL Tap on Mobile (Payment
on smart device like smartphone) with PIN in 2022 and has
acquired bespoke capabilities in payments for the growing
segment of online marketplaces through a 40% stake in the
specialised provider OPP. On top of that Worldline’s Digital
Services combine:

e Digital Service offerings, covering the full digital commerce
lifecycle for merchants starting with the self-onboarding and
following their lifecycle with self-service on the MyPortal
platform;

e Value added services, such as Private Label Cards, Loyalty
Services, Merchant Loan and Merchant Apps on terminals.
Go-to-market approach

Worldline’'s go-to-market organisation is aims at leveraging the
capabilities in the various segments in order to match client
needs and support the Group’s growth ambitions.
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Regional Businesses
(Small & Medium Businesses-SMB)

The Worldline value proposition targets merchants through
an easy-to-use an all-in-one solution, including a choice of
local payment methods. We support regional businesses of
all sizes ranging from single stores and online start-ups to
regional online, instore and omnichannel champions. Currently
we manage a portfolio of over 1 million merchants across
17 European countries.

Global Sales & Verticals

Worldline fulfils the need of industry-specific high scale/cross
border solutions through its verticalized set of highly scalable
full-service cross-border solutions. In an era of consolidation,
globalisation and race for scale, merchants and partners benefit
from the most secure industry solutions, best in class services,
global coverage, time-to-market and optimised total cost of
ownership.

Digital Commerce

The e-commerce market continues to grow exponentially and
requires cross-border multi-currency, multi payment methods
solutions. The combination of acceptance and Acquiring
solutions that Worldline offers to global e-Com clients — is
focused on those requirements. We help accelerate e-Com
business into challenging, high growth markets, and break
down barriers to global expansion.

Joint Ventures and International Partnerships

Worldline sees growing appetite within Financial Institutions
to capture payment asset value via tailored partnerships,
while maintaining payment leadership. For this particular
interest Worldline offers global leading payment capabilities
to develop market winning banking alliances and Joint Ventures.
A wide range of partnership models from pure outsourcing
to commercial alliances and joint ventures is in place across
the world.

e BPO-outsourcing: operating processing and Merchant
Services delivery (examples: BNP Paribas and UBS);

e referral distribution: the bank refers its clients to Worldline for
terminals and Acquiring services (example: Commerzbank);

e White label: reselling Worldline’s terminals and Acquiring
solutions under the brand of a bank, enabling increased
focus on pricing and simplifying offer (example: leading
bank in Western Europe);

e commercial alliance/JV: offering Worldline’s terminals,
Acquiring and other payment solutions under the brand
of a bank or a joint brand, enabling increased focus on
joint sales force and innovation (examples: KB Smartpay,
and ANZ Worldline Payment Solutions).
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What were the key developments in
the financial services industry in 2022?

In a challenging environment, the instant economy

is becoming more and more apparent. Businesses,
governments and consumers want to be able to initiate
payments at any time, in every context and across any
channel. Even though Instant Payments has proven its
potentially far-reaching benefits since its launch in Europe
in 2017, the full-scale benefits have yet to be realised. As a
front-runner in Instant Payments and afounding member of
the European Digital Payments Industry Alliance (EDPIA) and
the Open Finance Association (OFA), Worldline welcomes
the European Commission’s legislative proposal on Instant
Payments to reduce barriers to safe, convenient and fast
cross-border payments, promoting digital payments for the
benefit of society as a whole.

What were the key business milestones
for Financial Services in 2022?

Despite a complex market context, we have been able to
steadily develop and grow our business. The past year
was marked by several new customers and partnerships,
as well as the extension or renewal of contracts with
existing clients. Our contribution to the implementation
of Instant Payments in the Caribbean, and several multi-
year agreements with tier-1 banks such as ING for issuing
processing and UniCredit for Open Banking are stand-
out examples. In addition, the ECB chose us as 1 of the

5 companies for joint prototyping of user interfaces for
the digital euro — a clear recognition of our capabilities in
the digital currencies space.
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Interview with Alessandro Baroni,
Head of Financial Services

What are your business focus and
ambitions for 2023?

We expect more and more leading financial institutions to
explore the benefits of sourcing their payments operations
from a specialised pan-European payment processor

like Worldline. Digital services are on the rise thanks

to technological advancements, which can drastically
improve customer experiences. And the possibilities

of digital currencies will definitely be explored further

and taken to the next level. At Worldline, we are both a
provider of sustainable solutions and a sparring partner
bringing innovation and price competitiveness and
ensuring regulatory compliance. We are seeking to reshape
and build the payment landscape, in Europe as well as
globally, by collaborating with leading bank partners and
fintechs. The world of payments is moving fast and our
dedicated experts are here to help our customers to grow
their business.



Financial Services

Key facts

As the pan-European leader in payment services, Worldline’s
Global Business Line Financial Services is consolidating payment
processing in Europe —and beyond. By investing heavily in new
and innovative solutions for account-based payments, card
and digital payments transactions (e.g., cloud, APIs). Financial
Services helps customers adapt to the new reality of Instant
Payments, Open Banking and digital transactions. This enables
them to transform their business and operating models, manage
risks and fraud and anticipate regulatory changes anywhere
in the world. Leveraging the Group’s scale and complete
service portfolio, Financial Services works closely together
with partners and customers to help them prepare for a future
full of opportunities.

With approximately 126 million payment cards under
management and processes over 11 billion issuing transactions,
around 12 billion acquiring transactions and more than 21 billion
account payment transactions per annum, Worldline is the
leading payment services provider in Europe with prominent
market positions in key European geographic markets including
France, Germany, Benelux, Switzerland, Austria, Italy and
the Baltics. Its client base includes numerous tier-1 financial
institutions such as BNP Paribas, Commerzbank, ING, Société
Générale, ABN AMRO and UniCredit.

Worldline Financial Services is also present outside of Europe.
The Group offers Software Licensing solutions to financial
institutions throughout Latam, Africa and Asia-Pacific region
and provides Instant Payments CSM services in the Caribbean.

Key developments in 2022

Just like in 2021, Worldline Financial Services continued to
further solidify and strengthen its position in 2022. Since the
start of the year, Financial Services continued to extend its
business.

In January 2022, the basic infrastructure for Instant Payments
(IP) was implemented in close collaboration with the Centrale
bank van Curacao en Sint Maarten, following the introduction of
Instant Payments by the Central Bank of Aruba in 2020. The IP
CSM, developed by Worldline, fully complies with international
standards and ISO 20022.

In the same month, a milestone was reached in the ATM
market when the commercial banks of Lithuania and their
representative, the Lithuanian Banks’ Association (LBA), signed
a contract with Worldline to implement the MoU with the Bank
of Lithuania on increasing the availability of cash by installing a
large number of ATMs in different parts of the country,

Towards the end of March, Worldline entered a partnership
with Mainsys Financial Software, a Belgian IT company that
offers comprehensive banking solutions. The joint solution has
been rolled-out for the first time to manage co-badged Visa
Debit-Bancontact cards.
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Another important milestone was the extension of the Open
Banking partnership with UniCredit, one of the major pan-
European banks, to allow the bank’s customers to connect
their accounts in other banks throughout Europe via one single
application programming interface (API). This enables UniCredit
to effectively offer Account Information Services (AIS) and
Payment Initiation Services (PIS) and opens up a range of
business opportunities for both UniCredit and its customers.
UniCredit has been using Worldline’s Open Banking TPP service
since 2020.

During the year, several additional Financial Services contracts
were signed or renewed by Worldline. Among these are DFM,
a financing partner for enterprises within the mobility sector,
who chose Worldline to be their Instant Payments and Clearing
& Settlement mechanism partner.

Worldline also signed a multi-year deal with ING to extend their
partnership. Following this agreement, Worldline will handle
debit and credit card issuing and processing for ING across
multiple countries, starting with the Netherlands, Belgium and
Germany. Under the extended agreement, ING is outsourcing
Issuing Processing operations to Worldline.

In addition, a contract was signed with Aegon Bank N.V. for
back-office processing for handling Instant Payments, SEPA
batch payments and multicurrency payments.

Worldline also renewed its contract with Credit Agricole
Payment Services for the management of the ACS service
(Access Control Server), enabling issuing banks to manage
3DSecure processes and to authenticate cardholders during
online payments, for a period of five years.

Knab, a Dutch online bank, has extended its existing partnership
with Worldline for seven years. In addition to the existing Instant
Payments back-office service, Worldline will now also facilitate
back-office processing for handling SEPA Batch payments and
multi-currency payments.

Furthermore, it was announced that the Finnish retail bank
S-Bank chose Worldline as solution for real-time fraud detection
and prevention. Worldline has integrated its Fraud Management
Suite into the issuing platform of S-Bank, allowing the Finnish
bank to deploy extensive real-time fraud detection for debit
and credit cards whilst increasing the efficiency of its card
fraud and risk management.

In the digital currencies space, Worldline was one of the
five companies to be selected by the ECB for joint prototyping of
user interfaces for the digital euro. Worldline has been selected
for the specific use case “peer-to-peer offline payments” of a
digital euro, which focuses on the payment between individuals.
The prototyping exercise is an important element in the ongoing
two-year investigation phase of the digital euro project.

Finally, Worldline partnered with several fintechs in the Financial
Services space, starting with a fintech named ‘manager.one’
to offer to corporate cardholders a seamless experience for
managing their business expenses.

Worldline also partnered with fintech Algoan to offer a next-
level credit assessment solution for lenders & service providers.
This service is based on best-in-class APIs & machine learning,
making use of Open Banking transaction data. At the heart of
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this new credit assessment tool is Worldline’s Open Banking AP,
which provides access to more than 3,500 banks in 19 countries
across Europe. Worldline is one of the largest Open Banking
providers in Europe.

Last but not least, Worldline and Nordic Open Banking leader
Neonomics signed a commercial partnership to strengthen joint
Open Banking offerings across Europe. As a result, Worldline will
expand its Account-to-Account Payments and data aggregation
coverage to the Nordics, including Norway, Sweden, Denmark
and Finland.

Business portfolio: services and solutions

We work with hundreds of financial institutions across Europe
and beyond to provide innovative payment solutions that help
businesses accelerate their digital transformation, improve
customer experiences, strengthen customer relationships and
lower their costs. Our solutions also protect them and their
customers against the increasing risk of fraud and cybercrime.
Worldline’s Financial Services are grouped in four business areas:

e Issuing Solutions;
e Acquiring Solutions;
e Account Payments;

e Digital Services.

Issuing Processing Solutions

Worldline offers a broad variety of modular solutions along
the entire issuing value chain. Our issuing portfolio includes,
amongst attractive others, Worldline Card Issuing and Worldline
Fraud Management. Some principal customers within the Issuing
Business area include (among others) ABN AMRO, BNP Paribas
Fortis and ING.

Worldline Card Issuing: By offering a complete end-to-end
set of modular services across the entire issuing value chain,
Worldline enables financial institutions and fintech companies in
their journey for card-based payments. The offering empowers
cardholders by supporting many functionalities for their payment
card. A complete set of APIs is available to the issuer for
quick integration in the banking applications or to offer self-
services functionalities to card holders. Ad-hoc features like
Business Intelligence reporting and dashboard, as well as the
issuer self-configurator, complete the offering. In addition to
technical processing, Worldline offers a modular solution to
outsource every segment of the card life cycle by providing
also operational customer care services such as chargebacks,
settlement and customers’ support.

Worldline Fraud Management: We offer a complete issuing,
acquiring and Account-to-Account fraud suite, including online
detection, fraud prevention and case management analysis
- using rule based as well as artificial intelligence solutions.
Fraud detection is easily integrated into the payment flows to

block fraudsters. Fraud expert services complete the solution.
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Acquiring Processing solutions

Worldline offers a complete portfolio of ATM Acquiring,
POS Acquiring, eCommerce Acquiring services and ATM
management. All major card schemes and currencies across
a wide range of payment devices and protocols are supported.
A few examples of clients in the Acquiring business area are
ABN AMRO, ANZ Bank Australia, BNP Paribas Belgium, ING
Netherlands, Luminor Baltics, PSA Payment Services Austria
and Rabobank.

Core Acquiring Processing: Our Acquiring Processing services
support the full value chain needed by an acquirer. In addition
to processing, customer services are available. Worldline is
processing on behalf of acquirers, small and medium-sized
merchants, large international food retailers, airlines, and hotel
chains. The modular portfolio allows flexibility in the selection
of end-to-end or “A la carte” services.

ATM Management: Worldline’s offer provides end-to-end ATM
fleet management for a bank or a group of banks. The core IT
part of the product includes processing financial and technical
transactions from ATMs compliant with complex security
requirements. In addition to monitoring, software distribution
to the ATMs, orchestration of level 1and 2 maintenance, cash
planning and fraud prevention are provided. Worldline’s ATM
management offer can also be packaged as ATM as a Service.

Account Payments

Worldline offers financial institutions a complete and modular
end-to-end set of solutions that cover the full range of needs
in the domain of Account Payments, including Back-Office
Payments Processing, Clearing & Settlement Services,
Messaging & Connectivity services as well as Liquidity
management solutions.

Our client base consists of individual banks, such as BNP
Paribas, Commerzbank, Crédit Agricole, Société Générale and
UniCredit, and services targeted towards complete banking
communities in the Netherlands, Austria, and Aruba. In addition,
we operate a solution facilitating multi-currency payments in
partnership with the US Federal Reserve Bank.

Back-Office Payment Processing: Worldline has an extensive
portfolio of secure, cost-efficient solutions that allows financial
institutions to outsource their back-office processing for all
payments types as well as make use of an extensive portfolio
of value added services — enabling financial institutions to
substantially reduce their total cost of ownership and move
fixed costs into variable costs, while relieving them of the
burden to keep up with the increasing pace of change in
the payments industry, including regulatory and scheme
compliance.




Clearing & Settlement: The expectation of Instant Payments
becoming mandatory in the EU will further push for the need
of efficient back-office processing services as well as affect
volumes in the clearing and settlement domain, where Worldline
operates a highly scalable automated clearing house (ACH)
platforms, handling credit transfers, direct debits and Instant
Payments based on domestic or regional schemes e.g., SEPA
with connectivity to e.g., TIPS to ensure full reach.

Messaging & Connectivity and Liquidity management: To
facilitate messaging, Worldline offers a qu range of SWIFT
services to support both corporate and financial institutions
as well as BASEL 3 compliant liquidity management solutions,
used by banks to monitor and distribute their liquidity across the
various market compartments, to secure their timely settlement
obligations and to proactively manage intraday liquidity risks.
Key benefits include reduction of liquidity buffers and collateral
requirements as well as reduction of the related fund transfer

pricing.
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Digital Services

Worldline enables clients to have quicker and cost-efficient
services that would help them overcome common challenges
in the field of digital banking, identity & authentication,
Open Banking leveraging PSD2 and beyond, sustainable
banking, digital currencies and trading & financial information
management.

Our solutions cover use cases such as daily banking
management, digital interactions, Strong Customer
Authentication, e-commerce transactions, digital identity, AIS
& PIS, credit checking, sustainable banking, business financial
management, Digital Currency, CBDC, e-brokerage, asset
management and many others.

We have a wide range of customers, including some of the
most notable companies such as ABN AMRO, BIL, BNP Paribas,
Boursorama, DaVinci, NS&I, Payment Services Austria, Sodexo
and many others.

Multiple Delivery models

We know every customer is unique. That's why we offer a
dynamic deployment strategy, allowing our customers to
choose a delivery model that suits their needs best. This ranges
from software licensing, Software-as-a-Service (SaaS) to full
business process outsourcing (BPO), where customers can fully
outsource their payment business processes. Our customers
can also select the infrastructure that's right for them, from
traditional data centre to cloud. To make our services even
more flexible and responsive, we're working hard to modernise
our software assets and make them completely cloud-based.
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Mobility & e-Transactional Services

N
“Wherever we operate, our priority is always to create value
for our customers, our people, our stakeholders, and to seize
new opportunities to increase trust and security.”
Caroline Jéséquel,
Head of Mobility & e-Transactional Services

J

Mobility & e-Transactional Services

Mobility & e-Transactional Services offers customers a
breadth of solutions designed to accelerate and enhanced
consumer, citizen and patient experiences through new Digital
Services and business models that take advantage of the
increasing digitisation of the physical world at the same
time as encouraging sustainable mobility, reducing energy
consumption and securing data through paytech integrations.

Ready for market momentum

The exit out of the pandemic had a positive impact on our
business in 2022. In e-Ticketing, ticket volumes were higher
than in 2021 and we saw a significant increase in processing
volumes in the Trusted Digitisation domain, where we are
supplying healthcare companies and insurers with a new range
of secure digital applications. In France, we are the leading
provider of hosting solutions for patient data and in Germany
we manage electronic healthcare cards for a range of insurers.

Macro-Economic diversity

Over 100 banks in Europe are now using WL Contact, our
cloud-based call centre solution, to strengthen their customer
relationships which enabled deep communication to help
consumers deal with the impact of inflation. In the Trusted
Digitisation area, whether digitalising customer identification for
health insurers, tracking tobacco products across Europe and
beyond, or helping the French government get young people
into work, we are making digital transactions more secure,
trusted and transparent.
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We have numerous opportunities in the public transport sectors
in France and the UK, where we provide payment services for
transport companies. The impact of hyper-scale energy price
increase focused consumers to manage personal budgets and
utilise transport modes that were financially beneficial including
Public Transport where Worldline is focused on driving social
mobility through payment and access solutions.

Meanwhile, Worldline is well positioned to provide our tried and
tested state-of-the-art solutions in response to the EU’s plans
for regulation of electronic identification and trust services.

A focus on growth

As we move into 2023 and into the future in general, we will
accelerate our growth and expand our margins by placing
added focus on our Trusted Services, Transport & Mobility
and Contact as a Service offerings. We will continue our
technological evolution and revolution providing services to
our customers that truly focus on their consumers, citizens
and patients. We are also intensifying our cooperation with
Worldline’s other Business Lines where we can bring our Digital
Factory capability to their customers, accelerating the benefit
for the Group Finally we will focus on our people who are
the drivers of our growth and the flywheel of our innovation
delivering for our customers day in day out.

Business portfolio: services and solutions

The Mobility & e-Transactional Services Business Line is
focusing its efforts on several areas where it believes new
Digital Services have significant potential.

e-Ticketing covers a full set of solutions and services to
Public Transport Authorities, Passenger Transport Operators,
Government Agencies and Infrastructure Providers.

With this in mind, we want to be a major European enabler
allowing a maximum number of users to buy, pay and consume
mobility services as simply as possible in order to support



the development of sustainable, low-carbon and inclusive
mobility options. To reach this objective, we have delivered a
product suite that caters for all aspects of payments in Public
Transport including:

e Revenue settlement services, service planning, resource
allocation and real time proactive decision support

e Digital Ticketing based on Open Payment solutions
leveraging the Group’s payment capability

e Mobility-as-a-Service solutions that allow the general
public to consume multi-modal mobility services in an
easy and fluid way

The Group is the leading supplier of rail operations systems
to the train operating companies in the UK. The Group’s
e-Ticketing, validation and payment systems are used
by a large number of franchised railway routes in the
United Kingdom and the THALYS high speed rail network
in Europe.

The Group is regularly rolling out new projects like the French
“Grand Est” region where it has been implemented as a cross-
border ticketing solution with Germany.

Trusted Digitisation provides digital secure systems to public
and private organisations for better services through the
digitisation of processes for citizens

In a world where many processes are being digitised at an
accelerated rate, trust is key to encourage citizens, patients or
customers, to adopt massively the services offered by Public
Services including Health, Mobility or Distribution thereby
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generating billions of electronic interactions containing highly
sensitive data.

To ensure the highest level of availability, integrity, confidentiality
and interoperability, Worldline has ultra-secure B2B2C exchange
platforms that operate these Trusted Services regardless of
the business of its clients. These include Payment Services
Austria (Digital identity), French National Agency for Secure
Documents (Biometric passports and electronic national identity
cards), French Health Insurance (Trusted cloud and Shared
medical record), Philip Morris International (Tax control suite),
French Local authorities (Support for people who have lost
employment or find it difficult to integrate), French Ministry of
Defence (Armed forces health service), German Health cards
for policyholders, French Services and Payment Agency (Energy
check), Premier Inn UK (Private label cards), Indigo France
(B2B payments)...

e-Consumer & Mobility provides cloud contact centre and
consumer services that improve the customer engagement
and generate new business models.

Worldline delivers a cloud hosted Contact Centre as a Service
(CCaaS) offering that helps brands optimise their interaction
with their customers. Whether it's through the main channels
which are the phone and emails or through SMS, live chat,
social media messaging, video, chatbots and callbots through
Worldline’s in-house Al solutions.

Key clients for Worldline Contact include BNP Paribas, La
Banque Postale, EDF, and CNAF while also supporting customer
communications of over a hundred European banks, mainly
located in Belgium, The Netherlands, Germany and Luxembourg.
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Human resources

Listening to its people

Worldline is committed to being a responsible employer and
creating value for all Worldliners.

In this respect, Worldline pays particular attention to listening
to all its employees. In 2022, Worldline launched again an all-
employee survey in cooperation with the Great Place to Work
Institute. The participation worldwide reached 68%, close to the
70% best-in-class mark and 5,000+ comments were collected.
The Great Place to Work survey feedbacks are discussed at
Executive Committee level, and action plans are designed in
each business unit accordingly.

As part of these actions, the executive management of the
Company regularly organises meetings with employees, such
as talent breakfasts, virtual coffees or on the occasion of sites
visits. In addition, Worldline concluded in 2022 a European
Works Council agreement’, which will enhance the dialogue
with the employee representatives across Europe, where Europe
represents 3/4 of Worldline’s employee footprint.

Finally, new initiatives have been taken in 2022 to improve the
employee experience, for instance throughout the onboarding
process.

Attracting new talents

To support its fast growth, Worldline needs to attract
3,000+ talents per year in a highly competitive market.

In this context, the Worldline talent acquisition strategy
focuses on young graduates hiring, internal talent promotion
and new sourcing opportunities in India and Eastern Europe.
As part of the new Human Resources operating model, a
global campus management organisation has been set up
to develop partnerships with universities, and new attractive
programmes such as “Pioneer Pay Tech” A new onboarding
digital experience was also designed. In 2023, Worldline will
inaugurate in partnership with the French High School HEC a
MBA addressing the future of payments. In parallel, the Worldline
internal job market is being developed, to enhance internal
mobility and talent promotion.

In 2022, Worldline hired 4,030 talents, and received half a
million visits on our career site, and more than 23 applications
for each job offer.

Developing and growing talents

All Worldline talents are offered a full set of technology and
management training to support their personal development.
In 2022, the new edition of the Learning Days illustrated the
enhanced focus of the Group on skills and competences
development. It notably materialised on the setting of individual
development plans for 45% of employees as well as in average
20.78 hours training per employee in 2022.

Furthermore, Worldline performance management and
business people reviews allowed to identify circa 350 talents
with outstanding performance and potential. 75 of them were
given the opportunity to attend the Worldline Academy to
prepare future leadership or high expertise roles. Early 2023,
50 of these talents were for the first time invited to the Group
Leadership Event where they had the opportunity to interact
with the Group’s top management. Overall, the retention of
these selected community exceeded 90% in 2022.

1 Officially signed on January 16, 2023
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Engaging Worldliners

In the Group’s employer value proposition, Worldline places
particular emphasis on diversity and inclusion. Several Group
initiatives have been taken to strengthen gender diversity
(mentoring, coaching, women’s networks, remuneration
adjustments, elimination of gender bias in job offers...) which
result in a continuous increase in the gender mix of hires (38%),
gender balanced talent programmes (31%), and a continuous
increase in the proportion of women in the Executive
Committee and Business Management committees (23%).
In addition, Worldline’s international expansion strengthens
the multicultural diversity within the organisation. In 2022,
Worldline consolidated the high level results of its employee
satisfaction survey (in partnership with the Great Place to Work
Institute) with a participation of 68%, a high overall satisfaction
score of 64% and a record of 21 countries certified as a “best
place to work” Worldline also proudly won the prestigious
“Best Employer Award’, the only company awarded in the
Paytech industry.



Procurement and suppliers

The Procurement Function actively contributes to the
operational and economic performance of the Group by
adopting a systematic total cost of ownership method, ensuring
the continuity of supplies for best operating conditions as well
as the quality of products and services purchased.

To meet the performance objectives set by the Group, the
Procurement Function defines strategies per procurement
category and implements optimisation levers, aiming at reducing
the external spend, this being done in collaboration with the
Requestors.

The Procurement Function integrates two levels: a Group and
a Regional level.

The main principle is that procurement activities are centralised
and operated at the Group level when it creates value for the
Group (especially for purchases with global suppliers, similar
needs, massification potentials, synergies...). Therefore, the
Procurement Function manages at the Group level the category
strategies, overall procurement performance, the suppliers “risks
and performance” and sustainable procurement.

The Group level organisation includes:

e a Chief Procurement Officer (“CPO");

e a Procurement Excellence Office;

e three Category management teams (IT, Workforce, Indirect).

Procurement activities are decentralised at the regional
level when proximity is prevailing (local market, supply, local
specificities), but remains still coordinated by the Group level.

The Procurement Function analyses markets, selects and
manages the Group’s relationships with the suppliers of the
externally sourced goods and services needed for its business
and internal requirements. However, the formalisation of the
request needs and the monitoring of the supplier satisfaction
and of the delivery is the responsibility of the Requester/
operational business owner, not of the buyer.

The primary categories of products and services sourced
externally, which account for the majority of the procurement
costs, comprise the types of items that are typically sourced
inthe IT services sector, particularly IT hardware and software,
subcontracted services such as software development and
maintenance and telecommunications services. The Group uses
these products and services in connection with its data centres
and project development needs. The Group’s main suppliers of
IT hardware and software are IBM, Dell, Oracle, HPE and SAP.

The Group’s business involves extensive data processing which
requires bandwidth intensive telecommunications services,
its main providers of which are Orange, Proximus, Colt and
Verizon. Other important categories of products and services

Integrated Report
Group’s businesses

include POS terminals and their component parts, and, to
a much lesser extent, hardware used for the manufacture
of the Group’s connected vehicles products and other M2M
and “connected” solutions. The Group no longer designs
payment terminals as of 1 October 2023 following the sale
of its entity. The Group sources its terminals from companies
such as Ingenico, Castle, Verifone and Pax. The Group is
also a substantial consumer of printing and postal services,
particularly in its e-Government business sector (mainly its
automated traffic and parking enforcement solutions) and
bank processing activities in Belgium. It has subcontracting
relationships or contracted partnerships with La Poste, Bpost,
PostNL and Speos in relation to the Groups’ service delivery.

One of the duties of the Group’s Procurement is to mitigate
business risk. Further than only striving to ensure the
permanence of cost negotiations, agreements are also
implemented to reduce risks of supply shortages, to reduce
ambiguity of services supplied and to carefully manage any
over-dependency on its supplier. The Group aims to identify
critical points in the supply chain and develop aims to guarantee
multiple components and service suppliers. The Group’s
strategy in regard to the management of the procurement
risk also includes compliance of suppliers and procurement
practices, a key pillar of Worldline’s CSR policy. To ensure better
due diligence in its supply chain, Worldline has implemented
a new supplier onboarding process: the integration of a new
vendor into the systems follows the same evaluation process
regardless of the supplier and in all Worldline entities. This
step is a necessary prerequisite before being able to contract
with the vendor. It includes a phase of collecting and checking
information from the vendor, also sharing with them Worldline’s
expectations in terms of CSR (charter, regulations, United
Nations principles), a phase of checking the vendor against
international databases (financial stability, lists of sanctions,
politically exposed persons, etc.), and a phase of assessing
the risks inherent to the country and the category of purchase.
This risk assessment related to the vendor’s entity makes it
possible to determine whether it is acceptable to work with
this vendor while at the same time monitoring it more closely
to reduce the risks identified, in compliance with all applicable
legislation such as, for example, anti-corruption legislation
and the French law on due diligence. For more information,
please refer to section A.4.4 regarding anti-corruption; section
A.4.3 regarding Worldline’s due diligence plan as well as the
section dedicated to responsible purchasing (4.4.6). Another
risk assessment phase takes place at the engagement level (to
better manage risks relating to the product or service provided
by the supplier). This step is managed by the Global Third-
Party Risk team in coordination with Procurement Risk and
Compliance team.
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A regulated Company

Worldline is a world-class leader in the payments and
transactional services industry, with a global reach. The Group
ability to provide its clients with a geographically differentiated
offer is a major strength, as we are able to position ourselves
in each geographical region with the solutions that are best
suited to local markets.

European regulation

Regulation of payment services in Europe

Licenced institutions in Europe are allowed to operate in their
home member State in which they are licenced as well as in
any other Host member State in which they are authorised

Licenced entity in Europe

Country within Worldline Group
Belgium Worldline NV/SA
Worldline Financial Solutions NV/SA
Luxembourg Worldline Payment Services (Europe) SA
Cetrel SA
Sweden Worldline Sweden AB
Bambora AB
Netherlands Global Collect Services BV

equensWorldline SE

Czech Republic GoPay s.r.o. Joint Venture

Germany PAYONE GmbH Joint Venture
Greece Worldline Merchant Acquiring Greece SA
Italy Worldline Merchant Services Italia S.p.A.

During 2022, Worldline also acquired a 40% stake in Online
Payment Platform B.V., an online payment service provider
regulated as a Payment Institution by the DNB.

The provision of payment services is a regulated activity that
requires a licence when carried out in European Union member
states that have implemented the revised Payment Services
Directive (PSD2) entered into force early 2018, which regulates
payment services in domestic markets.

Under this regulation, the following activities, in which the
Group participates, are considered to be payment services:

e execution of payment transactions, including transfers of
funds on a payment account with the user’s payment service
provider or with another payment service provider:
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As a global payment services provider, Worldline faces various
local regulations on payment services. It is of importance that
Worldline keep its knowledge up to date for business and
regulatory purposes.

to operate either pursuant to the European principal of free
services provisioning, or through freedom of establishment via
a branch located in the host member State or through an agent.
Most of the licenced entities within Worldline have passported
their licence in other European Member States.

Licence Regulator
Payment institution licence NBB
E-Money Institution Licence

Payment institution licence CSSF
Professionel des services financiers

(PFS) licence

Professionel des services financiers CSSF
(PFS) licence

Payment institution licence SFSA/

Payment institution licence Finansinspektionen

Payment institution licence DNB
Settlement institution licence

E-Money Institution Licence CNB
E-Money Institution Licence BAFin
Payment Institution BOG
Payment Institution BOI

a) execution of direct debits, including one-off direct
debits,

b) execution of payment transactions through a payment
card or a similar device,

c) execution of credit transfers, including standing orders;

e execution of payment transactions where the funds are
covered by a credit line for a payment service user:

a) execution of direct debits, including one-off direct
debits,

b) execution of payment transactions through a payment
card or a similar device,

c) execution of credit transfers, including standing orders;

e issuing of payment instruments and/or acquiring of payment
transactions;



e money remittance;
e Payment Initiation Services;
e Account Information Services.

As a provider of these services, the Group is required to
comply with certain administrative obligations and provide
ancillary services, such as issuing confirmation receipts for
transactions (in paper or electronic format), providing installation
services, monitoring and maintaining hardware and software
or developing client-oriented applications for terminals. The
Group is subject to these requirements either as a result of its
carrying out the activities of a payment institution, or in its role
as subcontractor carrying out the activities of credit institutions.
As a subcontractor, the Group acts as a processor on behalf
of credit institutions and must therefore provide its services in
compliance with the regulations applicable to credit institutions.

Finally, the Group has indirect access to the interbank payment
systems, in order to carry out payment transactions and
clearing operations processed in the context of the Group’s
Commercial Acquiring activities. The Group is thus subject
to certain specific operational regulations developed by the
companies that manage these interbank systems, such as the
automated Clearing House processed by equensWorldline in
the Netherlands which is supervised by the Dutch Central
Bank (“DNB”).

Regulation applicable to Re-insurance activities

Country

France Worldline Ré

A Reinsurance company, Worldline Ré, was set up in France
and obtained the licence to operate by the French Prudential
Supervision and Resolution Authority (ACPR) as of January 1,
2020. By this internal reinsurance company of the Group (called
“captive reinsurance”), the Company intends to reinsure the
Group’s risks related to general, commercial and professional
civil liability.

Regulation applicable outside
of the European Economic Area

Due to new acquisitions and a more regulated payment
landscape globally, Worldline is monitoring local payment
legislation and regulatory requirements outside Europe closely.

e Australia and New Zealand Banking Group ("ANZ”) and
Worldline have entered in 2020 into a long-term strategic
alliance under which ANZ will exclusively refer new
merchants to the joint venture, and the joint venture will
exclusively refer merchants to ANZ for banking products.
The joint venture arrangement involves ANZ and Worldline
which formed a newly created Merchant Acquiring group,

Licenced entity in Europe within Worldline Group
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The Group has implemented an internal monitoring system to
follow legislative and regulatory developments applicable to
its activities.

Regulations applicable to outsourced credit
and payment institution activities

Credit institutions can also be authorised to provide payment
services. Like all activities exercised by credit institutions,
these services can be outsourced, meaning that the institution
entrusts to an external service provider, the running of its
operational activities.

In accordance with application regulations, a credit institution’s
external service provider must comply with the control
procedures established by the credit institution with respect
to the services provided and must disclose any information
that could impact its ability to perform the functions entrusted
to it. For example, the Group issues payment cards and bank
statements on behalf of its credit institution credit institution
clients.

Similarly, a licenced payment institution may outsource some
of its activities provided it complies with its internal controls
procedures and provided it obtains the prior authorisation from
the competent regulator should this outsourcing be critical,
in line with the EBA guidelines on outsourcing and their local
implementation by national regulators.

Licence Regulator

Re-insurance licence ACPR

with ANZ and Worldline holding a 49% and 51% interest
respectively. Although no licence is required for performing
Merchant Acquiring activities, the regulatory requirements
will be closely monitored;

e Worldline Japan Ltd. received a registration with the
Japan Ministry of Economy, Trade and Industry (METI)) in
September 2021. This registration is a registration about
Credit card number handling service provider under the
“Instalment Sales Act” article 35-17-4 (1).

e the Reserve Bank of India (RBI) issued regulation for
Payment Aggregators in March 2020 and Worldline
ePayments India Private Limited applied for a licence under
this new regulation and In December 2022 it received an
in-principle authorisation to operate as an online Payment
Aggregator (subject to provision of a system audit report
within six months);

e Clobal Collect Services Asia Pacific Pte. Ltd. and Ingenico
International (Singapore) Pte Ltd have applied for a licence
with the MAS under the Payment Services Act (“PSA’);

e inthe UK, the Temporary Permission Regime (“TPR”") allows
EEA-based firms that were passporting into the UK at the
end of the transition period (31 December 2020) to continue
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operating in the UK within the scope of their previous
passport permission for a limited period after the end of
the transition period. This is subject to having notified the
FCA that they wanted to join the TPR before the end of
the transition period. Worldline N.V./S.A., Ingenico Financial
Solutions N.V., PAYONE GmbH, Bambora AB, Global Collect
Services N.V. and Six Payment Services (Europe) SA (“TPR
Firms”) are currently within the TPR regime and need to
obtain full authorisation by the FCA in the UK to continue
to access the UK market. In June 2022 Worldline Merchant
Services UK Ltd. submitted an authorisation request to
the FCA for a Payment Institution licence on behalf of the
Worldline TPR entities.

Protection of personal data

In connection with its business and internal activities, Worldline
Group collects and processes personal data subject to personal
data protection laws and regulations in Europe as well as in
other regions in which Worldline Group operates. Such personal
data processing is carried out on behalf of both Worldline Group
companies themselves or their customers.

Personal data processing within the European
Economic Area (“EEA”)

Since May 25, 2018, the processing of personal data is regulated
by the General Data Protection Regulation (“GDPR’ 2016/679)
within the European Union.

According to the GDPR, a company can only process personal
data under certain conditions. As such, the processing should
be fair and transparent, for a specified and legitimate purpose
and limited to the data necessary to fulfil this purpose.

In this respect and in order to meet the GDPR requirements,
each Worldline Group entity in the EEA conducts a compliance
assessment of data processing (“CADP”) in order to assess its
processing activities involving personal data in accordance
with the applicable data protection regulations.

Where a Worldline Group entity acts as data controller (such as
for internal processing activities), it is subject to the following
obligations:

e only to process personal data when the criteria set forth
in GDPR and local laws and regulations for making data
processing lawful have been met (GDPR, article 6). This is
done when one of the following applies: that the person
concerned has given his or her prior consent or the
processing of personal data is necessary for the purposes
of pursuing a legitimate interest or for the performance of
a contract to which the person concerned is a party or to
comply to a legal obligation or for a processing on behalf
of the public interest;
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to ensure that the personal data is (i) processed fairly,
lawfully and in a transparent manner, (ii) collected for
specific, explicit and legitimate purposes, (iii) adequate,
relevant and limited to what is necessary in relation to
the purposes for which it is processed, (iv) accurate and,
where necessary, kept up-to-date, (v) keptin a form which
permits identification of data subjects for no longer than
is necessary for the purposes for which the personal
data is processed, and (vi) processed in a manner that
ensures appropriate security of the personal data, including
protection against unauthorised or unlawful processing and
against accidental loss, destruction or damage;

to be able to demonstrate compliance with the principles
relating to processing of personal data;

to take particular precautions before processing special
categories of personal data (GDPR article 9, e.g., health or
biometric data) by assessing the potential risks stemming
from such processing and by checking that the explicit
consent of the person concerned was received or that
the processing is based on one of the exceptions that
permit such processing as provided for in applicable
law implementing GDPR (for instance when processing
is necessary to defend the vital interests of the person
concerned or of another person, or when the processing
relates to data that was manifestly made public by the
person concerned or is necessary to recognise, exercise
or defend a right before courts);

to put in place technical and organisational measures to
protect personal data against accidental and unlawful
destruction, accidental loss or unauthorised modification,
dissemination or access, taking into account measures like
pseudonymisation and encryption of personal data, ensuring
availability thereof and implementing a process for regularly
testing, assessing and evaluating the effectiveness of these
technical and organisational measures;

to inform data subjects about the fact that their personal
data is being processed and (a) the identity and contact
details of the data controller, (b) the contact details of the
data protection officer, (c) the purpose of the processing
as well as the legal basis, (d) if applicable the legitimate
interest, (e) the recipients or categories of recipients of the
personal data, (f) where applicable, the fact that Worldline
intends to transfer personal data to a third country, (g) the
period for which the personal data will be stored, (h) the
existence of the right to request from the controller access
to and rectification or erasure of personal data or restriction
of processing concerning the data subject or to object to
processing as well as the right to data portability, (i) the
existence of the right to withdraw consent at any time, (j)
the right to lodge a complaint with a supervisory authority,
(k) whether the provision of personal data is a statutory
or contractual requirement, or a requirement necessary to
enter into a contract, as well as whether the data subject
is obliged to provide the personal data and of the possible
consequences of failure to provide such data, and () if
applicable the existence of automated decision-making,
including profiling;



e to refrain from transferring personal data outside of the
EEA unless the European Commission considers that the
recipient country ensures an adequate level of protection
or the transfer is governed by contractual clauses of the
type established by the European Commission;

e toonly use data processors providing sufficient guarantees
to implement appropriate technical and organisational
measures;

e to maintain a record of processing activities as data
controller;

e to follow the principles of data protection by design and
data protection by default when designing solutions and
preparing processing activities.

Where a Worldline Group entity acts as data processor on
behalf and upon instructions of her clients, the Group provides
guarantees that it will (i) putin place technical and organisational
measures to protect personal data they have entrusted and
provided, especially against accidental loss, unauthorised
modification or dissemination, or malicious or unlawful access
and (ii) process such data in accordance with the client’s
exclusive instructions and for no other purpose than those
established by such client.

The Group especially fulfils the following obligations:

e to process such data in accordance with the client’s
exclusive documented instructions and for no other purpose
than those established by such client;

e to put in place technical and organisational measures to
protect personal data against accidental and unlawful
destruction, accidental loss or unauthorised modification,
dissemination or access, taking into account measures like
pseudonymisation and encryption of personal data, ensuring
availability thereof and implementing a process for regularly
testing, assessing and evaluating the effectiveness of these
technical and organisational measures. These technical
and organisational measures are part of the instructions
of the controller;

e tonotengage any other sub-processor without prior specific
or general written authorisation of the data controller;

e to assist the data controller in ensuring compliance with
the relevant obligations of GDPR;

e at the choice of the data controller, to delete or to return
all the personal data to the data controller after the end
of the provision of services relating to processing, and to
delete existing copies;

e to make available to the data controller all information
necessary to demonstrate compliance with the relevant
obligations of GDPR;

e to maintain a record of processing activities as data
processor;

e to follow the principles of data protection by design and
data protection by default when designing solutions and
preparing processing activities.

In order to ensure a coordinated and harmonised approach
respecting the applicable national laws, the Group has adopted
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a set of policies related to personal data protection that are
applicable to all of its entities and their employees. The
privacy various policies are founded on three key pillars:

(i) asetofprinciples based on those set forth in the GDPR;

(i) asetof procedures that ensure that such principles are
implemented; and

(iii) a training program for all Group employees, tailored to
their positions and responsibilities.

To comply with requirements regarding notification of Data
Protections Authorities as well as data subjects in the case
of personal data breach, the Group has implemented a
process for personal data breach notification built on the
Group’s policy related to personal data protection.

To handle data subject request and exercise of their rights,
Worldline has implemented processes, tool, and controls
to ensure response and proper handing in due time as
per the GDPR requirements. The Group’s compliance with
the various national laws and effective implementation of
the above-described policy is ensured and managed by
a personal data protection network, relying on a twofold
legal and technical expertise, composed of Data Protection
Officers appointed in Worldline Group entities which are
coordinated at a first level by a Head of Data Protection for
each Global Business Line and at the higher level the Global
Data Protection Officer, in charge of the Global Privacy
Office and reporting to the Global Head of Compliance.

The measures described above have been put in place to
comply with GDPR. Continuous improvements and regular
synchronisation with the Group Data Protection Community
ensures consistent compliance.

Data processing carried out outside
the European Economic Area

The Worldline Group carries out personal data processing
operations in countries outside of the EEA. Such processing
activities are in some instances conducted on behalf of
customers themselves located outside the EEA, while in
other cases it is conducted on behalf of customers located
within the EEA to whom the Worldline Group provides
“offshore” services as an integral part of the services it
offers.

Although there is no international regulations that harmonise
all of the principles applicable to personal data protection,
the regulatory framework applicable within the EEA is seen
as the high water mark due to its strict and pioneering
nature and given the influence it has had and is having
on legislations that have emerged in numerous countries
that have used the GDPR as a standard, such as in Latin
America (Brazil with the LGPD), in Switzerland (Federal Act
on Data Protection (FADP). and in Asia (new laws in Japan,
in South Korea and the PIPL in China).

The protection offered by the GDPR travels with the data,
meaning that the rules protecting personal data continue to
apply regardless of where the data lands The GDPR provides
different tools to frame data transfers outside of the EEA
and through the provision of appropriate safeguards and on
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condition that enforceable rights and effective legal remedies
are available for individuals. Such appropriate safeguards
include contractual arrangements with the personal data
importer, using notably the new standard contractual clauses
approved by the European Commission in June 2021 (Standard
Contractual Clauses or “SCC”).

These contractual clauses allow Worldline entities to transfer
such data out of the European Union to other Group entities
in a secured fashion and with appropriate safeguards.

Worldline executed a roadmap accordingly notably with
implementing data transfer impact assessments and taken
actions to ensure compliance with the required level of
protection of personal data in accordance with the GDPR,
the European Data Protection Board (“EDPB”) guidelines and
the supplementary measures following the European Court of
Justice 2020 ruling (“Schrems II”).

Gilles Grapinet,
Worldline’s CEO

“Worldline’s purpose is to enable economic growth with our

digital payment and transactional solutions and to reinforce trust
and security in our digitizing societies. After two years of merger
with Ingenico, combining our enhanced innovative capabilities and
scale with the strengths of our partners, we feel better equipped
than ever to fulfil our purpose as a responsible and global payments
and technology company, dedicated to creating sustainable value
for all our stakeholders in 2023 and beyond.”
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Integrating sustainability into Worldline’s business

Worldline’s integrated vision of Corporate Social Responsibility

(hereafter CSR)for a resilient and sustainable business

The year 2022 has not been what it was expected to be, it has
been both overwhelming and challenging. The war in Ukraine
— beyond its dramatic humanitarian dimension — has triggered
numerous negative consequences for the world economy. Like
a chain reaction, many crises started to unfold weakening on a
global scale energy sourcing, raw materials availability and food
supply. Worldline has been able to meet these challenges by
committing to serving its customers and by staying focused on
its long-term ambitions, missions and strategy, which remains
solidly intact.

From a business perspective, Worldline remains the European
leaderin the payments and transactional services industry. With
its global reach and its commitment to innovation, Worldline
is the technology partner of choice for merchants, banks and
third-party acquirers as well as public transport operators,
government agencies and industrial companies in all sectors.
Powered by c. 18,054 employees in more than 40 countries,
Worldline provides its clients with sustainable, trusted and
secure solutions across the payment value chain, fostering
their business growth wherever they are. Services offered by
Worldline in the areas of Merchant Services; Financial Services
and Mobility & e-Transactional Services include domestic and
cross-border commercial acquiring, both in-store and online,
highly-secure payment transaction processing, a broad portfolio
of payment terminals as well as e-Ticketing and Digital Services
in the industrial environment.

With an increased global footprint and its dedication to
excellence, innovation and sustainability, Worldline is set to
accelerate the development of the European payments industry,
further shaping new ways of paying, living and doing business.
Wisely combining innovation capacities, advanced technology,
experts in state-of-the-art integrated payment solutions,
whether via physical Acceptance or totally digital, Worldline
provides solutions and services supporting the merchants’
expected growth.

Yet, Worldline also faces challenges in terms of the new impacts
endured by society due to the extension of its range of solutions
and its global footprint. In order to meet the expectations of its
different stakeholders, including its customers and to address
these threats and opportunities in a relevant manner, Worldline
has integrated its Corporate Social Responsibility (CSR) strategy
at the heart of its business.

In the course of 2022, 4,030 new colleagues with advanced
technology and business expertise have joined Worldline.
Worldline was able to achieve this result both through successful
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recruitment campaigns in a number of European countries and
also thanks to our recent acquisitions and joint-ventures for
instance in Greece (acquisition of Cardlink). The completed
sale of TSS has given us an even stronger balance sheet that
will allow Worldline to continue to be in a position to make
strategic investments and to pursue leading the consolidation
the European market.

In addition to this business perspective, the CSR perspective
is also central to its corporate strategy as well as to cope with
the challenges above mentioned.

First of all, sustainability is a cornerstone of Worldline’s corporate
strategy. It is at the heart of Worldline’s business model and
its values as it will be illustrated below through its Trust 2025
programme. The improvement in its CSR ratings and in its
extra-financial key performance indicators in recent years
shows how seriously Worldline takes this issue. It aspires to
be the premium brand in the payments industry for customers
and for employees — another reason why it is so important for
Worldline to promote sustainable values and share them with
its stakeholders. Since 2017, the integration and formalisation
of Worldline’s contribution to the United Nations’ Sustainable
Development Goals reinforced its commitment to excellence
regarding sustainability.

Furthermore, Worldline’s integrated vision of CSR is part of an
increasingly complex regulatory context. For this purpose, a
regulatory watch system is in place in order to be informed firstly
of the legislations that came into force and, secondly, of any
upcoming legislations that might impact Worldline’s activities.

Secondly, sustainability has also been taken into account in
order to meet the above-mentioned challenges related to the
specific 2022 context:

e First of all, in the face of the energy crisis, Worldline has
made it a point of honour to implement an energy saving
plan.

e Secondly, Worldline could not remain indifferent to the
situation in Ukraine in several respects. Above all, it was
to protect its employees in Ukraine. Several initiatives
were taken within Worldline’s remit to ensure its teams
to have the support and information needed during that
time. These measures include - but are not limited to - the
set-up of an active communication system, daily check-
ins, tailored financial support, a helpline and guidance
for individual team members and their families. Proper
continuity of operations for all our customers was ensured



through the application of Worldline’s Business Continuity
Management policy. In parallel, Worldline also applies all
measures decided by the relevant international authorities,
payment regulators and payment schemes. Worldline
Group, in compliance with its corporate policies, has
been immediately enforcing all the international sanctions
applicable to Russia and will pursue doing so as long as
necessary. Worldline SA has terminated the business
relationships concerned or is in the process of winding
down activities and presence in Russia in accordance with
the rules in force, with the authorization of the General
Directorate of the Treasury (France/Decision No. 123510).
Moreover, the Group has no significant exposure to Russian
software solutions or subcontractors impacted by the
ongoing sanctions or those who could be, due to its
internal development policy of its own solutions. As of
June 30, 2022, Russian net asset value has been fully
impaired. In addition, Worldline Group has no business
exposure to Ukraine, neither to Belarus.

More systematic implementation of communication sessions
with customers. Since 2021, Worldline has included a question
in its customer satisfaction survey regarding awareness on
Worldline’s CSR strategy (see A.2.5.1.1 Improving customer
experience through the customer satisfaction process). The
responses enabled Worldline to address customers and sales
teams in a more systematic way to present the CSR strategy
and ambitions. In 2022, 22 strategic customers received a
presentation of Worldline’s challenges either in the form of
a dedicated session or through a webinar by sector and
geography.

An increased employee awareness of ESG issues. In order
to make all employees aware of the various CSR issues and
the way in which they are dealt with within Worldline, the CSR
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team organised a set of different webinars. These different
webinars were held during the year 2021 and finalised in 2022.

The first was a general introduction to CSR within Worldline.
The following webinars focused on the different pillars of the
programme. Environmental and climate strategies:

e Environmental and climate strategies est le premier bullet
point avant 'delivery excellence’;

e Delivery excellence;

e Payment terminals eco-design strategy;

e Responsible employer strategy;

e Social initiatives;

e Data protection and security strategies;

e Sustainable business- positive impact strategy;
e Diversity and inclusion strategy;

e Sustainable procurement strategy;

e Human rights and ethics; and

e Worldline CSR vs competition.

Furthermore, an additional focus has been given to the
awareness of environmental topics through the various Fresque.
First of all, some of CSR team members and procurement have
become animators of the fresque du climat and can therefore
raise awareness among other employees. Secondly, the fresque
du climat and the “fresque du numérique” are now part of the
internal training catalogue of Worldline. Thirdly, Board members
have received the training devoted to the fresque du climat.
The fresque du numeérique has been presented towards the
corporate IT department as well as the Product Services
department in charge of the data centres.

Last but not least, Worldline integrated its “raison d'étre” in its by-laws in 2021:

“We design and operate leading digital payment and transactional solutions that enable sustainable economic growth
and reinforce trust and security in our societies. We make them environmentally friendly, widely accessible and support

social transformation.”

Within the framework of the French PACTE legislation,
Worldline is committed to defining its raison détre in order
to qualify the societal and environmental value generated by
its operations. It now expresses the Company’s mission and
values by highlighting the social and environmental benefits
of its activities. It enables the Company to respond effectively
to all of its CSR challenges and to boost its CSR performance
and capability in a very pragmatic way.

The commitments of Worldline’s CSR strategy are grounded
both in the most critical issues for its stakeholders and for
Worldline’s activities, namely:

e Building customer trust with reliable, secured, innovative
and positive impact solutions;

e Being a responsible employer;

e Ensuring business ethics including human rights promoting
the use of sustainable practices within its value chain;

e Reducing its environmental footprint;

e Help ourlocal communities through positive impact solutions
and social initiatives.

This approach allows Worldline to closely integrate the
management of financial and extra-financial risks and
opportunities. For more information, refer to Section C.

Building customer trust with reliable,
secured, innovative and positive
impact solutions

The payments and digital solutions industry is undergoing many
changes that drive its complexity: the sophisticated nature
of cyber-crime, the increasing challenges of data protection,
and the rising expectations for innovative and positive impact
solutions. In the light of these trends, Worldline’s challenge is to
build customer trust with fully available and secure platforms,
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to guarantee delivery excellence and utmost quality of services
and to increase value creation for its customers with positive
impact solutions.

Being a responsible employer

In the fast-moving sector in which Worldline operates, it is
essential to set up various actions aimed at attract and retain
its talents. In this regard, Worldline strives to foster people
development, well-being and engagement of its talents and
promote fairness, diversity and inclusion for more equality &
performance.

Ensuring business ethics including human rights
and promoting the use of sustainable practices
within its value chain

In a context of changing regulations, payment and digital
companies are confronted with ethical, compliance, human
rights and corruption challenges. In this regard, Worldline
strives to endorse ethics and confidence in all its activities.
Furthermore, all of these issues are also examined within
its value chain. In this regard, and as it will be explained in
Section A.4.3, Worldline published its Vigilance Plan.

These challenges require a strong ability to collaborate with
suppliers and subcontractors so that these latter align and
respect similar CSR values to promote the use of sustainable
practices within our value chain.

A11.2  Worldline’s CSR strategy

A11.21 Worldline’s three differentiating

axes for a sustainable business

Since its IPO in 2014, Worldline has been committed to a
voluntary Corporate Social Responsibility (CSR) approach
reflecting compliance, transparency and a high level of
engagement within its ecosystem. Building on the success
of its Trust 2020 programme, which has enabled the Company
to achieve encouraging results on all its CSR issues, Worldline
launched in 2021its Trust 2025 programme. This edition aims
to confirm and accelerate the progress made in terms of CSR,
by covering new issues linked to the evolution of market trends
and the Group’s growth strategy, by raising the level of ambition
and commitment and by establishing stronger governance.
Worldline intends to maintain its CSR leadership in its sector for
the years to come, by applying ESG best practices and involving
allits stakeholders in this approach in order to create a positive
impact for its ecosystem, our society and our planet at large.

To achieve its goal of being the CSR leader in the payment
sector, Worldline has articulated its CSR strategy around three
axes:

1. An integrated vision that embeds CSR at the core of
Worldline’s business and processes

Worldline’s ambition is to further embed CSR in its activities,
culture, business lines and countries. In this regard, Worldline
has identified CSR business challenges in its materiality matrix
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Reducing its environmental footprint

Undoubtedly, among all environmental issues, Climate change
is one of the most urgent one. The recent IPCC ARG report and
the COP27 conference have stressed this again. Facing the
global warming challenge, data processing and IT equipment
production activities are contributing to energy pressure, CO,e
emission and the scarcity of the raw materials. Worldline is
deeply engaged in reducing its environmental footprint, on
one hand by taking the opportunity to benefit from the eco-
efficiency of its data centres and offices, but also by reducing
the number of business travels. The cornerstone of Worldline’s
carbon strategy consists in the reduction of its consumption
and its CO,e emissions.

Help our local communities through positive
impact solutions and social initiatives

As part of its responsibility to contribute to the development
of communities and territories, Worldline is stepping up its
engagement efforts by encouraging users to make donations
via its payment solutions, such as microdonations on terminals
and online donations. Worldline is also involved in technical
sponsorships or mentoring with local community charities
and NGOs on topics relevant to their organisations - including
financial inclusion, philanthropy and academic research.
These essential challenges correspond to the following GRI
Standards elements: Training and Education, Diversity and
Equal opportunity, Market Presence. For more information on
GRI Standards, see section A.71.2.1.

such as cyber-security, data protection, positive impact
offers and customer satisfaction, in addition to ethics, social
and environmental challenges. This enables Worldline to
truly integrate CSR at the core of its Company strategy and
long-term ambition, while meeting expectations of all of its
stakeholders.

2. Trust 2025: Worldline’s CSR ambition to create a more
sustainable value

Over the past two years, by publishing its raison détre, redefining
its corporate values, redesigning its brand and launching its
CSR transformation programme Trust 2025, Worldline has
demonstrated its commitment to embedding trust at the heart
of its activities and relations within its ecosystem. Strongly
supported by the Company’s management, this integrated
approach now enables the Company to respond effectively
to all of its CSR challenges and to boost its CSR performance
and capability in a very pragmatic way.

By launching its Trust 2025 transformation programme,
Worldline has the firm intention to confirm and accelerate
the momentum in terms of CSR progress, performance and
leadership around the 8 following ambitions. Each of these
ambitions cover specific stakes that can be approached
through various levers.


https://worldline.com/en/home/main-navigation/resources/themes/csr.html

Commitments

Building customer
trust with reliable,

secured, innovative
and positive impact

solutions

Being a responsible

employer

Ensuring business
ethics including
human rights and
promoting the use
of sustainable

practices within its

value chain

ambitions

Guarantee delivery

excellence and
utmost quality of
services

Enhance customer
experience through

positive impact
solutions

Foster people
development,
well-being and
engagement

Promote fairness,
diversity and
inclusion for
more equality

& performance

Promote the use
of sustainable
practices within
its value chain
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stakes

This ambition covers the following issues:

e Guarantee high service availability to improve customer satisfaction and ease
contract renewal & new business;

e Avoid major incidents and security incidents that can impact its reputation;

e Move internal quality and security mindset to a higher level of maturity.

Different levers can be activated to reach those ambitions such as the major

incidents monitoring, the cyber-attacks response, the data protection compliance,

the SLA/SLO completeness, the level of quality and the mandatory related trainings.

This ambition covers the following issues:

e Ensure high customer satisfaction to leverage business activity;

e Develop an innovative and sustainable portfolio to meet our customers CSR
expectations;

e Create positive impact offers generating a net benefit for society at large and
the planet.

In this regard, Worldline will actively foster the customer satisfaction survey,

its positive impact offers, its patents & innovation awards and its positive impact

offers.

This ambition covers the following issues:

e Be recognised as a worldwide prime employer;

e Empower people to make them grow through leveraging training programme and
offer tailor- made career opportunities;

e Grow expert community & cutting-edge skills;

e Ensure high level of employee engagement through employee satisfaction and
shareholding schemes.

Different departments will therefore be engaged: people management, the learning

& development team as well as the expert community. A specific attention will

be devoted to the Great Place to Work survey and the Employee Shareholding

schemes.

This ambition covers the following issues:

e Increase hirings and inclusion of employees with disability

e In this regard, a Diversity and Inclusion programme has been set up.

It relates to the message the Company conveys, nurturing an inclusive mind-set
toward all employees. Numerous initiatives were launched at Global and local level
to this end, such as the creation of a Network devoted to diversity and inclusion.
UNITE. This network looks at equity, diversity and inclusion (EDI) at Worldline.
With one simple objective: empowering all talented, ambitious and motivated
Worldliners to have an equal chance at becoming leaders - if this is their
professional ambition — whilst creating an inclusive workplace for us all and

a culture of equality. For more information please refer to section A.3.2.3.

This ambition covers the following issues:

e Ensure monitoring of the risks linked to our level of spend;

e Keep strong control on terminals suppliers;

e Influence our suppliers to improve their CSR performance;

e Push suppliers for lower CO,e emissions.

Through its relationships with its suppliers, Worldline aims to positively influence
its ecosystem in terms of responsible practices and low CO,e emissions.

For more information, please refer to section A.4.6
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Commitments

Reducing its
environmental
footprint

Help our local
communities
through positive
impact solutions
and social
initiatives

Trust 2025: our CSR roadmap to accelerate
performance, progress and leadership

Trust 2025 is the subject of a set of 16 objectives to be achieved
within the next 5 years in the areas of data protection and
security, social innovation, well-being at work, diversity &
inclusion, skills & careers development, human rights, ethics,

ambitions

Endorse ethics and
confidence in all our

activities

Contribute to
carbon neutrality

Help our local
communities
through positive
impact solutions
and social
initiatives

stakes

This ambition covers the following issues:

e Guarantee high ethics maturity mindset across the organisation and hierarchical
levels;

e |everage alert system to detect ethical or compliance incidents;

e Enrich procedures and actions plan to increase the level of protection in our
activities.

In this regard, we can mention the following policies and other documents:

Worldline’s Code of Ethics, the various mandatory trainings, the reported alerts,

the Human Rights policy. For more information, please refer to section A.4.2.1.1 and

A.3.2.2.3 for the Human Rights policy.

This ambition covers the following issues:

e Reduce environmental impact of payment transaction lifecycle;

e Align our emission reduction targets on the 1.5°C pathway;

e Initiate Carbon capture to move to net zero emission

e Offset CO,e emissions for scopes 1, 2 and 3a.

Worldline’s priority is to reduce its energy consumption first. It is key to avoid
consuming energy as much as possible. Once consumption has been reduced, it
can be acted upon emissions reduction by switching energy sources to renewable,
changing company cars strategy and moving to full electric.

Then the remaining emissions can be offset and sequestration techniques can be
considered.

The environment related targets are:

e Reduce CO,e emissions by 25% on scopes 1and 2 in align with its SBTi;

e Offset 100% of remaining emissions.

e Initiate Carbon capture to move to net zero emissions.

By creating a specific pillar dedicated to local communities, Worldline wishes to to
highlight its contribution to the development of communities and territories.

This ambition covers the following issues:

e Promote employee engagements towards social initiatives;

e Support local communities in their territories to solve societal issues;

e Deliver positive impact solutions to our business partners.

Through its offers, but also through its philanthropy actions, Worldline wishes to
contribute positively to society and to be part of our local territories in a sustainable
way. For more information, please refer to A.6.

change through the reduction of GHG emissions and the
protection of biodiversity, as well as the development of local
communities.

The dashboard below presents the full and detailed picture of
our Trust 2025 commitments and associated KPIs and 2025
targets.

sustainable procurement, as well as the fight against climate
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Topic Indicator m Target 2025
- Quality score — Contracts’ & Platforms services availability & response 99.9890% 99.9876% 99.9900%
» Quality score - Platforms’ services availability & response
99.877% 99.9912% 99.9900%
. %»of data subject’ request answered in time and in compliance
with Worldline privacy policy 96.5% 99% 100%
= % of ISO 27001 certified sites according to the security policy 51% 67% 100%
- Customer Net Promoter Score 46 48 52
- Sustainable offer revenue in €m 2,109 2,468 2,307
- Average number of Training hours per employee per year 17.09 20.78 32
- Employee satisfaction as measured by the Trust Index of the Great Place
to Work® survey 64% 64% 69-70%
- % of disabled workforce in the countries imposing legal requirements 6% +16%" +20%
= % of women within the management positions 23% 25% 35%
Sustainable
procurement/ Ethics & « % of suppliers evaluated by EcoVadis with a score below 45 having
Compliance an action plan to solve critical findings identified 100% 100% 100%
« % of total expenses assessed by EcoVadis out of strategic suppliers
expenses 86% 86.7% 90%
= % of alerts investigated and related actions plan defined within 2 months 87% 96% 100%
Cli h « CO2 emissions reduction (scope 1, 2) -49% -48% -25%
imate change « % of CO2 offseted emissions for scope 1,2, 3a 100% 100% 100%
Local communities + Volume of collected donations in €m 310.8 410 500

(This percentage corresponds to the absolute change in the number of employees compared to the 2020 baseline

% of data subject’ request answered in time and in compliance
with Worldline privacy policy:

Geographical scope

e All Worldline entities within the European Economic Area
and the United Kingdom.

Material scope

e Data Subject Requests (access, deletion, right to object,
rectification, restriction, portability, right not to be subject
to a decision based solely on automated processing).

e Exclusions: Any request, complaint, questions, queries,
contact or equivalent that are not a Data Subject Request.

Average number of Training hours per employee per
year: For PAYONE Germany, we only take in to account the
input provided from local HR and extracted from their LMS
system and provided in anonymised individuals-format

by gender and learning course + total. Total headcount
and apprentices, for PAYONE Germany, at the end of the
reporting period is also provided by /part of the Human
Resources team delivery.

% of disabled workforce in the countries imposing legal
requirements: France, Germany, Austria, Poland, ltaly,
Romania.

% of total expenses assessed by EcoVadis out of strategic
suppliers expenses: The strategic suppliers of the Worldline
Group are defined by the buyers taking into account operational
business needs and market positioning. The strategic suppliers
list for Worldline Group is based on the below criteria.

The supplier status (Strategic, Monitored = risky, Standard)
is defined during the onboarding of the supplier in Wordline
database and is reviewed with the buyers on an annual basis
at minimum. Suppliers prioritised in the strategic list are the
ones with top spending amounts and with whom Worldline
plans to maintain/ increase its business in the years to come.
Worldline is targeting Tier 1 (rank 1) suppliers in this list even
if for some exception it can include Tier 1 bis suppliers (no
direct but attributable spending, with direct relationship and
management of the supplier). In 2022, Worldline Strategic
suppliers represented approximately 130 suppliers and 42.2%
of the total spending.

CO, emissions reduction (scopes 1, 2): Worldline reports its
carbon footprint in compliance with the Green House Gas
Protocol for corporate accounting. This indicator represents
the CO,e emissions of scope 1, 2.

The GHG Protocol define the scope as followed:

e Scope 1: Direct GHG emissions occur from sources that
are owned or controlled by the Company, for example,
emissions from combustion in owned or controlled
boilers, furnaces, vehicles, etc.; emissions from chemical
production in owned or controlled process equipment.

e Scope 2: Scope 2 accounts for GHG emissions from
the generation of purchased electricity consumed
by the Company. Purchased electricity is defined as
electricity that is purchased or otherwise brought into
the organisational boundary of the Company. Scope 2
emissions physically occur at the facility where electricity
is generated.
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e Scope 3: Scope 3 emissions are a consequence of the
activities of the Company, but occur from sources not
owned or controlled by the Company.

In concrete terms, within Worldline, the scopes are defined
as follows:

e Scopel:
Fossil fuel consumption in offices (heating),
Fossil fuel consumption in data centre (back-up generator),
Fossil fuel consumption of car fleet,
Leakage of refrigerant gas;
e Scope2:
Electricity consumption in offices,
Electricity consumption in data centres.

This indicator measures the percentage reduction in CO,
emissions (scope 1, 2) between year N and 2019 (baseline).

Trust 2025: our CSR common direction to level-up
our responsibility towards our ecosystem

Given this roadmap, Worldline intends to pursue its strong
awareness and empowerment dynamics by involving all
its employees in its Trust 2025. A specific and ambitious
onboarding plan has been formalised in 2022 in order to
raise awareness, mobilise also federate all the Worldliners
community around the key CSR challenges. This wide
collaborative dynamics should enable us to better answer
to the new expectations of our stakeholders, to comply to
new regulatory requirements and to get some agility to apply
the best practices in order to create even more value for our
whole ecosystem by:

e Onboarding every stakeholders in the long term to act even
more in an integrated way to;

e Providing a global picture on our financial and non-financial
performance aiming at creating sustainable value for our
ecosystem;

e Strengthening each year our CSR performance and
leadership for a long term progress;

e Continuing to reinforce our credibility and efficiency
regarding CSR key challenges in the payment industry.

In 2023, Worldline will roll out a new live webinar series called
“Let’s Talk CSR!” to reinforce CSR awareness around the
Company. This new half an hour format including a presentation
and a Q&A session will be held at our Studio and will focus on
the Company challenges:

3. A recognised CSR player through extra-financial ratings
and promotion of sustainability.

Since 2014, Worldline has consolidated and improved its
leading position in CSR through recognised extra-financial
ratings such as EcoVadis, RobecoSAM (DJSI), Gaia, V.E.
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(ex-Vigeo-Eiris, part of Moody’s ESG solution), MSCI ESG
rating, ISS-ESG, CDP, FTSE4Good, S&P Global ESG. This
dynamic allows Worldline to introduce innovative practices
into its CSR programme every year and to be recognised
among the market leaders in the field of CSR. Furthermore, in
order to take into consideration any new trend and evolution
within the market, Worldline participates to various working
groups and organises a market watch.

Al11.2.2 Worldline’s Corporate Social

Responsibility governance

Social and Environmental Responsibility Committee

In 2019, Worldline decided to create a dedicated Social and
Environmental Responsibility Committee at Board level. Chaired
by an independent member, this Committee is composed of
4 members, including 2 independent members, and the Director
representing the employee. They are appointed by the Board
of Directors from amongst its members having regard to their
experience and expertise.

In 2022, the Social and Environmental Responsibility Committee
met 4 times, during which it prepared and facilitated the work
of the Board for the review of:

e The Group’s social and environmental responsibility strategy;

e The impact of the Group’s social and environmental
responsibility strategy and the rollout of the related
initiatives;

e The Group’s practices in respect of responsible purchasing;

e The Group’s social and environmental responsibility
commitments in light of the challenges specific to the
Group’s business and objectives, in particular in such areas
as well-being at work, diversity and the environment;

e The evaluation of the risks and opportunities with regard
to social and environmental performance;

e The social and environmental policies having regard to their
impact in terms of economic performance;

e The social and environmental responsibility components
to be included by the Remuneration Committee in the
framework of the Company Executive Officers remuneration
policy;

e The social and environmental responsibility components to
be included by the Nomination Committee in the framework
of the non-discrimination and diversity policy within the
management bodies;

e The annual statement on extra-financial performance; and

e The summary of ratings awarded to the Group by rating
agencies and extra financial analyses.

For more information, please refer to section D.1.5.4 of the
present document.



Furthermore, Worldline’s climate strategy is also tackled by this
Committee. Firstly, the extra-financial risk analysis conducted
in 2019 focused on climate change. Secondly, in 2021 the
Committee was specifically consulted on Worldline’s Trust
2025 KPIs devoted to the environment and the circular
economy.

In addition, this Committee allows the CSR Officer to engage
in a permanent and interactive dialogue with the Board of
Directors.

The Corporate Social Responsibility Officer

The Corporate Social Responsibility Officer, reporting directly
to Worldline’s CEO, is responsible for the Company’s CSR
strategy, monitoring the sustainability initiatives and promoting
CSR values with internal and external stakeholders. The CSR
Officeris responsible for a department composed of a team of
6 employees dedicated to CSR and 6 employees dedicated to
environment. The department has the responsibility of rolling
out Worldline action plans at the Group level, as well as to
communicate them internally and externally. Weekly follow-
up calls and monthly work and discussion sessions are held
to monitor the progress of action plans and coordinate the
work of all the CSR local contributors.

To ensure the integration of sustainability in all Worldline’s
processes and strategic bodies:

e The CSR Officeris the privileged interlocutor of the Social
and Environmental Responsibility Committee of the Board
of Directors;

e The CSR Officer meets the CEO to present CSR actions
and achievements on a quarterly basis so that the business
and CSR strategies are completely aligned;

e The CSR Officer presents the results from CSR initiatives,
roadmap progress and action plans to the Worldline
Executive Committee;

A11.3

A11.31 Worldline’s CSR approach towards

stakeholders

Worldline’s integrated approach is based on an on-going
dialogue with its stakeholders, including its customers,
employees, suppliers, local government, public authorities,
communities, NGOs, shareholders, investors and financial
analysts. In order to select the most important stakeholders
to be engaged, Worldline has set up an approach based on
the analysis of two criteria:

e How stakeholders are influencing Worldline’s activities
through clear expectations and evolving markets;

e How Worldline can positively impact them through its
resilient business model (refer to the following graph).

Through its CSR approach, Worldline ensures that all its
stakeholders’ expectations are taken into account. Thus, the
CSR programme guides the Company in being more relevant
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e The CSR Officer also presents these results to the
Works councils on an annual basis, so that these key
internal stakeholders take part in the implementation and
sponsorship of the CSR strategy and action plans;

e The CSR Officer steers internal and external CSR
communication actions, thus contributing to employee
commitment. Each business and corporate function has
the responsibility to implement the CSR strategy and to
provide support for the CSR objectives (Trust 2025 targets);

As from LTI 2022, the CSR performance conditions are
combining the environmental criteria and the employee
satisfaction and diversity criteria: 1) the following external
CSR criteria apply as a condition for 10% of the overall
vesting: CO, emissions reduction in scopes 1, and 2 as
part of the Science Based Target initiative (SBTi) initiative
(5%) and EcoVadis score (5%) and 2) the following external
and internal non-financial criteria relating to employee
satisfaction and diversity apply as a condition for 10% of
the overall vesting: it aims to measure the improvement
of the employee’s engagement and the improvement of
the women’s percentage in the management. A target to
be met at the end of the relevant period (2024) has been
set for each KPI as well as an elasticity curve (refer to
URD 2021, Section G for more details on the targets and
elasticity curves.

e The CSR officer also attends the environmental and climate
board. The environmental and climate board is meeting
quarterly. Itis chaired by the Global Environmental Manager.
Other members namely the global environmental manager,
the ISO 14001 global manager, the country environment
managers, the global L&H manager, the global DC manager
and members of procurement in charge of company cars are
persons in charge of the Global Greenhouse gases footprint
reduction plan and the regional environment managers. It
follows up the plan execution, the ISO 14001 certification
status and the Environmental Trust 2025 objectives.

A materiality approach towards Stakeholders

and transparent to create value for all its stakeholders, notably
through its Trust 2025 programme.

This approach is consistent with recognised international
standards such as GRI Standards, SASB Standard and TCFD
Standard. These standards enable the Company to structure
its dialogue with stakeholders with the aim to map their key
expectations with Worldline’s business activities, thus prioritising
Worldline challenges through its materiality matrix, as well as
to steer the reporting process. For more information, refer to
this document, Section A.71.

Worldline’s dialogue with its key stakeholders takes place at
every level of the organisation under the direction of the CSR
Officer, at global level with the CSR team and at country level
with the local teams that strive to foster close ties with local
stakeholders, especially national authorities. It was reinforced by
Worldline’s commitment and alignment with the United Nations
Sustainable Development Goals (SDGs). This universal reading
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grid for sustainable development eases the dialogue with all
stakeholders, providing greater transparency and a relevant
compass for market trends and critical global challenges in a
long-term perspective.

In 2022, Worldline continued to deepen the dialogue with all
its internal and external stakeholders. Regarding its customers,
Worldline has strengthened its dialogue through numerous
presentations in customer meetings, thus explaining its CSR
approach and the key sustainable benefits for its clients.
Besides, Worldline has a CSR question in the satisfaction

surveys for its clients to better assess and address their CSR
challenges. Regarding its suppliers, Worldline has reinforced
its systematic dialogue approach (refer to this documents,
Section A.4.6) in order to improve the sustainability of the
procurement processes. Regarding the investors, Worldline
has strengthened its approach to ESG by answering to SRI
questionnaires and by organising a dedicated Investor Day
where Worldline ESG benefits have been presented. Internally,
Worldline has continued to enhance CSR awareness throughout
the Company, by organising dedicated events.

CUSTOMERS
Merchants, banks and other financial
institutions, companies, public sector

EMPLOYEES
Employees, Trainees,
Social partners,Works

Councils

000
INVESTORS & oo
ANALYSTS

Shareholders, investors,
banks, analysts,
rating agencies

<—C)—)

\ /7 O

SUPPLIERS &
PARTNERS

IT hardware and software
suppliers, payment
terminal suppliers, service
suppliers, business

N\ 7/
glj partners
7/ N

PUBLIC BODIES
Policymakers (PCI-DSS),
professional organisations,
internal institutions, media

COMMUNITIES
Local/National authorities,
communities, associations, NGOsr

A11.3.2 Involving internal stakeholders

through CSR awareness

Worldline has launched a large awareness programme aiming
to promote CSR across all geographies, increase employee
awareness and involvement and thus truly embed CSR in all
its value chain. Due to Covid reasons, some actions launched
in 2020 have been postponed to 2022. Worldline has organised
in a set of different actions

e Meetings with Workers Councils. In 2022, the CSR
Officer has met the Belgian and French Workers to present
Worldline CSR policy and the progress of the Trust 2025
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programme to them on an annual basis. The objective of
these meetings is also to enable a dialogue with all the
employee representatives, encouraging them to join the CSR
approach. The CSR Officer is at the disposal of the Work
Councils and is available whenever they wish to answer
specific questions;

e Deep-dive sessions with management have been set up
in 2022 at three occasions (during the management seminar
and the Strategy seminar) in order to share results and new
ambitions of Worldline CSR policy. Those sessions are an
opportunity to highlight how extra-financial performance
is closely linked to business and financial performance



and illustrate the key CSR messages that managers can
re-use during their weekly team meetings and promote the
Worldline CSR approach;

e The 2022 sustainability week from September 19 to
September 23 was the occasion for Worldline to organise
various events aimed at raising awareness of climate issues
and our carbon footprint. These events occurred on all
French sites. For example, September 1 was dedicated
to soft mobility with a bicycle pack offered to employees
using their bike. September 22 was devoted to responsible
consumption and production, while on September 23,
Worldline was invited by Time for the Planet to enable
employees to calculate their personal carbon footprint
(based on the ADEME tool).

A11.3.3 Prioritising the most material topics

through the materiality matrix

1. Identification of Worldline main challenges

Worldline’s CSR approach is based on a materiality analysis
that has enabled the Company to prioritise its CSR actions
around the most critical topics for its business activities while
taking into account its stakeholders’ expectations. The analysis,
conducted in 2014 and updated in 2018 and 2021 and involving
external and internal stakeholders - including Worldline’s top

Sustainable

procurement .
—

Climate change .
_

Relevance to stakeholders

Circular

economy .
[

Eco-efficient

operations .
 —

Building clients’ trust with fully available and secure platforms
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management, has identified five main dimensions of challenges
described as follow: Business, Human Resources, Ethics & Value
Chain, Environment & Cirular Economy and Local Communities.

2. Prioritisation of most relevant topics
in its materiality matrix

Worldline evaluated the relevancy and financial impacts
according to its stakeholders’ feedback for various issues
within Worldline’s five CSR pillars. This analysis also took into
account the specific business challenges of Worldline in the
ICT and e-payment sectors (for instance with integrating the
innovation topic), as well as the Company’s business strategy
and, to a lesser extent, international standards, regulations and
sustainability best practices in the Company’s sectors. The
materiality review was conducted through several internal and
external interviews and through benchmark studies.

The results of the 2021 analysis were formalised in the following
Worldline Materiality Matrix, which was validated by senior
management, and where the “relevance to stakeholders”
explains the stakeholders’ interest for the issue and the “impacts
on Worldline” displays the impact of the issue on the Company.

All of these challenges are covered by dedicated indicators,
which are detailed in the Trust 2025 programme and are
regularly monitored.

Innovative &
positive solutions

Available
& secured
platforms

Data privacy

Ethics, compliance
& human rights

Market intimacy

Impacts on Worldline

Reinforcing value for clients through sustainable and innovative solutions

Being a responsible employer by revealing our employees’ potential

. Ensuring our business ethic within our value chain

. Leveraging the eco-efficiency of our data centres and offices

Based on the new requirements of the CSRD, this materiality matrix will be updated accordingly.
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Al14

In 2015, the 193 United Nations members launched the 17 SDGs,
a universal, global and inclusive action plan and roadmap to end
poverty, protect the planet and ensure prosperity and peace for
all by 2030. The SDGs entered into force in January 2016 and
replaced the Millennium Development Goals adopted in 2000.

{
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NO ZERO
POVERTY
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GOOD HEALTH

HUNGER AND WELL-BEING

DECENT WORK AND
ECONOMIC GROWTH

1 CLIMATE 1 LIFE 1 LIFE
ACTION BELOW WATER ON LAND

N

INDUSTRY, INNOVATION
ANDINFRASTRUCTURE

How Worldline contributes to the United Nations
SDGs

Worldline is convinced that it is mandatory to demonstrate
its contribution toward the achievement of the SDGs. This
is why the Company has decided since 2017 to formalise its
contribution to the United Nations SDGs and integrate them
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Worldline’s contribution to the United Nations Sustainable Development Goals (SDGs)

The amended goals aim to address economic, environmental
and social challenges and require collective action from the
governments, the NGOs and the private sector.

'ln
GENDER
EQUALITY

QUALITY
EDUCATION

GLEAN WATER
AND SANITATION

SUSTAINABLE CITIES
AND COMMUNITIES

éa

PARTNERSHIPS

1 2 RESPONSIBLE
CONSUMPTION
ANDPRODUCTION

O

AND STRONG FORTHE GOALS @)

INSTITUTIONS -
SUSTAINABLE
DEVELOPMENT

Y |®

into its CSR strategy. To this end, Worldline undertook a detailed
assessment in order to identify and measure its contribution
to all SDGs through a two-step mapping analysis:

GLIALS

e How our offerings contribute to the SDGs;

e How our actions contribute to the SDGs.
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Examples of Worldline’s sustainable offers contributing to SDGs

DECENT WORK AND
ECONOMIC GROWTH

1 6 PEACE, JUSTICE
AND STRONG
INSTITUTIONS

W<
A

Worldline core business is to
provide highly secure and
traceable solutions. Worldline’s
Fraud Management, Track and
Trace, Worldline Acquiring and
Worldline Trusted
Authentication solutions enable
the decrease of fraud and
corruption risks and allow
stronger prevention of cyber
threats thus, thereby
contributing to the maintenance
of institution.

By making Payment easier with
flexible digital business models
such as Payments Software
Licensing and through flexible
Solutions such as Worldline
Payments Full Service, Worldline
enables the creation of
economic value and growth for
clients, via shorter
time-to-market and costs
reduction.

INDUSTRY, INNOVATION
ANDINFRASTRUCTURE

By making financial services
accessible for small industrials,
Worldline Acquiring and
Acquiring Processing solution
favor the development of their
network and their integration
into value chain and markets.

1 SUSTAINABLECITIES
AND COMMUNITIES

1 RESPONSIBLE
CONSUMPTION
ANDPRODUCTION

O

By ensuring access to
adequate, safe and affordable
basic payment services,
Worldline's offers contribute to
its stakeholders satisfaction. In

addition, by helping trans)
players in their challenge:
quick time-to-market solutions
such as Worldline Travel and
Airline Payments suite and
OP2GO, Worldline contributes
to developing quality, reliable
and sustainable transport for all.

Thanks to their recognised

expertise, Worldline’s Trusted
Digitisation and Cloud Services
solutions enable to make the
most of dematerialisation and
act as a strong lever to reduce
paper use and minimise travels
to access services.

Examples of Worldline's actions contributing to SDGs:

GENDER

GOOD HEALTH 4 QUALITY
EQUALITY

AND WELL-BEING EDUCATION

der Equity
nme

ent of clean

y and inclusion

First of all, by putting in place various initiatives devoted to foster
the well-being at work (flexible working, health care benefits,
social initiatives), Worldline participates in the development of
the good health and well-being. In this regard, it is worth to
emphasise that 20 countries are certified Great Place to Work
which is 7 countries more than last year (SDG 3).

Furthermore, by building a strong training programme, Worldline
ensures that all learners acquire the knowledge and skills
needed in compliance with SDG 4. Furthermore, Worldline set
up various social initiatives enabling employees to devote some
voluntary time to support children who drop out of school.

Through its various initiatives and objectives aimed at fostering
the gender equity (Diversity and Inclusion Network, KPIs related
to the proportion of women with the management positions,
etc.), Worldline is actively participating to gender equality as
required by SDG 5. In this regard, Worldline is proud to highlight
the fact that the number of members of the UNITE network
has tripled in one year.

Secondly, by using data centres that use renewable energies,
the Group participates in the development of clean energies
and thus contributes to SDG 7. Furthermore, the actions
implemented in 2022 following the energy consumption
reduction initiatives, contribute to make more energy available
for other needs. Through its solutions with a positive impact
and its responsible purchasing policy applied to its supply chain
and the integration of social standards in the management of

DECENT WORK AND 1

RESPONSIBLE CLIMATE PEAGE, JUSTICE
ECONOMIC GROWTH 13 16

CONSUMPTION ACTION AND STRONG
ANDPRODUCTION INSTITUTIONS

04

Y,

its supply chain, the Group encourages economic growth and
the promotion of decent work (SDG 8).

As part of its ISO 14001 certification programme for all its sites
above 500 employees, Worldline aims to achieve high quality
waste management. Furthermore a sustainable procurement
strategy is also and has three components: (i)the supplier
systematic due diligence during onboarding (and specific follow-
up according to initial risk assessment); (i)the supplier's CSR
evaluation (EcoVadis) is required when the supplier is identified
as a strategic one and (iii) the increasing integration of CSR
criteria in the sourcing process (RFP -upon decision of the
buyer), taking into account local consumption, integration of
sheltered workshop, CSR maturity, renting vs. buying to limit
waste, specific labels related to responsible consumption when
relevant. (SDG 12).

By annually assessing the greenhouse gas emissions of its
entire value chain, and in setting itself goals to reduce them
and actions to achieve this, it contributes to the fight against
climate change (SDG 13).

Worldline Group participates in building effective and
accountable institutions by promoting the transparency and
traceability of financial transactions and by actively combating
corruption, which is one of the foundations of the Group’s
Code of Ethics and Business Conduct. Furthermore, Worldline
published in 2022 its Vigilance plan (SDG 16).
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Al.2

Al1.21

A1.211

The following graph presents the Company’s main stakeholders, their key expectations and how Worldline ensures it creates

Worldline’s CSR ambition

Creating value for all stakeholders

Addressing stakeholders’ expectations

value for them.

(—O—)
(—D-)

Customers

Worldline is part of a fast-
evolving environment with a
significant % of its revenue
generated from a limited
number of customers.

Innovation, platforms
availability, security, data
privacy

Satisfaction surveys,
innovation workshops and
solutions, respect of highest
ethical standards (GDPR...)

Employees

Worldline relies on the talent
of its people to ensure
continuously innovative
solutions.

Compensation and benefits,
working conditions and
organisation, social
dialogue, Talent & Expert
management, diversity

Well-being, learning and
growing, gender equity, and
Talent & Expert programs,
local employment

“we ) M

t o

7/

.

\

Suppliers & Partners
Worldline uses the know-how
of a number of partners

who provide IT hardware,
software & services
(suppliers) and work on
projects (start-ups).

Sustainable relations, costs,
responsible procurement

Fair business practices
through a charter for
partners, promotion of CSR
through EcoVadis rating

ECONDMCGRONTH

8 12
«f Bco

EATY
DECENTWORKAND

| %

Public Bodies
Worldline complies
with international and
local laws, rules and
regulations.

Compliance, reputation,
data privacy, promotion
of the e-payment sector

Market trust and growth,
respect of Human Rights
and of the environment,
consolidation of ethics
standards

16 s e 13 s
MOSTRONG AcTon
WSTTUTIONS

Communities
Worldline engages local
stakeholders in order
to operate and develop
its business.

Positive economic

and social impacts,
environment protection,
Human Rights, anti-
corruption

Contribution to highest
ethics and environmental
standards, local associations,
local employment

2 3 it Ammun.
w /- M
5 & 18 i
¢ o

o ED

Investors & Analysts
Worldline ensures investors’

Profitability, transparency,
risk management,

Comprehensive reporting,
Investor roadshows,

16 [ e
ASTRONG

000 _
[aYaYaY trust to continue to develop. governance Analyst Day
Al1.21.2 Worldline’s business model this document, Section A1.3.4.2). The IIRC guideline aims to

encourage companies to take a broader view of the concept
of value creation, as well as integrating and aligning financial
and extra-financial performance.

The presentation of the Company’s business model
according to the International Integrated Reporting Council
(IIRC) recommended framework is an expectation of the
European Directive 2014/95/EU on the declaration of extra-
financial performance transposed intro French law (refer to

In 2018, Worldline published its business model according to
the IIRC guidelines, including: its relationship to the six capitals,
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its business activities and strategy, its products and services
(through its business lines), as well as its relationships with its
main stakeholders and its main contribution to SDGs. It has

Extra-financial statement of performance
Integrating sustainability into Worldline’s business

been updated in 2020 and 2021 following the Integration of
Ingenico. The business model is presented in the Integrated
Report on the page "our business model".

A1.2.2 Being resilient and sustainable through risks analysis

The diversity of Worldline’s activities and operating locations, as
well as the complexity of its business environment, especially in
the processing of sensitive data (payment, health, etc.) together
with the increasing pressure on resources (human capital and
energy) expose the Group to a variety of risks that could have
a significant impact on its results, image, and share price.

Through the Enterprise risk management (ERM) framework,
Worldline has determined a global and systematic risk
management approach. Itis integrated with strategy, business
decisions, and operations. This ensures the identification,
management and mitigation of all potentially significant risks
and ultimately enables the Company’s long-term performance.
The ERM is described in this document, Sections C.

In 2022, consistent with its ERM, Worldline conducted a review
of its general extra-financial risks that can affect its ability to
create value over the short, medium and long term. This extra-
financial analysis completes the existing review of risk factors
developed within Section C. It confirms and further structures
Worldline’s CSR strategy and materiality matrix.

A1.2.21 Risk analysis methodology

and extra financial risk matrix

1. Identification and evaluation of residual risks that Worldline
might face in view of its activities, markets, international
scope, and countries of operation. This selection of non-
financial risks relied both on the internal Worldline’s ERM which

provides a complete overview of the different types of risks
identified, and on external sources (GRI disclosures, extra-
financial agency questionnaires, etc.). The result of the analysis
highlights 14 categories of risks which have been connected
to Worldline’s CSR commitments. The analysis is conducted
on the residual risks i.e. the risks remaining after management
has taken action to alter the risks’ likelihood or impact.

2. Prioritisation of risks that have been assessed according
to their probability of occurrence, and their potential impacts
(being considered: compliance, availability, financial,
reputational and customers). A likelihood scale (rare, unlikely,
possible, likely or almost certain), an impact scale (minor,
moderate, significant, high, severe). Risks are classified from
low to major based on a combination of both impact and
likelihood evaluation as well as the input coming from experts
and top management.

Based on this analysis, Worldline considers that no other non-
financial risks than the ones presented hereafter are significant
to the Group at this stage. Worldline’s policies and systems
to prevent and mitigate these significant risks are presented
or cross-referenced in the present analysis.

3. Leverage these risks as opportunities. Worldline evolving
in a fast-changing environment, is continuously facing new
events which can both end up either in a risk or a valuable
opportunity.

Impact
scale
System
Business security
g continuity and reliability
$
[2)
Bribery, Safety and Compliance Customer Climate
corruption physical with laws protection relationship change
and fraud security and regulations management
facilitation
: O
s Responsible procurement Sustainable
& due diligence in the value innovation
chain -
Likelihood

Rare

Building customer trust with reliable, secured, innovative and positive

impact solutions

Being a responsible employer

Almost certain scale

Ensuring business ethics including human rights and promoting the use

of sustainable practices within its value chain

. Reducing its environmental footprint and fostering circular economy

Worldline Universal Registration Document 2022

73




Extra-financial statement of performance
Integrating sustainability into Worldline’s business

A1.2.2.2 The main risks affecting Worldline Group

The 14 categories of extra financial risks identified have been prioritised through the following risk matrix (according to major
potential consequence and likelihood scale), and clustered by main challenges.

Cyber and advanced security offering

Operational excellence
Legal & internal control mechanisms
Trust & compliance throughout the value chain

Delivery quality and competitive advantage

Sustainable digital transformation and
Business reinvention

People engagement
People’s career development

Collaborative environment and being a
responsible employer by leveraging well-being
at work

Diversity and inclusion

Business continuity
Safety & physical security
Sustainable innovation

DECENT WORK AND
ECONOMICGROWTH

1 PEACE, JUSTIGE
ANDSTRONG
INSTITUTIONS

Data protection
Customer relationship
management

System security and reliability

External events
(pandemic & geopolitical
events)

Bribery, corruption

ETHICS e
and fraud facilitation

& VALUE CHAIN
Responsible procurement
& due diligence

16 fiSion in the value chain
IIISIINUEl!iS

12 toraaern
Compliance with laws
and regulations

>,

DECENT WORKAND
ECONDHIGGROWTH

3 Hovetahe
o |~
Diversity and inclusion ‘I'

5 GENDER QuAuTY
EQUALITY EDUCATION

External events U i
(pandemic & geopolitical g .' '

events)

Training and human
capital development

Talent attraction & retention

PEOPLE

Climate change

13 i

Operational excellence
Legal & internal control mechanisms
Trust & compliance throughout the value chain

Eco-efficient products, recycling opportunities

Energy efficiency
International environmental standards & initiatives
Developing sustainable solutions

OPPORTUNITIES

More details on the 14 categories of risks and their matching
opportunities and SDGs for each challenge are available in the
sub-chapters of Section A of this document, as indicated in
the following table.

For more information on the business challenge and its risks
and opportunities, refer to this document, Section A.2.1 “Meet
customer expectations”,

For more information on the People challenge and its risks
and opportunities, refer to this document, Section A.3.1 “Meet
employee expectations”.
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For more information on the Ethics & Value Chain challenge and
its risks and opportunities, refer to this document, Section A.4.1
“Meet the highest level of ethics for all stakeholders”.

For more information on the Environment challenge and its risks
and opportunities, refer to this document, Section A.5.1 “Meet
society expectations for a sustainable environment”.

For more information on the local community challenge and its
risks and opportunities, refer to this document, Section A.6.1
‘Meet local communities expectations’



Al1.3 Worldline’s CSR performance

A1.31

Please refer to Section A1.1.2. detailing the Trust 2025
programme.

The specific objectives are measured each year and the action
plans are carried out at the Group level. They are based on
external and internal inputs thanks to meetings with stakeholders

A1.3.2

In 2022, Worldline continues to be recognised as a leader in its
sector by the principal non-financial ratings agencies.

CDP: in 2022, the rating is A- decreasing from A in 2021.
To be noted first that Worldline is still part of Leadership
group (A and A-). This rating is still well above the average
for the same company group (C) and same for European
level (B). That decrease was due to a mistake in a very
specific answer, Worldline would otherwise be scored A.
Currently Worldline has introduced an appeal to CDP to get
this rating revised. The CDP is recognised by investors as
the international benchmark for transparency and corporate
commitment to climate change. With more than 10,000
companies evaluated, CDP is the largest data base on
environmental information.

EcoVadis: In 2021, Worldline confirms its ESG performance
by maintaining a score of 86/100 for the second year in a
row. With this score, Worldline obtains a platinum medal,
the highest level of recognition awarded by EcoVadis,
and maintains its place in the top 1% of its industry. With
85,000 companies assessed, EcoVadis is the largest ESG
assessment platform available.

MSCI: the Company scored high in the ranking released
by MSCI with a AA grade received in 2022. Worldline thus
maintains its leader position.

ISS-ESG: Worldline maintains its B- score and Prime status
in 2022. Worldline ranks in the top decile among the 58
companies in its industry, demonstrating its high ESG
performance. The Company adequately addresses most
key sustainability risks related to its business activities
(e.g. energy management of data centres, data security,
and responsible sourcing of raw materials)

Extra-financial statement of performance
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Concretise our progress through the Trust 2025 programme

and investors as well as questionnaires received from rating
agencies and from our customers. Worldline review each year
the indicators and takes into account the results obtained,
the progress still expected, the emergence of new topics and
new priorities.

Be recognised by top non-financial ratings and rankings

e V.E. (part of Moody’s ESG Solution): Worldline obtained a

score of 62/100, which is 1 points higher than last year and
puts Worldline in 4™ position in its industry (82 companies
rated). This score allows Worldline to be included in the V.E.
Euronext CAC 40® ESG Index. Worldline stands out thanks
to its strong performance on the following material criteria:
Fundamental human rights, Board of Directors and Career
management.

e S&P Global CSA/DJSI: Worldline gains three-points on

the S&P Global CSA, on which the prestigious DJSI (Dow
Jones Sustainability Index) is selecting companies to join
its index. With a score of 74/100, Worldline is well above
the industry average (34/100).

e Gaia Index: in 2021, Worldline has been recognised by

Ethifinance for the Gaia rating for the transparency of its
extra-financial information by obtaining a score of 72/100
in 2021".

FTSE4Good: in 2021, Worldline is once again a constituent
company in the FTSE4Good Index Series. With a score of
3.8/5, Worldline is in the top 5 of its sub-industry.

e Worldline is included in the list of the best performing

companies in terms of CSR in France published by Le
Point. Le Point and Statista reward the most responsible
companies in France, based on publicly available key
performance indicators from CSR, sustainable development
and corporate governance reports, as well as an independent
survey. Worldline is in 20" position in the general ranking
and in 6" position for the environment part out of a ranking
of 250 companies.

Worldline is also one of Europe’s Climate Leaders 2022.
In the second edition of the Financial Times-Statista
list of Europe’s Climate Leaders, Worldline is part of the
400 European companies ranked.
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A1.3.3 Strengthen our actions through external partnerships

To stay abreast of the latest market trends and industry
sustainability best practices, and thus develop its CSR
performance, Worldline is an active member of the following
networks and organisations:

e United Nations Global Compact (launched in 1999):
Companies that sign the Global Compact commit to respect
10 fundamental principles in 4 areas: human rights, labour
rights, the environment and anti-corruption. Committed
since 2010, Worldline has joined the Global Compact on its
own initiative since 2016 to reinforce its engagement. In fact,
Worldline wished to go further in its commitment and actions
in favour of CSR. Being a member of the Board of Directors
of the Global Compact France represents for Worldline a
real opportunity to join forces with a major institutional
player in the field of Sustainable Development in order to
accelerate the necessary transformations to accompany
the societal transitions. In this regard, the Company is also
committed to contribute to the United Nations Sustainable
Development Goals (SDGs). In addition, in 2020 Worldline,
represented by Gilles Grapinet, joined the Board of Directors
of the Global Compact France for a 3-year term;

e Global Reporting Initiative Community: The Global
Reporting Initiative (GRI) was created in 1997 aiming to
develop globally applicable directives and standards to
report on economic, environmental and social performances.
Worldline aligns its sustainability reporting with the GRI
framework since 2014. The Group is a member of the
Community and supports the mission of the GRI to empower
decision makers everywhere, through the GRI Standards;

e Sustainability Directors’ Club (C3D): Worldline is an active
member of the C3D organisation which aims at networking
and sharing the latest CSR practices and regulations. The
CSR Officer of Worldline is an administrator of the C3D;

e L'ORSE (Observatory on Corporate Social Responsibility):
Since 2019, Worldline is a member of 'ORSE, making
contributions to in-depth thinking relating to CSR best
practices;

76 Worldline Universal Registration Document 2022

City of Paris climate commitment: Paris Climate Plan (Plan
Climat de Paris) aims to lay the foundations of a carbon-
neutral city in 2050, which adapt to climate hazards and is
resilient to crisis. In 2020, Worldline reinforces its level of
commitment by signing the highest level of commitment,
the Platinum Commitment, and is thus commits to aligning
itself with the 1.5 C° strategy of the city of Paris. Worldline
has set quantified targets for the reduction of its greenhouse
gas emissions and has adopted an operational action
plan for 2030 that includes mitigation, adaptation and
compensation measures with a view to carbon neutrality;

In 2022, Worldline is proud to have signed the Sustainable
IT Charter. By signing the Charter, Worldline affirms its
commitment to resolutely enter into a “sustainable IT”
approach for its organisation. This charter is delivered by
the Belgian Institute for Sustainable IT (ISIT) n a think and
do tank based on its French equivalent the INR.

The French business Climate Pledge commitment
supported by the MEDEF: Launched in 2017, this initiative
gathers 100 French companies in 2020 which, by becoming
signatories, have collectively committed to change their
behaviours and invest in renewable energy, energy efficiency
and other low-carbon technologies. This investment to fight
against climate change amounted to € 68 billion between
2017 and 2018. Worldline joined these companies in 2019 at
the “Rencontre des Entrepreneurs de France” This challenge
is key to the attractiveness and competitiveness of France
and Europe. Signatory companies recommend that France
and the EU rely more systematically on technological and
scientific potential of the continent, on its competitiveness
and encourage increased cooperation between European
players. Hence in 2021, Worldline reinforced its commitment
participating in the expansion programme by presenting the
ambition to 27 of its main French suppliers and solicitating
them into participating to the programme and contributing
to the new collective target.
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A1.3.4 Disclose our CSR performance through an extra-financial

reporting with highest standards

A1.3.41 Making extra-financial information
accessible and transparent through
reports that align with the highest

reporting standards]

This report has been prepared in accordance with the GRI
Standards: Comprehensive option since 2016. The Group
releases two Annual Reports published on Worldline website
free to access and give access to Ingenico’s extra-financial
performance declaration:

e The Universal Registration Document (URD) focusing on
Worldline’s perimeter that includes the whole set of key
performance indicators and the results of the materiality
assessment, in line with Worldline’s financial statements.
The document is intended for the investor community. It
complies with the French Grenelle Il law, the Sapin Il law,
the Duty of Vigilance law, the Energy Transition for Green
Growth law and the French transposition of the European
Directive 2014/95/EU on the declaration of extra-financial
performance;

e Theintegrated report that includes the main financial and
extra-financial KPIs and highlights the Company’s key topics
of the year, as well as its strategy for the years to come
and how it will meet all its stakeholders’ expectations. This
integrated report is, in 2022, part of the present URD .

KPI monitoring and the reporting methodology are presented
in Section A.7.

In addition, since 2020 Worldline reports are aligned with the
SASB ‘Software & IT Services’' framework.

A1.3.4.2 Complying with the European
Directive 2014/95/EU on the
declaration of extra-financial

performance

The EU Directive 2014/95/EU amending Directive 2013/34/EU as
regards disclosure of non-financial and diversity information by
certain large undertakings and groups Text with EEA relevance
also called the non-financial reporting directive (NFRD) has
been transposed into French national legislation in 2017 through
three different instruments: (i) article 216 of Law No. 2017~
86 of January 27, 2017 relating to equality and citizenship;
(ii) Ordinance No. 2017-1180 of July 19, 2017 on the publication
of non-financial information by certain large companies and
certain groups of companies; (i) Decree n°® 2017-1265 of
August 9, 2017 issued for the application of ordinance n°
2017-1180 of July 19, 2017 relating to the publication of non-
financial information by certain large companies and certain
groups of companies.

This legal landscape enabled the establishment of a new
framework for the disclosure of non-financial information by
large companies.

Such directive modifies the applicable rules regarding the
publication requirements for Corporate Social Responsibility
related information. This regulation covers and replaces other
laws on this topic, and is intended to become a strategic
management tool for the Company, concise and intelligible,
as well as focused on significant information for all the relevant
stakeholders.

This new reporting directive aims at improving the relevance,
consistency and comparison of extra-financial information
published in Europe and introduces a more global and material
vision of extra-financial reporting. Together with the UN SDGs
and with the PACTE law in France, this new regulation spurs
companies to think about their activity with regard to their
contribution and impact on society through an integrated
thinking and to serve the ambition of a more sustainable
development, taking into account all stakeholders’ interest.

Presented hereafter is the cross-reference table to link the
requirements of the Directive 2014/95/EU (article L. 225-102-
1) and Worldline’s corresponding extra-financial information.
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Information Section required
by the EFPD

General information
on Worldline challenges

Section on social and societal
information

Section on social and societal
information

Requirements of the new article L. 225-102-1 regarding
the declaration of extra-financial performance (EFPD)

An Integrated Business Model (IIRC framework)

A risks analysis with its mitigation policies, action plans,

and associated KPIs

Topics covered by Worldline’s
risk analysis

Topics not covered by
Worldline’s risk analysis
but considered as material

Topics not covered by
Worldline’s risk analysis but
considered as material
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Employment

(cf. risk Talent attraction

& retention)

Training

(cf. risk Training & human
capital development)

Work organisation

(cf. risk Employee well-being
at work)

Health and safety

(cf. risk Employee well-being
at work)

Working conditions

(cf. risk Employee well-being
at work)

Collective bargaining
agreements

(cf. risk Employee well-being
at work)

Subcontracting

and suppliers

(cf. risk Responsible
procurement & due diligence
in the value chain)

Equal treatment:
e Measures taken to promote

equality between women and

men;

e Measures taken to promote
the employment and
integration of persons with
disabilities;

e Anti-Discrimination policy;

e Promotion of diversity.

Societal commitments to

sustainable development:

e Impact of the Company’s
activity on employment and
local development;

e The Impact of the Company’s

activity on neighbouring or
local populations;
e Relationships with the

stakeholders of the Company

and the modalities of the
dialogue with them;

e Partnership or sponsorship
actions.

Handled in the
present document

Sections A1.2.1.2 and
Integrated Report

Sections A1.2.2and C

Sections A1.2.2,
A.3,and F - Cross-
reference table with
EFPD

Sections A1.2.2,
A.3,and F - Cross-
reference table with
EFPD

Sections A1.2.1,
A122,A3, A46,
A6.3 and F - Cross-
reference table with
EFPD



Information Section required
by the EFPD

Section on human rights
information

Section on environmental
information

Section on the fight against
corruption information
Section on the fight against
tax evasion information

Extra-financial statement of performance
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Requirements of the new article L. 225-102-1 regarding
the declaration of extra-financial performance (EFPD)

Topics covered by Worldline’s
risk analysis

Topics covered by Worldline’s
risk analysis

Topics not covered by
Worldline’s risk analysis
but considered as material

Topics not directly addressed in
this report

Topics covered by Worldline’s
risk analysis

Topics covered by Worldline’s
risk analysis

Promotion and respect

of the stipulations of the
fundamental conventions
of the International Labour
Organisation;

Other actions in favour

of human rights

(cf. risk Compliance with laws
and regulations).

Worldline’s Vigilance Plan

General environmental policy
(cf. risk Compliance with laws
and regulations)

Climate Change

(cf. risk Climate change)
Pollution

(cf. risk Climate change)
Circular economy

(cf. risk Circular Economy)

Protection of biodiversity:
Measures taken to preserve
or restore biodiversity

Sustainable food and trade
relations with food sector:
Measures to reduce and valorise
food waste;

Measures to promote
responsible, fair and sustainable
meal.

Topics not considered as a
material topic for the Company
and not directly addressed

in this report:

The respect of animal welfare;
Food insecurity.

Information on the fight
against corruption: actions
taken to prevent corruption
(cf. Risk Bribery and corruption)

Information on the fight
against tax evasion: actions
taken to prevent tax evasion
(cf. Risk Compliance with laws
and regulations)

For more information, refer to the EFPD cross-reference table in this Registration Document Section F.

Handled in the
present document

Sections A1.2.1, A3,
A.4.6 and F - Cross-

reference table with
EFPD

Sections A1.2.2,
A5 and F - Cross-
reference table with
EFPD

Sections A.5.3and F -
Cross-reference table
with EFPD

Sections A.4.6, A.5.3
and F - Cross-
reference table with
EFPD

Sections A.46 A5.3

Sections A1.2.2,
A.4.4 and F - Cross-
reference table with
EFPD

Sections A1.2.2,
A.4.4 and F - Cross-
reference table with
EFPD
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Al4

Material aspect

Market
intimacy

Available
& secured
platforms

Available
& secured
platforms

Data privacy

Innovative
& positive
solutions

Innovative
& positive
solutions

Sustainable
innovation

Sustainable
innovation

Sustainable
innovation

Sustainable
innovation

Training &
development

Training &
development

Talent
attraction
& retention
Talent
attraction
& retention
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Main key performance indicators

Extra-
financial risk

Customer
relationship
management

System
security and
reliability
System
security and
reliability

Data
protection

Sustainable
innovation

Sustainable
innovation

Taxonomy

Taxonomy

Taxonomy

Taxonomy
Training &
human capital
development

Training &
human capital
development

Talent
attraction &
retention
Talent
attraction &
retention

Indicator

Overall customer
satisfaction from
Tactical Surveys
(scope from 0 to 10)

% of incident
responses compliant
with Worldline
security policy

% of employees
trained on dedicated
security trainings

% of Compliance
Assessment of

Data Processing
performed on active
processing activities

Number of
patent families

Innovation
sessions delivered
by Worldline for
customers

Revenue eligible to
EU Green, Taxonomy
Regulation

Revenue aligned to
EU Green, Taxonomy
Regulation

CapEx aligned to EU
Green, Taxonomy
Regulation

OpEx aligned to EU
Green, Taxonomy
Regulation

% of employees
having an Individual
Development Plan

% of employees
having two individual
performance
meetings per year

% of jobs filled with
internal candidates
and internal
promotion

Voluntary attrition
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81

96%

93%

92%

50

40

81%

0%

3%

0%

45%

81%

35%

10.22%

2021

8.1

100%

95%

83.37%

43

35

77%

24.69%

83.97%

63%

9.7%

2020

8.2

99.7%

51

Per

91%

74%

89%

82%

100%

Per

employee revenue

100%

46%

48%

100%

100%

100%

Per

Perimeter 2022 Perimeter 2021

Per

employee revenue

91%

74%

89%

82%

100%

100%

46%

48%

100%

100%

100%

Perimeter 2020

Per Per
employee revenue

- 100%

- 100%

- 100%



Extra-

Material aspect financial risk Standard Indicator

% of Women within
the EXCOM and
in the Business

Diversity Diversity Management
& inclusion & inclusion Committees 23%

Diversity Diversity % Women within
& inclusion & inclusion company (globally) 34%

Monetary value of

significant fines and

total number of non-

monetary sanctions

Ethics, Compliance for non-compliance

compliance &  with laws and with laws and
human rights regulations regulation (>100K) 0

Percentage of

Ethics, Compliance employees trained

compliance &  with laws and in Code of Ethics -
human rights regulations E-learning 86%

Percentage of

management and

Bribery, exposed function

Ethics, corruption trained in anti-

compliance & and fraud corruption and anti-
human rights facilitation bribery — E learning 89%

Responsible
procurement &

due diligence % of strategic

Sustainable in the value suppliers evaluated
procurement chain by EcoVadis 78%

% renewable energy

Eco-efficient Climate in data centres &
operations Change offices 94%

CO, emissions by

revenue (tCO,/

Climate million euros) scope
Climate change Change 1,2, 3a* 2.8

CO, emissions by

employee (tCO,/

Climate employee) scope 1,
Climate change Change 2, 3a* 0.7

Climate Total CO, emissions
Climate change Change (t) scope 1,2,3a 12,126

Eco efficient Climate Number of ISO
operations Change 14001 certified sites 15
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Perimeter 2022 Perimeter 2021

Perimeter 2020
Per Per Per Per Per Per

2021 2020 [ HWTEEREELGTEE employee revenue  employee revenue
18% - 100% = 100% - - -
34% 32.7% 100% = 100% - 100% -
0 0 - 100% - 100% - 100%
94.7% 96% 9N% = 9% - 84% -
88% - 9N% = 9N% - - -
74% 35% - 100% - 100% - 100%
9% 92% 99.1% = 100% - 100% -
circa
2.7 31 - 98.7% - 96% - 97%

circa

0.6 0.7 99.1% = 93% - 99%

9,846 8,262 99.1% = 99% -

20 15 100% = 100% - - -

* We used a new calculation method for the energy intensity: GJ or CO,e/M€CA or Number of employees. Previously the intensity
calculations were done per country and then averaged. To ensure the transition, we publish the intensities of past years with the old
calculations (but not 2022) and we publish the values of 2022 with the new calculation with the history recalculated the same way.
The values with the previous calculation method or published on page 201.

% of Compliance Assessment of Data Processing performed
on active processing activities: Inclusion of Processing
Activities that are active and all Worldline entities within the
European Economic Area and the United Kingdom. Exclusion of
processing activities relating to ex Ingenico entities for the pre-
United times (before 11/2020) as Ingenico Group of companies
did not build their inventories (records of processing activities)
with a Worldline CADP assessment. The following structures
or legal figures are considered not relevant, thus excluded:
joint-ventures (PAYONE), branches, and offices.

Overall customer satisfaction from Tactical Surveys (scope
from 0 to 10): PAYONE is excluded from the scope.

Percentage of employees trained in Code of Ethics -
E-learning: Inactive employees, school trainees (paid or
unpaid), externs, apprentices, employees on long-term leave
(sickness, sabbatical, parental leave excluding paid leave) from
Q4 onwards, employees with less than 3 months' seniority
(MyHR), employees who do not use a computer, and employees
whose status is "retired", "withdrawn" or "transferred" from 2023
onwards have been excluded from the scope of the indicator.
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Percentage of management and exposed function trained in
anti-corruption and anti-bribery - E learning: Scope includes
all Worldline countries and entities.

% of jobs filled with internal candidates: Former Ingenico
employees excluded from scope.

% of employees having an Individual Development Plan: All
employees are included in the reporting scope except: Germany,
Austria, inactive, employees with less than 3 months of seniority.

% of employees having two individual performance meetings
per year: All employees are included in the reporting scope
except: Germany, Austria, Axepta/ltaly, Cardlink/Greece, ANZ/
Australia

% of incident responses compliant with Worldline security
policy: Global and Local Business Lines and Supporting
Functions of entities listed below are included into the reporting
scope: Financial Services [FS], Mobility & eTransactional
Services [MTS], Merchant Services [MS], Production Services
[PS], Corporate IT [CIT], Global Resources & Support [GRS].

All sites and all security incidents priorities (no limitation on the
priority P1, P2, P3 and P4). Note that security events are not
included into the reporting scope. Since 2022, SPS (integrated
in FS GBL) security incidents are included in the scope. Since
2022, ex-Ingenico (integrated in MS GBL) security incidents
are included in the scope.

% of strategic suppliers evaluated by EcoVadis: Suppliers
that have had an evaluation, maximum 2 calendar years ago.

% of employees trained on dedicated security trainings:
exclusion of Inactive employees, school trainees, paid or
unpaid, externals, apprentices, employees on long-term leave
(sickness, sabbatical, parental leave excluding long holiday
leaves) from Q4, employee with less than 3 months seniority
(MyHR), employees not using a computer are excluded.

Revenue eligible to EU Taxonomy Regulation: Eligible Revenue
amounts to €3 521m. Worldline main activities are related to
the activity 8.1 Data processing, hosting and related activities.

Revenue aligned to EU Taxonomy Regulation: No alignment
reported in 2022. Worldline main activities are related to the
activity 8.1 Data processing, hosting and related activities.

CapEx aligned to EU Taxonomy Regulation: Aligned CapEx
amounts to € 12.0m. Worldline main alignment is related to the
activity 7.7. Acquisition and ownership of buildings
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OpEx aligned to EU Taxonomy Regulation: Aligned OpEx
amounts to € 0.4m. Worldline main activities are related to
the activity 7.3 Installation, maintenance and repair of energy
efficiency equipments.

% of Women within the EXCOM and in the Business
Management Committees: This indicator concerns women in
Worldline Top managerial position. Namely, it takes into account
women who are at CEO and deputy CEO N-1Tand N-2 levels.

% renewable energy in data centres & offices:
Are included in scope:

e Alloffices of more than 30 employees managed by Worldline
or third parties. Countries with less than 30 employees
in total in its offices are excluded. Employee coverage
represents 99.1% of Worldline's total headcount.

e All data centres of more than 50 m? managed by Worldline
or third parties. Excluding data centers of less than 50 m?,
the surface covers 92% of Worldline's data centers.

Entities that have been disposed off during the year may be
excluded from the scope.

Total CO,e emissions (t CO,e) (scopes 1, 2 and 3A):
Are included in scope:

e Alloffices of more than 30 employees managed by Worldline
or third parties. Countries with less than 30 employees in
total in its offices are excluded.

e Al DC of more than 50 m? managed by Worldline or third
parties.

e Cartravel
o Air travel

e Rail travel
e Taxitravel

Entities that have been disposed off during the year may be
excluded from the scope.
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A.2 Building customer trust with reliable, secured,
innovative and sustainable solutions

A.21 Meet customer expectations

In a fast-changing environment, Worldline must be able to adapt
to meet the expectations of key market players with whom
the Company generates a significant portion of its revenues.
This is why Worldline pays particular attention to customer
satisfaction. With regard to business challenges, Worldline has
identified five extra financial risks. This chapter is structured
according to these risks and presents mitigation measures
for each in order to take full advantage of the opportunities
related to these risks.

Worldline launched its Trust 2025 programme and emphasises
on the below objectives:

e Quality score - Contracts’ and Platforms services availability
and responses: 99.99%;

e 100% of data subject request answered in time and in
compliance with Worldline privacy policy;

e 100% of ISO 27001 certified sites according to the security
policy;
e Customer Net Promoter Score: 52;

e Revenue contributing to Sustainable Development Goals
in € 2,307 million.

Customer experience improvement is supported by corporate
programme focusing on dedicated areas, such as the Objective
Zero Incident (OZI) initiative. Such global initiative will enable
Worldline to reach its Trust 2025 objectives regarding the quality
score and the Net Promoter Score.

OZI's aim is a drastic reduction of incident occurrence and
unresolved problems that hurt customer experience in terms
of reliability and robustness and dampen much internal energy.
Via the OZl initiative, a systematic follow-up of both the Incident

Key results and target
Topic Indicator

Platforms secured

& available & response

and Problem management processes is put in place. Process
improvements are identified through a continuous service
improvement method, and systematically enhanced throughout
the organisations, in all geographical areas worldwide.

there are also various initiatives taken locally by the different
GBLs.

e Forinstance, at MS level, Merchant Services continuously
improves customer relationships with a key account
support model based on Customer Success Managers.
The SAVE programme focused on listening to the customer
signals about our services and products was successfully
implemented in pilot countries and will now further be
deployed to other markets in 2022. Customer Services
processes are being unified by the implementation of Sales
Force to give a better customer experience and improve
the link between customer’s requests with the Merchant
Services Product and Technical support teams and Sales.

e ASTRA improved the overall performance of our Ogone
platform and increased the opening hours improving our
overall customers’ experience on the platform across RB
and GSV.

e The QIP programme improves the onboarding performance
of customers, successfully deployed in the Nordics, now
to be extended to other regions. Worldline also has a very
strong focus on NPS/CSAT in order to improve processes,
products and services by listening to customer feedback.

e On top of the standard processing of customer service
requests, ALICE, a specific prioritisation programme, was
launched to improve the customer service experience in
order to minimise complaints, escalations and cancelations.

Quality score — Contracts’ services availability

Quiality score — Platforms’ services availability

& response

% of data subject’ request answered in time

and in compliance with Worldline privacy policy

% of ISO 27001 certified sites according to

the security policy

Customer experience  Customer Net Promoter Score

& innovation
(in € million)

Total revenue of “sustainability offering”

m 2021 Target 2025
99.9876% 99.9890% 99.9900%
99.9912% 99.877% 99.9900%

99.3% 99% 100%
67% 51% 100%
48 46 52
2,468 2,109 2,307
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Business risk

Sustainable
innovation

For more details,
refer to this
document, sections
A.2.2and C.

Information
security &
Systems reliability
For more details,
refer to this
document, sections
A.2.3and C.

Business
continuity

Risk description

In case Worldline would
fail or not succeed to
deliver innovation on
time or in a sustainable
way, this would impact
Worldline ability to reach
its objectives

As part of its business,
the Group operates
various services that
involve the collection,
accounting and
management of cash in
& out flows for different
parties across the
payment services chain.
In that light, Worldline
represent a possible
target for attackers by
various means (DDoS,
Phishing, Ransomware...).
While, this risk is not new,
the number of attacks &
their sophistication.

The Group depends

on the efficient and
uninterrupted operation
of core systems,
(computer systems,
software, servers and
data centres). The
services are designed to
continuously, securely
and reliably process
complex transactions

in real-time. Any failure
to deliver an effective
and secure service or
incapacity to promptly
recover from an incident
would have adverse
effect.
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Worldline action plan

Reinforcing value for
customers and society
through sustainable and
innovative solutions is
a key challenge. That is
why the Company has
implemented several
actions to make its
innovation as much
useful as eco-friendly
and accessible.

To avoid or reduce

the impact and or
likelihood of security
incidents, Worldline has
strengthen its security
organisation by defining
policies, procedures and
guidelines, as well as a
Cyber Defence Centre.
Worldline maintains
also a high coverage

of ISO 27001 security
certification.

Worldline has
implemented business
continuity procedures.
The main purpose of
business continuity
management is to
ensure that Worldline
has a response to major
disruptions. The business
continuity process
within Worldline focuses
on developing and
managing procedures

to protect its people,
processes, premises and
technologies.

Related opportunities

Sustainable digital
transformation and
business reinvention

Cyber and advanced
security offering

Main monitoring KPlIs

e Customer innovation
sessions delivered
by Worldline for
customers

e Trust 2025
Total revenue of
“sustainability offering”
(in € million)

e Trust 2025 Quality
score Contract’'s and
Platforms services
availability & response
time

e Trust 2025% of
ISO 27001 certified
sites according to the
security policy

e % of employees trained
on dedicated security
training

e Incident responses
compliant with
Worldline security
policy

e Trust 2025 Quality
score — Contracts’ &
Platforms services
availability & response
time



Business risk

Data protection
For more details,
refer to this
document, Sections
A.2.4and C.

Customer
relationship
management

For more details,
refer to this
document, Sections
A.2.5and C.

Risk description

The digital sector faces
growing challenges

in terms of data

privacy which is visible
worldwide. To implement
compliant and secured
services, Worldline must
ensure a high level of
data protection from
external threats as well
as ensure to its third
parties regarding the
potential usage of these
data.

Key topic: customer data
protection

The ability of Worldline to
ensure that its products
and services fulfil its
customers’ needs is
crucial to its ability to
create value. The risk
would be link to an
insufficient quality of
the product or service
delivered leading to
customer unsatisfaction
or even a claim.

Key topic: customer
service

Extra-financial statement of performance
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Worldline action plan Related opportunities

To ensure the

highest level of data
protection, Worldline
has implemented a
comprehensive data
protection approach
with dedicated DPOs
per business, which
was reinforced with the
application of the GDPR
European Regulation.

Operational excellence/
Reputation resilience/
Legal & internal control
mechanisms/Trust &
compliance throughout
the value chain

To ensure its customers
satisfaction, Worldline
conducts customer
satisfaction surveys on a
regular basis to adjust its
business processes and
increase its customers’
overall satisfaction.

Delivery quality and
competitive advantage

Worldline Universal Registration Document 2022

Main monitoring KPlIs

e Trust 2025% of data
subject request
answered in time and
in compliance with
Worldline privacy policy

e Compliance
Assessment of Data
Processing performed
on active processing
activities

e Number of security
incidents

e Overall Customer
Satisfaction from
Tactical surveys

e Trust 2025, Customer
Net promoter score
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A.2.2 Spur sustainable innovation

A.2.21 Innovation management

A.2.211 Worldline's approach

to innovation management

Worldline has brought together all its entities involved in
R&D activities in a “R&D Federation” This federation is led,
within Worldline Labs, by a central team which ensures its
governance. This is based, on one hand, on the formalisation
of the Company’s strategic R&D axes and the management
of their priorities and, on the other hand, on a collaborative
work organisation carried out with the local entities. This work
is suggested by Maturation Groups, organised into Synergy
Streams, supervised by a Steering Committee and guided by
a Strategic Committee.

To develop strong connections between the Worldline Labs
and its business entities, Worldline has grown a network of
ambassadors between the Worldline Labs and other entities.

Worldline has a two-fold approach to innovation:

e Incremental: part of the innovations developed by Worldline
improve the existing services and processes designed forits
customers on a daily basis. The climate of trust and proximity
established with its customers also reinforces Worldline’s
value creation by allowing a better understanding of their
needs and issues. Worldline’s presence in multiple markets
is a valuable asset that enables it to offer its solutions in
new markets based on feedback from elsewhere;

e Radical/Disruptive: in parallel, Worldline is also focusing its
research, development & innovation efforts on proactively
exploring and developing technologies that provide
solutions to its customers’ current and future issues with
an innovative perspective and angle. Worldline adapts and
markets its innovations to its customers through innovation
workshops, “proof-of-concept” and other means to promote
their usefulness.

In order to support this two-fold approach, Worldline ensures
first that key use cases and technologies are properly identified
and monitored.

Many of Worldline’s Research, Development & Innovation
engineers are closely integrated within Worldline’s operational
teams and focus primarily on incremental innovation, while other
engineers are focused on longer-term projects dedicated to
disruptive innovation. Within Worldline Labs, 27% employees
are PhDs and PhD students [WL2].
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The Group’s Research and Development expense amounted
to € 243 millionin 2022. For more information, please refer to
this present document, in the Integrated report.

Innovation management in Worldline consists in promoting,
stimulating, facilitating and valuing innovation, which requires
the development of a strong culture of innovation. By
communicating on innovation as a company value, by providing
examples of innovations and by highlighting positive behaviour
as well as success stories, Worldline ensures that all employees
can understand what innovation is, how important it is, that
everyone is concerned, and stimulates it in many ways:

e Top-down, by leveraging trends and monitoring competitive
intelligence;

e Bottom-up, by appealing to the creativity of each employee;

e Laterally, through interactions, including open innovation,
with its market, industrial and academic ecosystems.

Worldline facilitates innovation by providing tools, training,
processes, communities and initiatives. For example, Worldline’s
idea incubation programme helps innovators define, refine,
explore, develop and grow their ideas to the point they can
be adopted as part of mainstream processes. Valorisation
is primarily done by integrating innovations into Worldline’s
offerings portfolio, but also through patents and know-how.

As part of its Innovation management, Worldline conveys
amongst the key following messages:

e An inclusive definition of innovation so that everyone
feels concerned and able to innovate and understands
that innovation is not just about technology, but also
products, services, processes, organisation, marketing,
sales, business models, as well as social aspects, societal
and environmental;

e Theimportance of ambidexterity: the Company must be
capable of simultaneously exploiting current sources of
revenue, while exploring new opportunities that will become
the revenue of tomorrow. Keeping a good balance between
exploration and exploitation is therefore essential;

e Innovationis a process: (search/select/implement/capture)
that needs to be structured, monitored and aligned to a
strategic agenda;

e Innovation being tightly bound to knowledge, experience
and learning, these forms of return need to be taken into
account for the evaluation of innovative projects.
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Promotion of a culture of innovation

Worldline’s innovation ecosystem

EMPLOYEES

ENVIRONMENT

Scientific
Community

R&D

TechForum
eXplore

WIN Awards

WIN Lift

Experts
Community

Product

management
community

Universities

Federation

Worldline

Patents & Intellectual

Property

& Labs

Collaborative
R&D projects

Partners &
Fintech

Innovation
workshops

Innovation
centres

Labs

To promote a culture of innovation, Worldline has implemented
several initiatives both internally and externally.

The Worldline Innovation Network (WIN): counting more
than 50 members, this network and community of innovation
experts brings together the so-called WIN Members. It is
made up of innovation champions from various positions
in Worldline’s organisation and geographies. They promote
innovation culture throughout the Company, act as proximity
relays and facilitators to innovators and develop with their
peers new innovation practices at Worldline;

The WIN Lift idea incubator: this initiative combines
process, facilitation and methodology to help innovators
define, refine, explore, develop and grow their ideas until
they are adopted as part of Worldline’s overall processes;

The WIN Awards: this bottom-up yearly contest enables all
employees of Worldline to present the innovative projects
they participated in during the last year. Best projects
are put forward and presented to the employee votes to
determine the finalists. An international jury designates
the winners. This initiative not only provides visibility to
innovative projects and innovators, but also encourage
every employee to think about innovation, where it comes
from, how to promote it and what are the paths to make it
real: “There are 1001 ways to innovate, what are yours?”;

The WIN Learning eXpedition: this annual initiative takes
Worldline’s top innovators on a journey of discovery and
encounter with the innovation ecosystem (universities,
start-ups, major players, institutions, etc.) of a major
metropolis;

The Innovation Festival: organised since last year around
United Nations’ World Creativity and Innovation Day
(April 21), this event invites all Worldline employees to
celebrate creativity and innovation with their colleagues

through all kinds of activities such as workshops, meetups,
talks, visits, trainings, serious games, etc,;

Customer innovation workshops: they enable Worldline,
together with customers, to demonstrate its thought
leadership and innovation capabilities, to share its vision
of new emerging technologies and trends regarding Digital
Services and usages, to present proofs of concepts that
can be “touched” and experienced in real-life, to co-design
new products, services or offerings;

The Discovery Hub: this very diverse group, spanning
many regions and areas of Worldline’s business and
including people with different backgrounds identifies and
analyses key trends in society, business and technology.
By predicting how these trends will evolve, the community
creates valuable strategic insights for our clients, helping
them to prepare for the future;

The R&D Federation: this structure of coordination
and governance stimulates R&D activities throughout
Worldline along a series of R&D strategic themes and
takes advantage of complementarities to create synergies
around cross-division collaborative R&D, while strengthening
the connections between upstream R&D and business
applications;

TechSquad: Worldline launched this initiative in 2022
to shape the perception of our company as an agile
fast-growing paytech. The TechSquad is a team of 50+
experts, with the goal to increase internally and externally
awareness of Worldline’s technology expertise, capabilities
and innovative mindset.

TechForum eXplore: Worldline’s yearly event gathering
experts from all around the Worldline Group for 2 days
to give and attend over 50 conferences, roundtables,
workshops and Labs demos has been taking place for the
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past 10 years in Worldline. In 2022, Worldline continued and
extended the digital experience by organising an hybrid
2 days TeX, providing a mixed physical & virtual event with
talks, round tables and demonstrations with onsite internal
& external speakers and more than 850 participants. Its
programme covers technical topics such as cloud, Al, cyber-
security, software dev, payment fraud detection, etc.

A.2.21.3

Worldline and in particular the Worldline Labs have close
relations with researchers and students in the academic
world and has established long-term partnerships with
leading European universities and research institutes (e.g.
Inria or CEA) on topics such as artificial intelligence, biometrics,
cryptography, human-interaction or platforms.

Collaboration with external partners

These partnerships provide real business opportunities to
work on concrete industrial challenges for researchers and
bring innovation leads and a worldwide technology watch to
Worldline. They lead to the publication of scientific papers,
patent submissions and various collaborative R&D projects at
national and international levels.

Worldline also develops and nurtures deep relationships with
schools and universities at the education level. Worldline’s
experts share and teach their passion and knowledge on
those ground-breaking topics with students (from graduates
to executive MBAs) from Tier 1 schools such as HEC, Ecole
Polytechnique, Columbia University, Telecom ParisTech and
Nanterre University.

As overall services’ complexity increases over time, the need
to work with external partners gets stronger. As this open
innovation mindset is embedded in Worldline’s way of working
since the beginning, the Company is exploring all the paths
towards these fruitful collaborations, including hackathons and
start-up challenges. It has enabled Worldline to tighten links
with the rest of the Fintech ecosystem and leverage emerging
services to address together common customers’ problems
(for more information, refer to this document, section A.2.5.2).
Besides, Worldline collaborates with the major industrial and
service players on national and European programmes.

In particular, Worldline is running a programme to grow
collaboration with start-ups. This includes the organisation
of a yearly competition, the Worldline e-Payments Challenge.
It is an accelerator of co-innovation about concrete client
challenges between Worldline, its clients and Fintech start-
ups. The last e-Payment Challenge hosted 234 participants,
24 fintechs, 10 clients, 11 challenges, 90+ meetings and pitches,
13 Worldline assets, 30 Worldline mentors.

Worldline is also member of hubs such as Techquartier or
NFI and is collaborating with other players such as Business
France, F10, Finleap, Fintech Belgium or Fintech Scotland.
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A.2.21.4 Innovation through the R&D

Federation and the Worldline Labs

Worldline focuses its research, development & innovation
efforts around five main areas, each of which bring innovation
opportunities for the company, its customers and end users:

1. Trust: Ensuring trusted transactions;

2. Smart scaling: Volume, pace and resilience;

3. Customer Experience: Interactions and loyalty;
4. Payments: Transforming how people pay;

5. Sustainability: Social Responsibility, Resilience, Positive
Impact.

A.2.21.5

Trust is a fundamental part of Worldline’s business. Our
customers, end-users, regulators and other stakeholders
expect that we will handle data responsibly and with care,
applying security best practices in our daily operations and
preventing data loss.

Trust: ensuring trusted transaction

The attitude of citizens and governments towards trust vary
across geographies and is also changing over time. Uses of
technology that may have seemed intrusive and unacceptable
at one time or in one country may now be seen as positive and
beneficial in others.

This area covers all of these aspects of trust, from how we
manage data and keep it secure, to how we can provide
solutions that enable greater trust, through to how society’s
views on trust are evolving.

Continuous behaviour based authentication: Brings seamless
trust to any service requiring strong authentication, continuously
combining measurements of how a user is using a service or
conducting an action. Today’s mobile devices, gamepads or
extended reality controllers with their multitude of sensors
generate plenty of inputs that can be combined to create
a unigue usage fingerprint of the person using the device.
Combined with a continuous authentication of the device
itself and the secured application running, this gives in most
conditions a sufficient level of trust to authenticate a user
without asking for an explicit authentication action. This is a
perfect example of how the combination of our R&D focal points
brings extra added value: our Al enabled Trust also brings a
great User eXperience.

Post-quantum cryptography: The arrival of quantum computers
eventually challenges digital security in general by putting at
risk the public-key cryptographic systems that today protect
all personal, professional and payment data. Worldline is
working closely with researchers around the world on security
algorithms that will withstand these computers, and is making
joint proposals to global standardisation organisations such as
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NIST (National Institute of Standards and Technology). Worldline
keeps advancing its post-quantum signature proposals and
actively tests the integration of first industry-ready algorithms
in its payment solutions.

Advanced Cryptography: It is a key enabler of privacy
preserving techniques that allow closer collaboration between
multiple parties and more open ecosystems. Our researchers
push the limits of Homomorphic Encryption and Multi-Party
Computation to find solutions that allow to use biometrics in
a shop in watertight and trustworthy validation system of a
Merchant, while preserving the privacy of the consumer by
adequately protecting its biometric footprint. Another example
of the use of advanced cryptography is by using it to add
anonymity in a controlled way to digital payment solutions or
to push the limits of offline digital currencies to be divisible
and transferable.

Al Models for Instant Risk Scoring: They bring value in many
domains of payment processing. From fraud prevention on the
merchant side to fraud prevention and detection on the issuing
side we use Al models in combination with rule based systems to
provide real-time fraud detection capacity. Our advanced deep
learning based models are all available for a cloud deployment
and accessible via a Simple APl request, providing risk scoring
in the order of tens of milliseconds.

A.2.21.6 Smart Scaling: Volume, pace

and resilience

This theme encompasses the technologies, tools and working
practices that enable systems to process higher transaction
volumes, with greater resilience and speed, and with more
adaptability. Of particular interest is how de-centralised
models (both organisational and technological) can lead to
improvements in each of these areas. Research topics that
show how scale can lead to the transformation of existing
business models or the enablement of entirely new ones would
be particularly welcomed.

e Bringing Al on Edge devices: Being confronted with more
and more smart devices, having a large fleet of Payment
Terminals, bringing Al to these edge devices with limited
computational resources can be a challenge. Optimising
our Al models, using the latest compression techniques
and selecting and tuning the right technology stacks allows
Worldline to integrate more and more intelligence in e.g.
our data centres (IoT sensor network) and Point of Sale
terminals. The same techniques are also applied when
running our intelligent authentication solutions on mobile
devices.

e Applied Al: Processing optimisation is a key. Our projects
and studies range from predictive maintenance and
preventive monitoring, over smart routing, to optimisation
in order picking or shopping basket suggestions. Each of
these require our experienced data scientists to dig into
the data, identify the best machine learning algorithms to
use and optimise training and inception phases of the Al
projects.

e Cloud Al: As Al matures, helping to bring quickly Al to
an industrial level in the payment processing business is
another key value that the Worldline Labs team contributes
to. Defining the right technology stack, tools and processes
to apply Al at a larger scale is a key factor of success. Cloud
Al, Realtime processing, Data & Feature management are
just some examples where we are at the forefront of modern
big data processing.

e Zero infrastructure adherence: Cloud ready deployment
is a day-to-day motto for any Worldline developers. In the
near future, we will go to a zero infrastructure adherence
philosophy. New technologies coming from the Edge way of
delivery, or the decentralised way of urbanising will inspire
the next generation of App architecture.

A.2.21.7 Customer eXperience: interaction

and loyalty

The Customer eXperience track leverages innovation technology
to improve user experience across the spectrum of activities
that Worldline’s customers engage in, including banking,
shopping, driving, communication and entertainment. It includes
augmented reality solutions, solutions to make interactions
more intuitive, to enable payments across multiple platforms,
to analyse data generated by connected devices, etc.

The digitisation of business has accelerated due to the
recent Covid-19 crisis. When implemented successfully,
these transformations provide an intuitive, reliable and
secure customer experience. They can also enable merchants
expects to grow their business by increasing the loyalty of their
customers to their products, services and brands. This theme
encompasses the building blocks and solutions that enhance
customer interactions and build loyalty.

Key innovations that have come out of this process include:

e Biometry in-store, in transport & for online payment:
Biometry and mobile experience allow combining security
and simplicity. Facial biometry recognition is really simple
and natural for end-users experience, they just need to
be in front of a POS or a kiosk to be recognised to pay.
However it's essential to manage both a high level of security
and privacy, it's why we worked on a multimodal biometric
experience with the biometric template stored into the
end-user's mobile: biometry template remains stored into
the end-user’s mobile, ultra-fast facial recognition allow
the first identification and the palm recognition give a
complementary biometry authentication with the consent of
the end-user for the payment transaction. Complementary
of the in-store payment solution, Voice biometry allows new
online payment experiences based on old and new channels
of interactions. Since 2021, the x-vector derived end-to-end
method became a real tech game changer concerning the
performance of voice biometry: it allows a fast enrolment
and a high level of confidence to recognise the voice on
several channels like Instant messaging (WhatsApp, RCS,
Telegram...) or just by a phone call to validate a strong
authentication for online payment.
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e Payment experience during games: As the game industry
continues to grow really quickly, this remains a challenge.
Linked with Worldline’s previous behavioural biometric
study, we pivoted the tech to continuously recognise
the players when they just use their game controllers
during playing. Based on machine learning and Artificial
Intelligence we can create a biometric template to
recognise the player. This recognition is a continuous
biometric authentication, we just need to let the user
playing his game to have a factor of authentication and
to request a frictionless payment when the players need
it during the game.

e Metaverse experimentation: At the end of 2021 and
during 2022, we have seen lots of communication around
this from retailers, banks, insurance and brands. Today
we can say that Metaverse is at crossroads of 3 main
areas: Immersive- and XR-experience (with or without VR-
headsets), the next web shift with a more decentralised
approach that we call also web3 (connected with new
crypto-wallets) and digitalised-asset based or not on
blockchain and new DLT. Concerning the XR-Metaverse,
we know that more and more people will use VR-headset
for games but also for online services like VR-commerce.
In this way, we worked on new VR-payment experiences
to have a seamless and fully immersive experience. We
designed and prototyped a PIN on palm authentication
combined with voice biometry recognition as the primary
authentication factor. It allows a simple, immersive, and
secure payment experience.

e Merchant self-onboarding: Worldline offers merchants
self-onboarding solutions in different countries. Merchants
can choose their payments solutions and be onboarded
in a short time with a piece of information. To facilitate
their onboarding process and reduce the verification time
for risk managers, Al is used to suggest the appropriate
MCC (Merchant Category Code) based on the business
descriptions given by the merchants but also visa/master
standard manuals.

e Al for marketing & churn detection: We leverage Al
technologies to upsell additional products or services to
our customers. Using Explainable Artificial Intelligence (XAl)
we enable our marketing teams improve their own market
knowledge by getting valuable insights from explainable
element provided by the Al model.

A.2.21.8 Payments: Transforming

how people pay

Today, most payment transactions are completed using cash
or cards, and are associated with a point of commitment
(checkout). Tomorrow, we expect them to become increasingly
frictionless, invisible and autonomous. In parallel we see a
rise in A2A payments and increasingly digitised payment
methods (e.g. SoftPOS). We also expect that the use of digital
currencies will increase. The trend towards an increased use
of services will see a shift towards a larger number of smaller
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payments (to support pay-as-you-use charging models)
and a greater proportion being initiated from IoT devices.
Increasingly fine-grained risk management technologies will
drive a diversification of available payment alternatives on an
individual basis including credit services (buy now, pay later).

This theme encompasses the technologies that will enable
these transformations in payments:

e W3C advanced standards for web Payment &
authentication: Worldline is member of W3C and FIDO and
actively participates in the definition and testing of future
interoperable payment and authentication standards.
Together with the other consortium members from the
technology and payment industry, we are creating the
internet payment, authentication and consent experiences
of tomorrow. Our inputs as paytech into these standards
are indispensable and allow us to act as first mover on
these innovations;

e In-car Payment: The field of payments is changing strongly
as a result of digital technologies, in Europe and around
the world. The automotive world is also strongly impacted:
vehicles are natively connected, and manufacturers are
looking for innovative approaches to differentiate and
monetise this digital link. At the conjunction of these two
areas, in-car payment is defined as the ability to carry out
a smooth transaction between a user and a vehicle service
provider, by exploiting the digital interfaces of vehicles
and payment platforms. In this context, Worldline develops
technological proof of concepts and future solution for such
a digital system dedicated to automotive secure payment.
This solution relies on in-car biometrics authentication,
messaging service and wallet cloud service;

e Autonomous payment: Artificial Intelligence initiated
Autonomous payment (AIAP) is the ability for devices or
processes to initiate payment based on complex context
information such as position, habits, future plans, etc.
Envisioned use cases are walk-in walk-out commerce,
autonomous car EV charging, consumables ordering, etc. It
necessitates a previous enrolment of the user: its payment
means, its devices and authorisations. Worldline has been
participating to the development of a proof of concept,
implementing an EV-charging car use-case. The customer
gets automatically rewarded to share its car data while
maintaining a personalised privacy level. Then, the earned
crypto-currencies are used to pay for the charge by the
car. Further investigations are focusing on how to deal at
fraud, limit litigation, enabling this new kind of transaction
while being trustable for customers;

e Digital currencies: Although not a new blockchain concept,
it is stimulating the adoption of Distributed Ledger
Technology (DLT) in more traditional payment sectors,
and even a discussion on whether Central Bank Digital
Currency should use DLT or more traditional account-based
models. From a technological point of view, however, the
DLT family is evolving a lot, with various implementations
aiming to optimise the processing of certain types of
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transactions or to handle specific environments with their
specific business requirements. Contributing to these
developments, evaluating and adopting the best emerging
technologies, remains an important focus of Worldline’s
research, which, among other things, is working on Stable
Coins, both “central” as in the case of a Digital Euro, where
Worldline was selected from among the five companies
to develop the project prototype, and at the same time
“commercial” like the Da Vinci Fintech which founds gold
coins or PayFoot which offers a basket of regal currencies
as an incredibly stable means of payment for football
fans who travel the world from international match to
international match.

Sustainability: Social Responsibility,
Resilience, Positive Impact

Reducing the ecological footprint of electronic (payment)
transactions is an area where research is involved:

A2.2.2

A.2.2.21

Green Al: Significant efficiencies can be achieved using a
combination of technology and renewable energy. And for
that, data science and Artificial Intelligence (Al) could be an
important pillar. The whole network of energy production,
transportation, and consumption can be monitored and
orchestrated with the help of Data science and Al. Using
collected data, Al can predict failures, choose the best
next step actions and help for human’s planning and
intervention. Thanks to Al, redundant or unnecessary

Innovate sustainably

Ensuring digital accessibility

To maintain its leading position in inclusive payment and to
continuously develop its knowledge and best practices around
disability technologies, Worldline has implemented several
actions:

Cross-department design thinking with CCQA (Quality
Assurance Competence Centre), Studio, Worldline Labs and
GRS (Global Resources & support) entities which collaborate
to provide technical support to designers, developers and
testers around technical accessibility solutions & criteria.
For instance, Worldline Labs teams are working on the
development of several new solutions to facilitate payment
for hearing impaired people for example the solution “WL
Hear 2 Pay” Our Worldline Labs teams are also working on
solutions for the visually impaired for example a payment
terminal accessible to the visually impaired and people
with cognitive impairment. This terminal provides the
user with audio support throughout the transaction. This
project, initiated by a multinational team, responds to the
many European Directives on the accessibility of public
infrastructures. Besides, Studio and GRS have also created
an open-source HTML component library named KAWWA
(Worldline Web Application Toolkit). Its goal is to make it
easier for developers to produce quality HTML/CSS/JS code
that complies with the Web Content Accessibility Guidelines

tasks will be identified and eliminated. Al makes social and
industrial processes orderly and smooth, avoiding losses
from time consuming, waste and system breakdown. While
Al could provide solutions to energy issues, data centres
and large Al models need large computer infrastructures
and consume energy during both solution development
and operation. Worldline is very careful to avoid that
solutions become a part of the problem themselves and
consume as less as possible energy while maintaining
the same level of performance. We are working on how to
measure the benefice vs. consumption of the technology.
We adopt and propose a set of good practices to make
our solutions more efficient and environmentally friendly.
[ref: https://blog.worldline.tech/2022/10/06/greenai.nhtml];

Technology frameworks: We evaluate and promote the
use of new technology stacks and frameworks that focus
on efficiency and resilience. This is valid in traditional
coding environments as well as in our innovations: e.g. Web
Assembly for Web applications, Rust as core programming
language or spike Neural Networks for Al models;

Digital footprint of payments: We continuously keep
improving our resource consumption modelling, monitoring,
and optimisations. In traditional payment processing,
focusing strongly on advanced digitisation to reduce the
footprint according to accredited full eco footprint Lifecycle
Analysis. In Decentralised processing, selecting best of
breed technology stacks and optimising their usage in our
processing contexts.

(WCAG). Finally, CCQA has set up a digital accessibility test
and audit offers for the web, mobile and Documents refers
to WCAG, EN guidelines and RGAA rules;

Currently, several projects are underway to help strengthen
this aspect of inclusive payment either with mobile payment
solutions: VIP App Project. Or by solutions that use the
mobile to restore all the components present on a terminal,
machine or other type of distributor screens and interact
only with the personal mobile to achieve the complete
payment scenario.

The elderly are also in the centre of interest of Worldline,
today, a Senior Care solution is developed by the Labs and
by the teams of the Worldline Mobile Competence Centre
to facilitate the follow-up and the diagnosis of an elderly
or sick person.

The Senior Care system is a solution marketed by Worldline
Iberia (Mobile competence centre) to monitor the health of
an elderly person through a Voice Bot that asks questions
to diagnose his/her health. In case of danger, it alerts the
nursing staff.

The internal digital accessibility offer has evolved to
include native mobile applications and any human-machine
interface intended for the general public, such as payment
terminals and software packages. This offer has been
extended to the documentary part and learning accessibility
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through the FALC or the Easy-To-Read best practices. In
fact, learning accessibility has become a requirement for
public administrations by the European Commission;

e Experts in digital accessibility in the Worldline Expert
community since its creation, contributing to the academic
and industrial environment around disability technologies;

e Training courses on last technologies in web/mobiles app
accessibility, available in the internal trainings catalogue.
Besides, Worldline collaborates with the academic
community in training and awareness of teachers on digital
and documentary accessibility, e.g. online Learning for
people with disabilities during the Covid-19 period;

e External partnership on accessibility to ensure the
integration of users with disability in its innovation, with
various European organisations (Valentin Hauy, CFPSAA,
Oogvereniging, Fondation | See, etc.) that contributes
to the improvement of products like VALINA and YUMI
payment terminals. In order to strengthen compliance with

international law and national laws, Worldline has joined the
list of discussions of the Dinum around RGAA's requirement
to be aware of any changes in standards.

Worldline also ensures to follow the evolution of European and
international standards and their inclusion in its productions.

A.2.2.2.2 Designing Green IT solutions

If Worldline already addresses the energy efficiency of its
data centres and the eco-design of its payment terminals
(refer to this document section A.5), Worldline Labs, CCQA,
CSR teams & Worldline international Expert community are
working more specifically to develop energy-efficient software
programming. Thus, this initiative has set up a technical offer
around energetic measures of mobile applications thanks to
the GreenSpector tool. Projects are carried out in this context
to measure the energy consumption of a mobile application
provided by Worldline as well as the autonomy of the payment
terminals, for example, the energetic optimisation for VALINA
terminal & Worldline Mail & Drive Android App.

A.2.3 Ensure system security, reliability & business continuity

A.2.3.1

The Cybersecurity strategy and implementation is managed
by the Chief Security Officer, who reports directly to the
“Head of Quality, Risks and Security’, member of the Executive
Committee.

The Board also closely monitors Cybersecurity within the
quarterly Audit Committee.

A.2.311 Worldline Group security objectives

and policy

There are multiple factors indicating that the security threat
landscape is continuously changing:

e Attack surface is expanding (endpoints, networks, mobile
devices, internet of things, cloud systems, industrial
systems, etc.);

e Attack actors are increasingly structured (insiders,
hacktivists, organised crime, nation sponsored, etc.);

e Attack vectors are more targeted and complex (ransomware,
cross-platform malware, loT botnet, swift boating/hoax,
watering hole, spear phishing, DDoS smoke screening, etc.).

To respond to the development of new digital usages and
their inherent risks in terms of cyber-security, Worldline has
reinforced in 2019 and 2020 its governance and management
processes to fight against cyber-attacks and data breaches.
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A comprehensive and resilient Security Strategy

Worldline Global Information Security Management
System (ISMS)

Worldline Group Security maintains a centralised and
harmonised Global Information Security Management System
(ISMS), dedicated to Worldline activities and compliant with the
ISO 27001: 2013 standard as well as regulations such as PSD2
and GDPR. The ISMS is a systematic approach to manage the
Company information through a set of security policies and
processes so that it is managed as required by the applicable
security level. It includes people, processes and IT systems by
applying a risk management process. The main goal of Worldline
ISMS is to cover the protection of all Worldline’s assets, whether
owned, used or held by Worldline on behalf of its customers
(information, intellectual property, sites, network, personnel,
software and hardware). Worldline regularly updated its Policies,
Standards, Processes and Procedures to cover the objectives
of the ISMS in a continuous improvement process. The global
ISMS has been successfully implemented across all Worldline
entities as defined within the scoping definition and is currently
extended the recent acquisitions. Worldline Group security is
managed by the Quality, Security, Risk (QSR) department within
the Technology & Operations Office.

Worldline Global ISMS also incorporates a Physical Security and
Safety policy which sets out rules and procedures to minimise
inappropriate behaviour inside and outside Worldline.
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Worldline Security Strategy

Worldline Security Strategy is a high-level vision on how Worldline addresses cyber-threats. This global framework is implemented
at Business Line level through customised cyber-security programmes. The objective of Worldline Security Strategy is to provide
a common taxonomy and methodology to:

Describe its current Describe its target Identify and prioritise = Assess progress Communicate among

cyber-security posture state to align with opportunities for toward the target state all stakeholders about
industry best improvement cyber-security risk
practices management

This Security Strategy is based on the NIST (National Institute of Standards and Technology) Cyber-security Framework.
It is organised in five main functions that are defined below. All these functions form an operational culture and address the
dynamic cyber-security risk.

Identify Protect Detect Respond Recover
Develop a cyber- Develop and implement  Develop and implement  Develop and implement  Develop and implement
security risk the appropriate the appropriate the appropriate the appropriate
management that safeguards to avoid activities to identify the  activities to act activities to maintain
enables Worldline to attacks or limit/contain  occurrence of a cyber-  regarding a detected plans for resilience
cover all its systems, the impact of a potential security event. cyber-security event and to restore any
assets, data and cyber-security event. and contain its impacts.  capabilities or services
capabilities dimensions that were impaired due
and prioritise its efforts. to a cyber-security
event.

As part of the Enterprise risk management (ERM) and Operational risk management (ORM) processes, the QSR department conducts
and analyses regular security risk assessments. This risk analysis enables the Company prioritising and refining its Security Strategy
and the local cyber-security programme ensuring the control of the risk from an aggregated perspective.

Worldline main security objectives

Thus, Worldline Group security is focused to achieve the five following commitments:

Core Worldline Consistency in Prevention to avoid Detection and Improvement to Reporting to
security principles 1gh standards attacks analysis to address  avoid re-occurrence monitor our
application of security incidents performance
standards and
regulations
Main commitments Maintain a Train Worldline Adaptive security Continue to keep Achieve defined
and actions full coverage employees yearly framework able incident resolution  Security Key
of security regarding cyber- to optimally and at 100% consistent  Performance
certifications and security threats dynamically with our security Indicators
adapt to new to strengthen and respond to any policy. Incidents
cyber-security maintain data cyber-threat are reported and
requirements security awareness that may lead root causes are well
coming from to data, service understood to avoid
regulators or reputational re-occurrence
damage
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Maintain a full coverage of security certifications and
adapt to new cyber-security requirements coming from
regulators. Worldline has been engaged in an ISO 27001
Multi-Site Certification (MSC) programme with KPMG, the
MSC programme has been defined to cover ISO standards
9001, 14001, 27001. This multisite approach ensures that
Worldline does have a homogeneous approach regarding
certifications on ISO standards. Therefore, it uses the same
policies and processes in all the Company. This will ensure
that it can provide a consistent level of quality and security
for all services that it is providing, independently of the
country or site.

The ISO/IEC 27001 Standard helps the Company to manage
the security of its assets such as financial information,
intellectual property, its employee details or information
entrusted to it by third parties. It is considered as one of
the best-recognised standards related to requirements for
an Information Security Management System (ISMS). The
current scope for the ISO 27001 Certification covers 44 of
66 Worldline Group’s eligible sites.

Worldline has established security processes in place
gained through the years of PCI compliance and other
certifications. Worldline maintains 25 certified PCI DSS
scopes attested against PCI DSS version 3.2.1

Worldline Information Security Management System is
under a continuous improvement process ensuring that
our security policies and procedures are in line with
requirements coming from different regulatory authorities,
such as:

EBA final guidelines on ICT and security risk management
EBA/GL/2019/04, consisting of guidelines that set out
expectations on how all financial institutions should manage
internal and external Information and Communication
Technology and security risks that they are exposed to;

Cyber-Resilience Oversight expectations (CROE) 12/2018,
providing guidance on cyber-resilience for financial market
infrastructures, which requires FMIs to immediately take
the necessary steps to implement it, together with relevant
stakeholders, to ensure that they enhance their levels of
cyber-resilience;

Train Worldine employees yearly regarding cyber-security
threats in order to strengthen and maintain data security
awareness. In 2022, 93% of Worldline employees were
successfully trained in PCI-DSS specific content. This
objective is also applicable to Worldline general security
content in the “Security and safety awareness” training,
as well as a very specific content on the “Secure Coding”
training, that is focused on the development community.
This objective relies on the fact that all Worldline staff is
a key point of defence in security, which means it is vital
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that all internal employees, contractors and consultants
through the Worldline organisation take responsibility to
adhere to Worldline security policies and related standards,
procedures and guidelines.

Worldline experts in the different areas maintain a complete
set of courses, adapted to our environment. These are
including dynamic and attractive content that enable
our employees to learn through integrated videos and
interactive features.

Conscious of the growing threat of phishing attacks,
Worldline organises periodic phishing simulation programmes
that expose our employees to fake phishing emails. This
helps the organisation to be protected against this kind
of attacks by educating our employees and helping them
sharpen their anti-phishing skills;

Continue to keep Incident resolution at 100% consistent
with security policy. Incidents are reported and root
causes are well understood to avoid re-occurrence. This
reporting also provides valuable input for regular Security
Risk Assessments. This practice is even more valuable in
the international context as Worldline provides its services
to customers worldwide. Weekly communication between
the Worldline Chief Security Officer and all regional Security
Officers ensures close monitoring of recorded Security
Incidents and follow up on agreed upon improvement
actions. In 2022, 95.9% of incident responses were
fully compliant with Worldline security policy, compared
to 100% in 2021, 100% in 2020, 99.64% in 2019. This
limited contraction is explained by a strengthening of the
requirements for processing times;

Achieve defined security Key Performance Indicators.
Technical monitoring and reporting are in place to proactively
act on security anomalies: weekly security watch analysis,
monthly monitoring of firewall configurations, weekly
vulnerability scans, yearly penetration tests, reviews of
accessrights, intrusion detection systems including DDoS
mitigation systems, and monitoring and logging of system
events. All these measures are part of the Worldline Security
Strategy.

In addition to ensuring security in its business, Worldline
has implemented measures and policies to protect its own
intellectual property assets and confidential information,
including, but not limited to, the use of confidential
agreements, encryption and logical and physical protection
of information where required. Furthermore, Worldline
Legal & Compliance department advises on all commercial
transactions to ensure that appropriate provisions are
included in its contracts with customers and suppliers and
that confidential matters are appropriately handled and in
compliance with applicable laws.

rents and

ave been setup to cover it. Self-assessrr
te action plan to improve the processes
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How Worldline addresses cyber-threats
The fight against cyber-criminality is done in three main aspects: prevention, detection and response as part of the Worldline’s

Security Strategy.

(N
_ﬁ__)

Threat Intelligence (TI)

Vulnerability Assessment
Penetration tests

A
AN

Computer Security Incident
Response Team (CSIRT)
Security Incident Response
Forensic Analysis

Endpoint Detection
and Response (EDR)
Security Information
and Event Management (SIEM)

Worldline's fight against cyber-criminality

A.Prevent e Red Team Exercises: Execution of red team exercises by
e Threat Intelligence (TI): TI helps Worldline to deal with a third party to simulate hacker attacks and consequently
the wide variety of digital threats, including exploitation test our Detection systems and Security Incident Response
of vulnerabilities in computer systems, organised hacking procedures.
and reputational or computer fraud. A security breach can
; ) ) ) : B. Detect
compromise Worldline business, impact regulations, and
have bearing on the Worldline reputation. To monitor the e Endpoint Detection and Response (EDR): Traditional
threats of today and potential future risks, monitoring of Virus Protection is preventing of known threats. They
unstructured and external sources is required to better suit have blind spots which don’t stop advanced threats. The
the on-going and ever-changing cyber-threat landscape; number and the device types are changing more and more
gathering valuable information from countless sources from full managed endpoints to non-standard and loT
on the Internet such as vendor Security advisories/ devices. EDR service makes it pOSSib\e to detect advanced
vulnerability repositories, social media, black board threats automatically, identify what is not prevented and
systems, search engines, including Dark and Deep Web to understand complex alerts. The most notable benefits
sites to determine their severity. Then it is necessary to of this solution are reduced attacker dwell time and
prioritise and identify the action required to mitigate the accelerated incident detection and response.
threat. e Security Information and Event Management (SIEM)
e Vulnerability Assessment: Security operations perform solutions are a combination of two services categories
vulnerability watch and warn stakeholders in a relevant of SIM (security information management) and SEM
delay. Vulnerability notifications include the following (security event manager). SIEM technology enables real-
information: time analysis of security events generated by network
hardware and applications. The most important capabilities
» Advice for remediation; of SIEM are:
» Severity based on the Common Vulnerability Scoring » Data Aggregation: SIEM aggregates security log data from
System (CVSS); many sources, including network and security devices,
« Availability of a patch: servers, databases, and applications;
« Requirement for extra analysis. e Correlation: Correlation is the process of comparing events
. . . for common attributes and linking these events together
e Penetration Tests: Execution of penetration tests on IT into meaningful bundles. This technology provides the
platforms (i.e. system, network equipment, infrastructure, ability to perform a variety of correlation techniques
applications). An audit report is created which includes to integrate different sources, to turn data into useful
understandable evidence of the findings: information. For example, it is possible to detect 10
« Details of the vulnerability; unsuccessful login attempts to the same account followed
by a successful one within a 5 min period;
» Exploitation scenario (if the vulnerability has been . . o )
exploited); e Alerting/security incidents: This includes generation

» Evidence of exploitation (if the vulnerability has been
exploited);

» Proposed Remediation Plan.

of alerts based on 1: 1 mapping or correlated events
and production of alerts, to notify recipients of issues
immediately. Depending on the classification of the alert or
security incident, customers are informed or/and qualified
personnel start working to analyse the alert;
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e Retention: SIEM employs long-term storage of raw log data
to satisfy compliancy requirements. This feature is critical
in forensic investigations;

e 24x7 SOC Monitoring and analysis: The SIEM SOC
provides continuous monitoring of security incidents and
reaction to abnormal behaviour according to the levels
of severity defined in the Security Incident Response
Procedure of Worldline. Security incidents are analysed and
those identified as “false positives” are closed. In case of
confirmed security incidents, the corresponding escalation
procedures are performed by a SOC Analyst.

(2]

.Respond

e The Computer Security Incident Response Team (CSIRT)
analyses potential incidents and determine their severity,
priority and what activities to undertake to mitigate the
threat. If a security incident is detected, the CSIRT initiates
mitigation measures and generates recommendations to
remediate the root cause. For each priority 1Tand 2 security
incident, the CSIRT leads a defined action plan and perform
all necessary escalations in Worldline or using a customer
escalation matrix. Customer contact persons are involved
in this escalation. In case the incident requires a forensic
analysis, the Security incident management team performs
it remotely. The services provided by CSIRT:

e Provides comprehensive security functionalities around
threat management, security incident response and forensic
analysis;

e Protects the end user devices and servers by analysing all
activities of malicious code;

e Helps to protect Worldline intellectual property, business-
critical information, and sensitive data against internal and
external harassments:

e Security Incident Response, which analyses detected
security incidents, initiates mitigation measures and
generates recommendations to remediate the root cause;

e Forensic Analysis, whereby CSIRT investigates and
analyses suspicious activities on systems (e.g. evidences
malicious activities, data loss or data manipulation).

A.2.31.2 Our specific strategy for mobile

security challenges

Nowadays, the Internet is browsed by mobile applications
more than web browsers, and the trend keeps going. Yet, if
web browser developers are now well on par with hackers, the
typical app developer team is small, junior, UX-centred and
considers security only at a second level. Quite logically, hackers
and fraudsters aim at them first — 4 out of 5 intrusions involve
mobile applications. Banking always was a target of choice for
fraudsters and hackers. Unsurprisingly, it still holds true on the
mobile app’s ecosystem. With Covid-19 and the acceleration of
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teleworking, companies are also facing numerous attacks on
their mobile phone fleet. Cyber-security is for that reason an
all-time, first-class concern for Worldline bank clients. Individuals
become increasingly aware of the value and sensitiveness of
their personal data. Legal institutions accompany this trend
by creating new regulations of which PSD2, CCPA, GDPR,
elDAS regulations are but the first embodiments. The latter
are constraining heavily every online activity and lay new legal
responsibilities on any service provider collecting personal data,
like integrating the consent or opt-out options in their platforms.
Worldline has been protecting banking data for years and is
constantly striving to improve its ability to fight against mobile
fraud. The Company has accumulated a hefty advance in that
field to ensure security of its platforms, and thus support its
customers, not only banks but also E-health, transportation
and retail sectors, by meeting their arising needs relating to
mobile security and privacy.

Worldline strategy to address mobile fraud relies on the four
following pillars

1. Creation of a Worldline Mobile Security Centre

For more than ten years, this Mobile Security Centre has been
gathering the needed experts in device security, cryptography
and data science to strengthen and better foresee how
Worldline addresses future mobile security challenges. This
expert team’s goal is threefold:

e Liaise with the Research, Development & Innovation
departments and digest whatever new technologies
they foster, and push up the new fields of interest of the
Company;

e Liaise with the Presales in all Worldline to get a clear reading
of the market, and help them get a feeling about arising
technologies;

e Offer continued expertise, support and perspective to the
product teams so that they can see what is in store and
collect practical issues they are facing.

Worldline’s Mobile Security Centre allows the securing of
more than 30 million of mobile devices various sectors
such as Financial Service, ldentity & Health, and now
Transportation and Merchant Services. In 2022, the Mobile
Security Centre secured more than 500 million transactions.

2. Implementation of an adaptive security paradigm

Worldline has opted for an adaptive security paradigm able to
optimally and dynamically respond to any cyber-threat that
may lead to data, service or image of the Company damage.
Worldline’s Mobile Security Centre offers a set of expertise
& tools:

e Inprediction by publishing regularly mobile security reports
to customers, co-created with academic research and
supporting business teams;
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e In prevention by providing an end-to-end mobile security
hardening that aims to package all security features like
an HSM;

e Indetection & response by detecting intrusions on the end
user smartphones and by managing alerts in the Company’s
monitoring system.

3. Anticipation of new market needs around mobile
cyber-security

With digitisation of services and mobility usage, new services
are becoming accessible on mobile applications, which entail
new security needs in the following sectors:

e Financial service market: payment cards are now digitalised,
and the smartphone is used for payment or to manage the
payment cards itself (PIN code...);

e Public sector market: with digital identity, the national ID
cards are now digitalised on smartphones which are now
the key to access to online services or to share attributes;

e Transportation market: ticketing is digitalised and integrated
on smartphones;

A.2.3.2 A robust and reliable IT infrastructure

In order to deliver highly available services to its customers,
Worldline has implemented a global Security policy at two
levels to ensure business continuity regardless of context:
first, a secure and redundant technical infrastructure and
second, a monitoring team that is responsible for ensuring
that applications, network, servers remain fully operational to
deliver the services to its customers.

1. Continuity by design embedded in Worldline’s robust
and redundant platforms

Worldline ensures highly available services through a redundant
system at multiple levels which includes robust base hardware
(redundant components, RAID, etc.), sub-services running
on several distinct servers, servers located in separate data
centres, data centres located in different countries. This design
allows high global resiliency, preventing a single element outage
to generate unavailability of the global service. Worldline
integrates the high availability requirement at the earliest
design step of all platforms. In the case of a breakdown, traffic
is directed to another available site, ensuring that users can
always reach an available service. Similar redundancy principles
are applied for servers, databases and storage, to prevent any
single point of failure. Data replication ensures that business
continuity can be achieved, with several technologies available
depending on the RTO/RPO (Recovery Time Objective/Recovery
Point Objective).

e Healthcare market: healthcare services with personal
data are accessible on smartphones, but also the
dematerialisation of health cards on the smartphone to
access health rights or online services;

e Merchant market: new initiatives are implemented like
replacing the payment terminal by a mobile phone for the
payment.

All Worldline security assets perfectly match with these
new needs that require ensuring that sensitive data are
not accessible and that an attacker cannot enter the
application, and analyse data with artificial intelligence in
order to anticipate and block attacks by fraudsters, who
are increasingly turning to social engineering type attacks
(phishing, scam, SIM swapping, etc.).

4. Creation of a Research Centre dedicated to the
challenges of digital identity and authentication

The creation of this European Research and Development centre
in 2020 represents a real strategic challenge for Worldline.
Indeed, the Company has an ambitious R&D programme on
the subject of authentication and digital identity. Today, the
objective of Worldline, the French leader on the European
market, is to improve the security of electronic payment systems
on behalf of its customers.

2. Continuous monitoring & testing processes to
ensure highest possible platform availability

Regular tests to verify the redundancy effectiveness and the
robustness of the platforms. Security audits, penetration tests
and scans are regularly performed for each key component
of the Company’s infrastructure to check the redundancy
effectiveness and the robustness of the platforms. Moreover, a
patching process is in place to ensure state-of-the-art software,
and to cover the security risks detected by the software vendors
or open-source community. This is translated in its diverse
security certifications (PCI, ISO 27001, TUV IT).

Monitoring of Worldline data centres and services delivered
to its customers by a 24/7 First Line Support team and fully
automated and industrialised processes. The First Line
Support team receives training to obtain a broad range of
technical skills. The team is dispatched on two different sites
to ensure a non-stop service in case of major disaster and
provided with reliable monitoring tools to:

e Ensure the permanent follow-up of the correct availability
of the customer services;

e Fixanyincident with a maximum of autonomy in accordance
with the Service Level Agreements (SLA) defined with
customers, notably thanks to monitoring tool that enable
to analyse information received in a global context and
then predefine a procedure to be applied;

e Track all the incidents and report to the management,
notably thanks to the monitoring tools that enable to
automatically detect and send to a centralised tool any
risks of potential dysfunction, any alert or action launched;

e Coordinate with the second Level Support teams if needed.
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Alignment of Worldline processes with the ITIL best practices.
Since technology and organisation are insufficient to ensure
a proper level of availability and security, Worldline rolled out
international processes in line with the ITIL best practices, such
as change management, incident management.

Worldline’s own data centres and its consequent end-to-end
management are key to deliver High Critical Real-time Services
with strict Service Level Agreements (SLA). This end-to-end
management is indeed providing high quality and agility
for services production as well as cost reductions (through
virtualisation, containerisation, Saas).

A.2.3.3 Aresilient business continuity strategy

As a leader in the payment sector in Europe and a large
employer in its markets, Worldline has a responsibility with

e Response time: respond to and mitigate the impacts of
disasters and crises in a timely and effective manner (and

regards to offering business continuity to all its stakeholders.
The business continuity focuses on developing and ensuring
company resilience and protecting employees, business, key
assets and technology.

according to service level agreements defined in contract);

e Confidence: ensure confidence of customers in Worldline
ability to handle disruptions and prevent damage to
Worldline reputation in a harmonised way;

Worldline commits itself to: - . )
e Resilience Compliance: ensure regulatory compliance and

e Service availability: resume (critical) business functions alignment with best practices.
and the resources that supports them within the agreed
timeframe with each customer (and according to service

level agreements defined in contract);

To ensure end-to-end resilience, Worldline has an extensive
Business Continuity & Resilience programme which covers
the following areas:

Test the resilience
of BC strategies

Identify critical business,

Mitigate and recover
risks and impacts

Develop a BC strategy from crisis

Identification of critical
business functions,
interdependencies, and

critical resources required to
operate at an acceptable level.
Evaluation of risks resulting

in business interruption and
analysis of the potential impact.

Development of strategies that Implementation of fast

enable Worldline to protect mitigation response and

and recover critical business recovery actions. Activation of

functions. crisis management strategies
and coordination.

Testing of the implemented
recovery and crisis
management strategies to
investigate their effectiveness.

Allocated resources: \Worldline ensures that sufficient resources are allocated to enable key activities like assessments, planning
and exercising to take place and ensures that key personnel have the knowledge and skills to deliver the Worldline business
continuity lifecycle.

Harmonised approach: Group Business Continuity & Resilience team is acting together with the GBLs to ensure that all Worldline
entities have a harmonised way of managing crisis and business continuity. In particular, harmonised frameworks have been
implemented and deployed regarding crisis notification/mobilisation, assessment of business impacts, testing of disaster recovery,
etc.

Training and awareness: Key roles receive awareness and a minimum level of information on BCM to enable business continuity
to be integrated into day-to-day operations and management processes.

Crisis alerting Tool: To respond to a crisis scenario, Worldline uses an external alerting suite to ensure resilient communication
and that Crisis management teams can implement the process validated at Worldline Group level in a timely and effective manner.
Such process can include the mobilisation of Crisis Management Team at global and local levels, in charge of coordinating and
managing the crisis situation.

IS0 22301 BCMS certification: Some scopes within MS and FS in addition of Corporate are re-certified 1ISO 22301 during 2022

Eventually, Global IT Disaster Recovery testing plan is
implemented to monitor overall testing effectiveness in line
with Worldline platforms continuity targets. Platform IT DR
test is organised (at least once a year) to ensure continuity of

the services. Regular reporting update is shared with senior
management as part of BC & Resilience dashboard with a focus
on the testing coverage, results and key learnings.

98 Worldline Universal Registration Document 2022



Extra-financial statement of performance

Building customer trust with reliable, secured, innovative and sustainable solutions

A.2.3.4 Covid-19 monitoring and Gradual return

During Q1 2022, Worldline Group continued the monitoring of
the Covid-19 outbreak with active Global Crisis Management
instance aiming to protect the health of Group’s employees and
ensuring business continuity of Group’s services.

Gradual return to normal was implemented to ensure smooth
transition while ensuring local government recommendations
and to be prepared after Covid crisis.

At global level Global Business Continuity coordination has
been implemented to follow the evolution of the situation and
to ensure regular monitoring with implementation of work from
home as a recovery strategy for staff and follow-up of on-going
cases with HR teams. EXCOM has been able to monitor and act
directly, based on the input of management on local country
level, with local governmental rules and regulations.

A.2.3.5 Fastresponse and adaptation to Ukraine & Russia conflict

Russia/Ukraine conflict required specific attention with
International sanctions ordered aiming at Russian financial
institutions and individuals.

Global & GBLs' Crisis Management teams was triggered to
monitor and to coordinate potential impacts and react fast
with a focus on 3 main priorities:

e Staff protection and safety;

e Cyber threats monitoring given the increased level of threats
highlighted by several institutions;

A.2.4 Guarantee data protection

A.2.41

Every day, Worldline processes large volumes of personal data
for its own use and on behalf of its customers. As a fundamental
right, personal data, used in the day-to-day business from both
Worldline’s customers and employees are managed to comply
with the strictest applicable regulations. Worldline also leverages
the stakes raised by the increasing processing of personal data
as a differentiating criterion, thereby guaranteeing a high level
of protection to its employees’ and customers’ personal data. In

A.2.4.2 Data protection policy and procedures

A.2.4.21

The first pillar of Data Protection is the Worldline Data Protection
policy that sets up protection principles based on the provisions
of the General Data Protection Regulation (GDPR)'. In addition, in
order to guarantee compliance with all other applicable national
or State laws such as the UK Data Protection Act, Australia
Data Protection Act, Brazil LGPD, Canada PIPEDA and the

Worldline Data Protection policy

GDPR is implemented inside the processes. In the Book
tests are executed annually to assess the risk. The results of the

intern control (Blue Book), cc
self-assessment and tests

e Sanctions follow-up, impact assessment and implementation.

Communications have been coordinated to ensure fast and
harmonised approach internally and externally with a daily
update. A coordination call is organised with the highest level of
management to follow up the evolution of the situation, monitor
the implementation of decisions taken as well as anticipate
what could be the next steps and key risk evolutions.

Worldline’s comprehensive data protection approach

this regard, Worldline complies with data protection regulations,
limits to the strict minimum required the processing of personal
data for the running of its operations.

Consistent with this approach, Personal Data Protection was
prioritised among the four most significant extra-financial
business risks identified by Worldline.

Swiss Federal Act, Worldline has adopted a consistent policy
that is compulsory for all of its entities and their employees.
Worldline’s Data Protection Procedures are also managed
within Worldline Security policy, which supports incidents risk
mitigation. Furthermore, Worldline’s suppliers are also compliant
with the GDPR and are contractually obliged to comply with it
and the privacy standards.

have been setup to cover GDPR. Self-assessments and
generate action plan to improve the processes
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In case of any privacy issue or concern, Worldline employees
have the possibility to contact the Data Protection Officer
attached to its legal entity. The list is mentioned in Worldline's
Privacy Notice.

In case of an intentional action leading to a data breach,
disciplinary actions are foreseen by the Code of Ethics.

Furthermore, the internal audit planning also covers data
protection by performing audits every year locally and globally.
Eventually, contractual relationship with suppliers with regards
the processing of personal data is covered by a Data Processing
Agreement or any relevant documentation (joint controllership,
data sharing agreements, standard contractual clauses for
cross border transfers).

Regarding TC-SI-220a.2 and TC-SI-220a.4, they have not been
reported as they fall outside the scope of Worldline. First of all,
the number of users whose information is used for secondary
purpose does not apply to Worldline as it does not carry out
processing based on secondary purposes. Secondly, for (i) the
number of law enforcement requests for user information; (ii) the
number of users whose information was requested and (iii) the
percentage resulting in disclosure; it mainly concerns companies
based in the United-States and/or where American privacy
laws apply.

Regarding the percentage involving personally identifiable
information (PIl) (TC-SI-230a.1.), as Worldline is internally
monitoring the number or personal data breach in accordance to
the GDPR, therefore disclosing the percentage of personal data
breaches (wider scope and a different meaning from the GDPR’s
definition) in which personally identifiable information (PIl) would
constitute a second and potentially conflicting reporting which
does not appear to be relevant as the number of personal
data breach is already internally monitored and duly recorded.

Regarding the number of users affected (TC-SI-230a.1),
Worldline does not report this specific information. As a matter
of fact, Worldline mainly acts a data processor and has not
access to users. As it is acting mainly in this capacity, any
obligation to disclose the number of users affected lies with
its customers such as merchants or financial institutions acting
as data controllers.

Regarding TC-SI-220a.3 devoted to the total amount of
monetary losses as a result of legal proceedings associated
with user privacy, Worldline did not disclose this information
as being too sensitive.

Regarding the list of countries where core products or services
are subject to government-required monitoring, blocking,
content filtering or censoring (TC-SI-220a.5), it is not disclosed
yet by Worldline.
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A.2.4.2.2 Worldline Data Protection Officer
network

In order to implement this policy, the Worldline Global Data
Protection Officer reports directly to the Group Chief Compliance
Officer. The compliance with personal data protection policies,
practices and tools is a fundamental element in the continued
implementation and extension of Worldline’s global compliance
strategy. The Company has established a strong network of
data protection officers and coordinators, led by the Worldline
Global Data Protection Officer. Close collaboration and regular
exchanges within this network of experts ensures governance
for the data processing of both Worldline’s employees and its
customers. This network of officers and local coordinators
aims to support the implementation of privacy law and policies
in all activities: in the daily routines, assessments, recording
processing activities, both at company and local level. Thus,
Worldline manages the data protection of its organisation
led by the Global Data Protection Officer, to assure overall
compliance to data protection regulations and a reporting to
the highest management level.

A.2.4.2.3 Worldline Data Protection
commitments

Worldline structured its data protection policy to focus on and
achieve the following commitments:

e Ensure data protection as standard in Worldline solutions
to address data protection already during the design stage.
Defined procedures ensure that “Privacy by design” is
embedded in all processing of personal data by Worldline
and as early as possible. As a result, Worldline implements
data protection by design and by default, taking into
account the nature, scope and context of the processing
activity as well as possible risks and state of the art
technologies;

e Achieve 100% of Compliance Assessment of Data
Processing performed on active processing activities to
ensure adequate measures to protect personal data in
Worldline’s systems. The deployment and use of practical
and effective tools such as Compliance Assessment of Data
Processing has allowed Worldline to comply fully with its
data protection obligations. Worldline assessed the overall
inventory of processing activities and already covered most
of these by Compliance Assessment of Data Processing.
In 2022, 92% of all processing activities have been covered
by Compliance Assessment of Data Processing;


https://worldline.com/en/home/privacy.html
https://worldline.com/en/home/privacy.html
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e Answer to 100% of data subject’ request in time and in
compliance with Worldline privacy policy by 2025 (part of
Trust 2025 commitment). The rolling out of a dedicated
tooling monitoring data subject request has enabled
Worldline to better operationalise, streamline and harmonise
a centralised intake process. In 2022, 99,30% of data
subject rights have been answered in time.

A.2.5

A.2.51

Worldline has defined a customer satisfaction policy tailored
to its specific market and business model. This policy provides
guidance to ensure adequate effectiveness of the Customer
Satisfaction Management Framework and related processes,
thus building stronger relationship with customers and providing
services with higher added-value.

A.2.5.11 Improving customer experience
through the customer satisfaction

process

Customer satisfaction surveys are conducted on a regular
basis to analyse whether changes need to be made to increase
Worldline customers’ overall satisfaction and loyalty. Worldline
uses a proven methodology aligned with leading expertise from
Gartner, Satmetrix and Forrester, to measure the satisfaction

In 2022, Worldline managed all complaints, data subjects
requests and data breaches, following the internal data
protection processes in time thus fully complying with the
data protection regulations. No fines were imposed on Worldline
nor any investigations by a data protection authority occurred.

Improve customer relationship management

Continuously improve customer experience

through two major indicators: the widely used Net Promoter
Score (NPS®) and the Overall Customer Satisfaction Score
(OCS).

Particularly, customer satisfaction surveys allow Worldline to:

e Consistently and comprehensively measure customer
satisfaction;

e Establish baselines upon which to improve for each
customer contract;

e |dentify generic areas of concern to be addressed globally
and locally;

e Measure customers awareness on its commitments relating
to CSR.

Three types of customer satisfaction survey are conducted as illustrated below:

Strategic survey

General perception
measurement on overall quality
of the relationship

TARGET AUDIENCE

Set of Worldline global
top accounts

Chief Experience Officer
of key accounts

Face-to-face interviews

Once a year

Tactical survey Mass Market survey

Perceived performance
measurement for individual
contracts

Perceived performance
measurement for Mass Market

Mass Market contracts

Large and medium size contracts

Contracts governance team
(IT departments, operational
managers, etc.)

Phone interviews with
a representative sample
of merchants

Online surveys

Once a year Once a year
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To ensure that Worldline closes the Customer Satisfaction loop, all Customer Satisfaction processes at various levels follows the
Plan-Do-Check-Act cycle as illustrated below:

PLAN AND PREPARE THE CONDUCT THE PLANNED
ANNUAL SURVEYS SURVEY

« Each survey uses an appropriate
survey methodology as defined in
the Worldline CSAT Framework
and policy.

« Survey planning begins with
setting objectives.

« The scoping consists in defining
the field of activity (accounts,
contracts, organisational unit,
geography, product...) that will be
the subject of the survey.

« Particular attention is paid to
ensuring that the questionnaires
are consistent with the CSAT
framework and policy.

WORLDLINE
CUSTOMER

SATISFACTION
FRAMEWORK

DEFINE IMPROVEMENT
ACTIONS AND MONITOR
THEIR EXECUTION UNTIL
COMPLETION

« Improvement action plans are
defined and shared with
customers to ensure that Worldline
addresses the needs and concerns
expressed in the annual survey
results. The agreed improvement
actions are steered, globally and
locally, until completion. « Survey results are analysed and

« Mass Market CSAT improvement evaluated with management at the
actions are marketbased. local and global level.

ANALYZE AND REVIEW
THE RESULTS OF THE
SURVEY

Key results

Indicators 2016 2017 2018 2019 2020 2021 m
Overall customer Satisfaction from Tactical surveys 767 81 8.1 8.2 8.2 81 81
Net promoter score 29 40 41 47 49 46 48
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A.2.51.2 Ensuring the highest standard

through the PCI-DSS certification

As a major processor of cardholder data on behalf of its clients’
customers, Worldline fully complies with and is certified under
the Payment Card Industry Data Security Standard (PCI-DSS),
reflecting its adoption of global consistent and most stringent
data security measures. Worldline is audited every year by a
Qualified Security Assessor to keep its PCI-DSS certification.
Worldline is also involved as a participating organisation in
review of each new version of the PCI-DSS standard, before
it is published by the PCI Council.

The PCI-DSS standard consists of 12 main requirements that
can be summarised as follows:

e To build and maintain a secured network;
e To protect cardholder data;

e To maintain a vulnerability management programme;

e To implement strong access control measures;
e To regularly monitor and test networks;
e To maintain an information security policy.

Concretely, that means regular security training for employees,
a review of the security policies and their application, and the
management and update of many security measures.

Worldline has been PCI-DSS certified since 2006, covering all
its following services: e-commerce solution, acquiring, issuing,
clearing and settlement. The Company manages these services
under the PCI-DSS standard in many countries around the
world. Itis also certified regarding major e-payment standards
such as PCI-3DS, PCI-PIN PCI-P2PE, PCI-SSF, and PCI-CP,
when relevant.

A.2.5.2 Extend offer possibilities through strategic partnerships

In order to broaden its portfolio of offers, notably integrating
the latest technologies on the market, while increasing its
geographical coverage, Worldline is developing specific
alliances and partnerships, thus increasing its level of agility
and credibility. These partnerships and alliances may also give
rise to acquisitions through the traditional M&A process.

To achieve these objectives, Worldline is creating its own
ecosystem through leveraging:

e Innovative partnerships to propose relevant innovative
initiatives to Worldline customers;

e Long-term bilateral industrial partnerships to improve the
innovation portfolio;

e Commercial partnerships to deploy joint projects for new
contracts.

Worldline has implemented several methods to increase the
number of partnerships, notably the creation of a dedicated
team reporting to the Chief Sales Officer. This team is centrally
managed and has built a dedicated network in the main
Worldline geographic areas.

Thus, Worldline is teaming with partners to address large digital
transformation opportunities for example on Traceability (with
Bureau Veritas in the food chain through a Blockchain solution,
with Fracture Code and De La Rue to enable the tobacco
industry to comply with regulation, etc.), ATM management,
smart ticketing (with Evoke to propose new self-service ticket
vending machines), Digital identity and in the IOT domain (with
G&D).

As part of its ambition to foster open innovation with Fintech,
start-ups and customers, Worldline has accelerated its
engagement with Fintechs and start-ups (such as OneVisage
in facial recognition, P3 Cloud asset to provide digital solutions
for small merchants (Unwire in public transportation, Serrala in
e-billing, Isignthis in remote identity verification, Receipthero
specialist of e-receipt or ecolytiq in sustainable banking).

In 2022, Worldline extended its partnership with:

e Spreedly, the provider of a leading Payment Orchestration
platform through Spreedly’s Partnership Programme. This
programme will help drive faster customer acquisition,
stronger revenue growth for its participants, and increased
value to merchants, platforms, and other shared customers;

e |VS Group, the Italian leader and the second largest player in
Europe in automatic and semi-automatic vending machines,
to maximise the Acceptance of cashless transactions;

e Neonomics, an Open Banking disruptor unifying access to
over 2,500 banks and 150 million bank customers across
Europe via one of the most secure and cost-efficient pure
PSD2 API platforms in the market. This partnership will
allow Worldline to strengthen its Open Banking offerings
across Europe;

e (Casioand Vescain Japan so that merchants across Japan
can benefit from speedy and cost-efficient card Acceptance
and provide their customers with a contemporary user
experience.
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A.2.5.3 Create CSR value for customer through our portfolio

A.2.5.31 Assess our external contribution
to the UN Sustainable

Development Goals

Worldline has embedded sustainability in its business to
actively support its customers in managing efficiently their
own sustainability challenges, thus contributing positively to
their CSR ambition through their supply chain. The increasing
CSR criteria in the Request for Proposals and Request
for Information over the past years demonstrate the rising
customers’ expectations regarding sustainability aspects of the
offers. That is why reinforcing value for customers and society
through sustainable and innovative solutions is a key challenge
in Worldline’'s CSR strategy. In this regard, the Company has
assessed the contribution of its solutions to the UN Sustainable
Development Goals (SDGs), suggesting a universal reading
grid so that customers are better able to identify key relevant
information for their own sustainability performance.

This analysis highlights that Worldline’s solutions provide
customers with benefits that mainly contribute to the SDG 16
“Peace, justice and strong institutions,” SDG 8 “Decent work
and economic growth,” SDG 12 “Responsible consumption and

DECENT WORK AND
ECONOMIC GROWTH

INDUSTRY, INNOVATION
ANDINFRASTRUCTURE

i | &

ENVIRONMENT FOOTPRINT

1 RESPONSIBLE 1 CLIMATE AFFORDABLE AND
CONSUMPTION ACTION CLEANENERGY
ANDPRODUCTION
A /_

CO & O

Being a player in the environmental transition through digital
solutions to reduce paper and transport use and optimise energy
consumption (e.g. through smart grids).

Results

production,” SDG 9 “Industry, innovation and infrastructure” and
SDG 11 “Sustainable cities and communities”

Worldline calculates its financial contribution to the SDGs
using the following methodology:

1. Worldline has performed a detailed and analytical sustainability
analysis of all its offers to identify and measure their various
economic, social, environmental and ethics benefits.
Each offer has been screened by product managers and
sustainability experts over these four categories of benefits:
Economic/Social and wellbeing/Governance, trust and
compliance/Environment footprint. For these four categories,
sub-criteria have been defined and matched to the UN SDGs
to obtain the breakdown presented below;

2. he entire analysis enables to assess whether the offer has
a positive impact on each criterion and weight this impact
in terms of percentage of sustainability per categories and
per SDGs;

3. Based on the weight of the offer in its revenue, Worldline is
then able to calculate its financial contribution to the SDGs.

16 PEACE, JUSTICE 11 SUSTAINABLE CITIES 10 REDUCED GOOD HEALTH
AND STRONG ANDCOMMUNITIES INEQUALITIES ANDWELL-BEING

G |-

INSTITUTIONS

3

Y, M

GOVERNANCE, TRUST AND COMPLIANCE

1 PEAGE, JUSTICE 1 PARTNERSHIPS
AND STRONG FORTHE GOALS
INSTITUTIONS
22

Y | &

Committing to deliver trusted and secure solutions across the
payment value chain through all Worldline solutions to minimise the
risk of fraud and cyberthreats, and ensure compliance with data
protection regulations, thus supporting citizenship and democracy.

In 2022, Worldline has generated € 2,468 million of sustainable revenue, which is broken-down as follow on the SDGs to which

the Company contributes most through its business.
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Contribution to the various SDGS through our offers (as = percentage of revenue from sustainable offers in 2022)

34%
28%
7% 7% 6%
4% 4%
I 22
SDG 16 sDG12  SDGM  SDG17 SDG 4 SDG 7

16 e e
ANDSTRONG:

12 Eisien 17 oveons [ 4 Sickion

O @ M

13 &ior

L P4

INSTITUTIONS

A.2.5.3.2 Key examples of how our offers contribute to sustainability

. . Examples of economic, social and well-being, governance, trust and compliance
Worldline solutions and environment benefits

Worldline In-Store Payments Examples of economic benefits: \Worldline In-Store Payments Full Service covers all merchant

Full Service needs, allowing its clients to accept payments at their point of sale in proximity of a terminal.
This solution —a single solution for all payments, allows merchants to expand their business in
new markets while optimising transaction costs and their time. Furthermore, it enables them to
deliver an omni-channel client experience, like “try and pay later” services.

Digital Ticketing Examples of economic and social benefits: These solutions offer contactless “smart card”
ticketing schemes for multi-modal transit platforms that, among other things, allow passengers
to use travel cards, payment cards and mobile wallets to “touch in” and “touch out” at the
start and finish of their journeys and automatically calculate and process fare prices. This
allows passengers to move seamlessly between modes of transport and different transport
operators, thus promoting greater use of the transport system, the creation of new travel habits
and greater social inclusion. For our client, these solutions allow for accurate management of
funds and operational and statistical information, as well as providing more tailored services to
the traveller

E-health services Examples of social and well-being benefits: Trusted Digitisation services in the healthcare
sector, ensure the utmost security, availability and data privacy, and facilitate health education
and prevention (allowing patients to have digital access to their own health data through mobile
applications). They also help increase efficiency of health system (optimising the information
system of emergencies services).

Worldline Trusted Examples of social, governance, trust and compliance benefits: This solution allows us

Authentication to provide our customers online services with a strong authentication solution for their end
consumers, while maintaining a smooth and efficient user experience. It can be used in many
different use cases, and in many different types of context, such as, for example, the healthcare
sector to facilitate and protect access to sensitive data. In addition, Authentication Solutions
are a state-of-the-art solutions, capable of dealing with the next regulatory constraints that will
apply to banks. These mobile solutions that can be used anywhere, anytime and on any device.

Worldline Universal Registration Document 2022 105



Extra-financial statement of performance

Building customer trust with reliable, secured, innovative and sustainable solutions

Fraud management

Examples of governance, trust and compliance benefits: This complete and modular solution

for issuers, acquirers and banks provides an end-to-end portfolio of effective fraud control
services: ensuring an utmost compliance with EU data protection regulation (GDPR), enhancing
fraud protection and loss reduction in supply chain, and providing full transparency and
accountability through record-keeping programmes to collaborate with legal systems.

Digital Identity

Examples of governance, trust and environment footprint benefits: These solutions offer

a trusted, compliant and efficient way to transform the natural identity of a user into their user
account within seconds and unambiguously. This means that the user’s integrity is always
protected. Digital Identity solutions are also built to meet compliance requirements (elDAS,
PSD2 and GDPR) and to reduce fraud. Our expertise in the PSD2 and elDAS regulations is key
to achieving the right level of trust for customer digital identity.

Sustainable Banking

Examples of environment footprint benefits: This solution aims at helping bankers to support

their clients to adopt a more sustainable way of living by increasing their awareness on their
CO,e impacts and offering levers to act (e.g. promoting merchant offer or investing in the green

economy).
EV charging

Examples of environment footprint benefits: This solution provides a simple, smooth and

secure customer experience together with a fast and flexible payment process for charging
electric vehicles (EV). EV Charging contributes to the acceleration of the EVC market to replace
thermal cars and thus, participates in the energy transition.

In addition of this assessment, in 2022, in accordance with EU
requirements, Worldline is calculating its Revenue aligned with
the EU Green Taxonomy. See chapter A.5.3.1.

Itis key to mention that the environmental footprint dimension
assessed in the sustainable Revenue is not comparable to the
EU Green Taxonomy assessment. The environmental dimension
is focusing on the following criteria:

e Pollution (air, soil, water) and waste reduction;

e Fight against climate change (Greenhouse Gas, energy
consumption);

e Energy efficiency (electricity, fuel, gas...) improvement;

e Save natural resources/raw materials savings;
e Protection of biodiversity;
e Conflicts mitigation of high value resources & minerals.

Worldline offers can have a positive impact on one or several
criteria in comparison with other available market offers.
As a consequence, the sustainability calculated from the
Environmental footprint dimension will be taken into account
in the calculation of Worldline total sustainable Revenue.

The assessment of the Revenue aligned with the EU Green
taxonomy is analysed upon criteria contributing substantially to
the climate change mitigation objective for the activity 8.1. Data
processing, hosting and related activities in which Worldline
reports its eligible Revenue. See chapter A.5.3.1.

Business
Innovation Customer management
¢ R&D federation: scaled-up governance and drive ¢ Keeping raising CSR awareness through CSR question

of R&D activities in customers surveys
e Euro digital: selection of Worldline to develop

the project prototype

Data protection
. * Worldline has maintained its level of excellence,
Security h ) .
; o improved its processes and has fully integrated new

* Worldline maintains its level of excellence and keeps entities into its data privacy officers network and

improving the security of electronic payment system privacy framework
Business continuity
* Global & GBLs’ Crisis Management teams was

triggered to monitor and to coordinate potential

impacts of the Ukraine’s invasion
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A.2.6 Key performance indicators about business and innovation

Perimeter 2022 Perimeter 2021 Perimeter 2020

Per Per Per Per Per Per
2021 2020 PCINOTEERNEELIIEN employee revenue employee  revenue

Indicator Standard

Market intimacy

Overall customer satisfaction
from Tactical Surveys

(scope from 0 to 10) 81 81 8.2 = 100% - 100% - 100%
Net promoter score 48 46 49 - 100% - 100% - 100%
Quality

Quality score — Contracts’
services availability
& response 99.9876% 99.9890% 99.9879% - 100% - 100% - 100%

Quality score — Platforms'
services availability
& response 99.9912%  99.877% - = 100% - 100% - -

Security

% of ISO 27001 certified
sites according to the
security policy 67% 51% - 100% - 100% - - -

% of incident responses
compliant with Worldline

security policy 96% 100% - 46% - 46% - - -
Number of security incidents 261 325 561 46% - 46% - - 74%
% of employees trained on

dedicated security trainings 93% 94% - 84% - 84% - - -

Data protection

% of Compliance

Assessment of Data

Processing performed on

active processing activities N% 83.37% 99.77% - 48% - 48% - -

Number of sustained
complaints for breaches
of data subjects’ rights 0 0 - - 100% - 100% - -

Number of fines
for non-compliance
with data protection laws

and regulations 0 0 - - 100% - 100% - -
Number of personal data TC-SI-
breach 230a. 70 57 60 = 100% - 100% - 74%

Percentage of Employees
that have attended to the
Data Protection E-learning 93% 95% 92% 84% - 84% - - 87%

Number of third party

complaints regarding

breaches of customer

privacy higher than

100.000 € 0 0 0 = 100% - 100% - 100%

Amount of customers
complaints regarding

breaches of customer
privacy higher than

100.000 € 0 0 0 = 100% - 100% - 100%
Innovation

Number of employee

“Experts” 344 376 - 100% = 100% - - -
Number of WIN members 48 50 56 = = - - - 100%
Number of patent families 50 43 - - 100% - 100% - -

Innovation sessions
delivered by Worldline
for customers 40 35 51 - 100% - 100% - 100%
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Perimeter 2022 Perimeter 2021 Perimeter 2020

Per Per Per Per Per Per
Indicator Standard 2021 2020 PCECIETEERNETELTEE employee  revenue  employee  revenue
Sustainability offering
Total revenue of
"sustainability offering"
(in € million) 2,468 2,109 1,055 = 100% - 100% - 100%
Mobility and e-Transactional
Services - Total revenue of
"sustainability offering" 242 231 209 - 100% - 100% - 100%
Mobility and e-Transactional
Services - Percentage
of total revenue of
"sustainability offering" 10% M% 20% = 100% - 100% - 100%
Merchant Services - Total
revenue of "sustainability
offering” 1,663 1,354 333 100% - 100% - 100%
Merchant Services -
Percentage of total revenue
of "sustainability offering" 67% 64% 32% = 100% - 100% - 100%
Financial Services - Total
revenue of "sustainability
offering" (M€) 563 524 514 = 100% - 100% - 100%
Financial Services -
Percentage of total revenue
of "sustainability offering" 23% 25% 49% - 100% - 100% - 100%

Overall customer satisfaction from Tactical Surveys (scope
from 0 to 10): As a joint venture not being explicitly part of
Worldline, PAYONE's activities are excluded from this scope.

Net promoter score: As a joint venture not being explicitly part
of Worldline, PAYONE's activities are excluded from this scope.

% of incident responses compliant with Worldline security
policy: Since 2022, SPS (integrated in FS GBL) security incidents
are included in the scope. Since 2022, ex-Ingenico (integrated
in MS GBL) security incidents are included in the scope.

Number of security incidents: Since 2022, SPS (integrated
in FS GBL) security incidents are included in the scope.
Since 2022, ex-Ingenico (integrated in MS GBL) security
incidents are included in the scope.

% of Compliance Assessment of Data protection carried
out on all data processing activities: Inclusion of processing
activities that are active a (with a status=active) and of all
Worldline entities within the European Economic Area and the
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UK. Processing activities relating to ex Ingenico entities for
the pre-United times (before 11/2020) as Ingenico Group of
companies did not build their inventories (records of processing
activities) with a Worldline CADP assessment. The following
structures or legal figures are considered not relevant, thus
excluded: joint-ventures, branches, and offices

% of employees trained on dedicated security trainings:
Inactive employees, school trainees, paid or unpaid, externals,
apprentices, employees on long-term leave (sickness, sabbatical,
parental leave excluding long holiday leaves) fom Q4, employee
with less than 3 months seniority (MyHR), employees not using
a computer excluded from the scope.

Percentage of Employees that have attended to the Data
Protection E-learning: The scope includes all countries and
entities of Worldline. If major acquisitions are made during the
reporting year, they may be excluded from the scope upon
decision of the group management (to be formalised in the
minutes of the relevant meeting/email).



Extra-financial statement of performance
Being a responsible employer

A.3 Being aresponsible employer

A.31 Meet employee expectations

In Worldline’s industry, having a qualified workforce, while
ensuring a work environment that promotes diversity and
well-being, is one of the most important drivers to ensure
the Company’s growth and success. Each year, Worldline
must attract, recruit, develop and retain employees who can
provide the expertise necessary to meet its customers’ needs.
Therefore, the Company pays specific attention to addressing
the expectations of another key stakeholder: its employees.
With regard to people challenges, Worldline has identified three
significant gross extra-financial risks. This chapter is structured
according to these risks and presents mitigation measures
for each in order to take full advantage of the opportunities
related to these risks.

KEY RESULTS AND TARGETS

Worldline has finalised its Trust 2025 programme and
emphasises the below objectives:

e Average number of training hours per employee per year:
32h;

e Employee satisfaction as measured by the Trust Index of
the Great Place to Work® survey: 69-70%;

e % of disabled workforce in the countries imposing legal
requirements: +20%;

e 35% of women within the management positions.

Target
Topic Indicator 2021 2025
Talent attraction Average number of Training hours per employee per year 20.78 17.09 32
&retention Employee satisfaction as measured by the Trust Index
of the Great Place to Work® survey 64% 64% 69-70%
People diversity % of disabled workforce in the countries imposing legal
requirements +16%' +6% +20%
% of women within the management positions 25% 23.2% 35%

1 This percentage corresponds to an absolute change in the number of employees compared to the 2020 baseline.

People risk Risk description

Employee well-being  The ability of the

Worldline action plan

Worldline is enhancing

Related opportunities Main monitoring KPIs

Collaborative e Trust 2025 Employee

at work

For more details,

refer to this document,
section A.3.2.

Company to foster an its well-being culture environment

satisfaction (Great

environment favouring
well-being at work is
essential to achieve
Worldline’s ambition

to be a Great Place to
Work® and establish
stable and performing
teams committed to
meeting customer
needs. In addition, it
enables the Company
to build a strong brand
able to attract the best
talents in the market.
Key topics: work
organisation, health
and safety, and social
dialogue (collective
agreements)

through the Wellbeing
at Worldline programme
in order to promote a
stimulating and healthy
working environment,
and the right conditions
for the development of
skills and Talents.

Place to Work® Trust
Index Rate)

and being a responsible
employer by leveraging
well-being at work
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People risk

Talent and expert
management

For more details,

refer to this document,
sections A.3.3 and C.

Training & human
capital development
For more details,

refer to this document,
sections A.3.4 and C.

Diversity and inclusion
For more details

refer to this document,
sections A.3.2.3

Risk description

In the fast-moving
sector in which
Worldline operates,

a wide-ranging set

of expertise and
intellectual capital is
key. Worldline must be
in a position to attract
and to retain Talents
able to provide the
expertise necessary
to meet its customers’
challenges.

Key topics:
employment, work
organisation

The qualification of

the workforce and
continuous training

is essential to adapt

to the technological
changes of the industry.
Worldline must ensure
that its employees have
the proper skills to meet
evolving demands and
remain a leader in its
industry.

Key topic: training

As proven by various
studies, diversity is

a source of value

for organisation as
boosting its creativity
and performance. By
not being able to reach
these objectives of
diversity and inclusion,
Worldline would be not
be able to reach its
objectives to be a Great
Place to Work.
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Worldline action plan

To attract and retain
the Talents it needs,
Worldline promotes its
employer brand and
focuses on people
integration and careers
development through
several programme in all
of its entities.

To maintain its

level of expertise,
Worldline prioritises
employee training and
development through its
global training plan and
its on-going investment
in certifications and
adaptive & multichannel
learning.

To reach the Trust 2025
objectives, Worldline
will put in place various
actions such as diversity
and inclusion training
including unconscious
bias, policy devoted

to parental leave and
care givers to enable all
employees to succeed
in both their private and
work life

Related opportunities

People engagement

People’s career
development

Main monitoring KPIs

e Employee hiring &
attrition

e % of employees
having an Individual
Development Plan

e Global turnover rate

e Trust 2025

e Average training
hours per employee
each year

e Trust 2025% of
women within
the management
positions

e Trust 2025% of
disabled workforce
in the countries
imposing legal
requirements (+20%)

e % of women with
the EXCOM and
in the Business
Management
Committees

e % of women with the
Company (globally)

e Number of
participants in
the Diversity and
Inclusion networks
diversity and inclusion
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Number of employees at the end Breakdown of employees by gender
of the reporting period (legal staff)

17,078 18,054

34%
12,603
11,502 11,959 Female
9,340
66%
Male

20177 2018 2019 2020 2021 2022

Breakdown of employees by geography Breakdown of the employee by age
1%
North America Oceania
1%
1% 60 lNA
Latin America \ 14 % : 20%
o Asia 17% \ 230 °
51-60
24%
41-50 x 33%
31-40
81%
Europe
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A.3.2 Foster employee well-being at work

A.3.21

A.3.211 Monitor progress through

an annual satisfaction survey

In Worldline’s highly competitive markets, attracting, retaining
and motivating the best talent is one of the most important
levers for consistently reaching excellence. In order to attract,
retain, and leverage the full potential of its employees, Worldline’s
ambition is to be a Great Place to Work®. In order to continuously
improve its wellbeing culture and monitor progress, in addition
to holding formal discussions with staff representative bodies,

Employee satisfaction - Great Place to Work survey [WL 11]

Great Place to Work Trust Index

Great Place to Work survey [WL 11]

Response rate

Worldline’s Great Place to Work objective®

Worldline conducts with all its employees an annual and
international satisfaction survey which is administered by the
independent Great Place to Work® (GPTW) institute. This survey
provides a detailed view of employee expectations and the
areas for improvement that they would like to see the Company
address. The survey is structured in five dimensions: credibility,
respect, fairness, pride and camaraderie. In 2022, 20 countries
took part in the Great Place to Work® survey which key results
are displayed hereafter.

64%

68%

People here are given a lot of responsibility 73%
| am able to take time off from work when | think it is necessary 81%
Management genuinely seeks and responds to suggestions and ideas 61%
Management involves people in decisions that affect their jobs or work environment 50%

The Group’s participation rate reached 68% in 2022. This
clearly means that the results obtained can be considered as
representative. Following this survey, the results are shared
during specific workshops that are held to involve managers
and employees in understanding the results of Great Place to
Work® survey and taking action to tackle the areas of progress
identified. A global action plan is then established for Worldline
and each country. The purpose of the action plans is to increase
the overall level of employee satisfaction.

All stakeholders: HR teams, management and employees
contribute to this continuous improvement process. As a result,
in 2022, 20 countries are eligible to Great Place to Work, plus
7 countries compared to 2021.
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A.3.21.2 Initiatives to foster dialogue

and well-being among employees

In addition to Worldline’s general actions that foster employee
satisfaction in the area of career development, training and
compensation packages, the Company also focuses its efforts
to foster its employee wellbeing. Worldline is convinced that
this wellbeing entails three actions:

e Encourage social dialogue to promote human rights and
high standards working conditions: refer to section A.3.2.2;

e Ensure fairness & efficiency through diversity promotion:
refer to section A.3.2.3;

e Embrace a continuous improvement dynamic to move
towards its ambition of being a Great Place to Work®.



Regarding this last point and thanks to the results of its annual
survey, Worldline has identified and implemented several
significant well-being initiatives through its local entities with
different purposes structured in three levels:

1. Top-down initiatives. Indeed, reports from the GPTW survey
showed a strong need for information and communication
on news and business strategies across all countries:

Management roadshows to better communicate about
the Company vision, business priorities, challenges, on-
going projects and achievements,

Global and local awareness actions to provide Worldline
business and well-being related information to all
employees on a regular basis. In addition to global
newsletters managed on a worldwide level, some entities
issue their own publications,

Mental health support: the Covid-19 pandemic has
amplified the need to better support our employees to
better handle stress related to work. Therefore, employee
assistance programme focused on mental health is
provided in most of Worldline geographies;

2. Bottom-up initiatives to encourage dialogue, improve
the integration of employees’ expectations and foster the
employees’ team spirit:

Establishing working groups to encourage dialogue and
better understand employee expectations,

Extra-financial statement of performance
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Working conditions actions. Worldline Logistics & Housing
team constantly strives to improve the work environment
of employees, whether through the renovation of the
buildings, by adding new spaces, or by making space
organisation more efficient, which fosters interactions,
motivation and productivity. To this end, the team
conducts an annual survey for each building, which leads
to improvement plans that are discussed with Workers
Council;

3. Networking and teambuilding initiatives. In addition to
the annual Wellbeing at worldline week organised in all
countries, other networking or sportive events take place
across all geographies all year long. Employees also have
the opportunity to contribute to social initiatives for local
communities (refer to this document, section A.6.3):

Networking events are organised in all regions. There are
various initiatives that have been launched by Worldline
employee. With notably the UNITE Network activities
where employees joined their efforts to organised various
initiatives to increase inclusive behaviours and share their
very unique lived experience,

Sportive events are also highly valued as part of the
well-being programme.

A.3.2.2 Encourage social dialogue to promote human rights

and high standards working conditions

A.3.2.21 A culture of permanent and effective

social dialogue

Social dialogue is a fundamental part of Worldline culture.
The Works Councils (hereinafter WC) are one of the main
stakeholders of the Company. Worldline acknowledges that
employee representatives must play a comprehensive role
concerning the most important and confidential topics faced
by the Company. In most of countries where the Company
is, there are employee representatives (all the countries
in Europe). The employee representatives meet local
management on a regular basis, and attend extraordinary
meetings to address specific topics, notably acquisitions
and or transformations.

Regarding the creation of a Special Negotiation Body
(hereinafter SNB) in order to create this future European Works
Council at the initiative of Management in 2020, despite the
Covid-19 situation, the company has succeeded in having
8 meetings most of them hybrid. With the acquisition of
Ingenico, five additional countries are now represented in the
SNB meaning 23 countries represented in Europe including
United Kingdom as a guest country. All the countries have a
least an employee representative including Portugal that has
one employee.

In 2022, many actions and many WC processes have been
managed regarding Covid-19 and the security and the safety
of all employees throughout the world. As a matter of fact, for
equensworldline there have been 9 Societa Europaea Works

Council-Board of Directors meetings related to this or other
topics.

At national levels, there were also initiatives. In Italy during the
Covid-19 period and also in 2021 regular meetings have been
set up with the Unions as required by the Bank Association to
update them regarding (i) the financial strength of the Company;
(ii) the health status of employees; and (iii) the safety measures
putin place for the safeguard of the employees. Furthermore, a
special committee composed by the Unions, the Safety external
Consultant and the Country Coordinator has been set up in
order to check on a monthly basis the Covid-19 situation. The
committee has been maintained also in 2022 to monitor the
Covid evolution and preserve the health of the employees.

In Spain, during 2021 and 2022, regular meetings with the
Unions and Health and Safety Committees have been set-up
regarding the evolution and impact of Covid-19 until June
of 2022.

In Belgium, the Covid situation was discussed whenever a
change in the situation occurred in the local Committee for
Prevention & Protection at Work.

In France too, simultaneously to webinars held for employees,
the social dialogue with staff representatives has been done
at national level.

Germany sets up regular meetings with works councils regarding
Covid-19 measurements to align topics directly between
employer and works councils.
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In addition, Worldline management team shares and discusses
on a regular basis in the countries where the Company has
employee representatives, strategies, projects and key
information relating to its economic performance (turn-over,
etc.), as well as all employee-related topics such as data privacy
or the Wellbeing at work.

Moreover, Worldline respects and protects workers’
representatives, and prevents employee representatives from
discrimination as well as violations of the freedom of association.

The reorganisations within Worldline are done in a responsible
way.

Indeed, the WC were involved after the various acquisitions.
The regular social processes were carried out in accordance
with local regulations. Finally, no social plans were established
as a result of these reorganisations.

Should a social plan be done, the social processes with the
employee representative bodies would be done according to
local regulations.

Health and Safety Committees

Different local initiatives are set up. A description of some of
them is explained under this paragraph.

In France, a dedicated national commission of the work council
(composed of elected employees) is the point of contact for
matters relating to health, safety and working conditions.
Moreover, Worldline management has decided to set up local
prevention committees to promote health, safety and the
improvement of working conditions at a local level, site by site.

For matters relating to health, safety and working conditions,
many actors contribute to act:

e The Facility Management team, in particular for the safety
of employees;

e The occupational medicine for the health of employees;

e The managementincluding the HR department by putting
in place specific agreements on these matters negotiated
with the trade unions;

e The HRBP who are in close proximity to employees.

In Belgium, a close exchange with the CPPW has been put in
place and intensified during the Covid-19 health crisis.

Since 2019, Worldline Iberia has established its own Health
and Safety department and the OHS Committee composed
of members of the management and elected employees that
is still in place. In 2022, quarterly meetings have been done
regarding the consultation and participation of Committees
on matters related the health, safety and working conditions
of employees.

In Germany there is a close cooperation with labor safety and
health authorities with regular inspections to ensure security
at work. Additionally, a committee ensuring safety at work
has been put in place and organised on a regularly basis. The
members of this committee are the following: works council,
Human Resources, Logistics and Housing as well as the external
counsellor on working safety and the medical counsellor.
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Convened by Management at least on a quarterly basis (for
France and Spain), or monthly basis (for Belgium) and for
extraordinary meetings when necessary, these Committees
aim at consulting the elected employees on all the matters
that impact employee’s health, safety and working conditions
(premises, move, emergencies, training, proposals for health
and safety improvement, audits...) prior to their implementation.

Collective bargaining agreements

Worldline not only follows local and international regulations
and requirements regarding labour rights, but also covers 76%
of all its employees with collective bargaining agreements or
collective agreements, and 74% of them by European Directives.
Indeed the Company has signed agreements with trade unions
and staff representative bodies that enable employees to
benefit from favourable statutory requirements regarding
working conditions. Worldline’s collective agreements and
commitments can cover health and safety matters, duration of
maternity/paternity leave, working time, homeworking, wages,
pensions, prevention of psycho-social risks, notice periods,
vacation time (usual and exceptional such as wedding, birth,
relocation, etc.) as well as training.

In countries not covered, Worldline also voluntary applies
global policies taking into account the local constraints and
regulations, for instance for the homeworking or for the travel
policy.

Thus, in France, the Unions and the management meet on a
regular basis to negotiate company-level agreements, such as
End-of-career management agreement, an accompaniment
towards retirement signed in November 2022.

The Facility Management teams, the HR department, the
commission of the work council work together to update a
Unique Risk Assessment Document (DUER) for all of Worldline’s
sites on an annual basis. This document lists all the potential
risks to which the employees may be exposed to while working.
It details, the level of the probability and gravity of these risks,
and the related preventive measures for each one. In addition
to the Unique Risk Assessment Document, the management
redacts an annual program to prevent occupational risks and
improve working conditions yearly (transversal measures).
Also, Worldline publishes safety instructions for each site to
inform employees of the proper behaviour to adopt on site
with regard to specific risks. A semestrial exercise is planned
with all employees in order to test the proper execution of the
security guidelines.

In Belgium, on top of the national collective labour agreements
that are applicable in its sector, Worldline is also negotiating
collective bargaining agreements with the Unions on different
topics such as: collective bonuses, working schedules for
specific functions, rules linked to standby hours, cafeteria plan
for +50 employees etc. Collective parameters are determined
together with employer and employee representatives and
collective targets for the on-going year are set. Each employee
contributes to the achieving of these targets.

In Austria, Worldline has 3 different collective bargaining
agreements for 3 entities (Worldline Financial Services
(Europe) S.A. Austrian branch, PAYONE GmbH Austrian branch



and Worldline Austria GmbH) and company agreements with
the works councils of all entities to topics such as working time,
teleworking, data protection or performance management.

equensWorldline Italy is part of the Collective Labour Agreement
(CLA) of the Bank sector with a validity until December 31,
2022. In March 2022 a new agreement between the Italian’
Unions and the Company has been signed to manage the new
“smart working” back to normal. The employees are entitled to
work from home the 50% of the working days. The rest of the
working days must be worked in the Company to guarantee
the link between the employees and the Company.

The CLA in Luxembourg has been signed on March 31,
2022 and is valid for 3 years, from January 1, 2022 through
December 31, 2024.

Worldline Iberia signed a General Remote Work Agreement
as part of the negotiation with the Unions and published in
April of 2022. Currently, more than 85% of the workforce have
their individual Remote Work Agreement.

A.3.2.2.2 Measures to ensure health
and safety at work

Assessing and preventing health and safety risks
at work

The OHS and CPPT Committees work together to update a
Unique Risk Assessment Document (DUER) for all of Worldline's
sites on an annual basis mentioned above.

Medical checks are also conducted for all employees in major
sites on a regular basis.

In line with labour law, a dedicated approach with special care
for the employee is for example developed in Belgium and
the Netherlands to accompany the employee who returns
from long termiliness. A phased return with several follow-up
moments to the rhythm of the employee in order to guarantee
a healthy and smooth return is organized.

Besides, since 2019, Worldline Iberia launched the certification
ISO 45001 for Madrid and Barcelona. This international
standard provides a framework to identify, control and reduce
the risks associated with health and safety in the workplace.
On the other hand, this certification allows the integration of
procedures with the Quality and Environment Management
System according to ISO 9001:2015 and ISO 14001:2015. These
certifications have been renewed every year.

In Italy till the end of October 2022 wearing the masks
during the working days in the office were mandatory as
also the measure of the temperature. From November 1 due
to the new lItalian Covid legislation the masks is only strongly
recommended.

For Germany, we have implemented an external psychological
help regarding Covid-Situation.

Training first aid volunteers at the workplace

Volunteer employees at every site are entitled to receive
training funded by the Company in order to learn basic first
aid and occupational risks. The training leads to a qualification
recognized on a national level, regardless of the Company.
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These employees are contacted to intervene, for example in
case of a workplace accident involving an employee, and are
authorized to contact the ambulance service. These employees
regularly attend training courses to refresh their knowledge.

More specifically in Belgium, Germany, France, Italy, The
Netherlands and Spain, real life exercises and regular fire drills
trainings are planned during the year on main sites to test
the correct intervention by the first aid helpers. They involve
all employees and the employees responsible for first aid at
each site.

Identifying and mitigating psychosocial risks

Worldline is fully committed to preventing and controlling
psychosocial risks. Since 2020, Worldline has implemented
in France the Worldline For Me platform allowing employees
to access several psychological and health support services.
In addition, since 2021, Worldline has set up training courses
to support employees on the following topics: the return to
sites, adaptation to the new Digital Workspace environment,
adoption of new work practices post sanitary crisis.

In Worldline Iberia, a psychosocial risk assessment was
carried out in 2020 with a plan of measures for 2021-2023.
An employee wellness program “BH Bienestar” has been
implemented with free psychology assistance to all employees,
coaching and individual wellness programmes.

Worldline Belgium set up courses in 2022 for new people
managers, supporting them in their new role as people
manager.

In Italy, in 2020 during the 1¢' pandemic wave, a psychologic
support has been implemented for all employees with an
external specialised supplier. In 2021 the support has
been renewed due to the good success. After the positive
experience of the psychological help desk implemented during
the Covid period, the Company decided to transform the help
desk in a permanent benefit for the employees.

Several webinars on different topics (Cyber bullying, gender
equity, mental coaching, etc) have been organized to help
the employees and the families.

In Germany we have prolongated the psychological assistance
provided during Covid Crisis. Employees can ask for external
psychological consultation, if needed.

In order to support the Worldliners in case they should
face a situation of harassment, bullying, discrimination or
inappropriate behavior, a continuous effort is made to promote
the use of the integrity line installed in 2019 over the entire
Worldline Group on the top of the related policy and trainings.

At the Group level, a dedicated person is now in charge of
it from an HR perspective, and coordinating deeply with the
compliance team. They covered 30 cases amongst which
14 were related to harassment, bullying and discrimination
which all have been acted upon. Depending on the outcome,
disciplinary measures have been implemented when necessary
in full respect with local rules and legislation.
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Raising employee awareness on health prevention

Worldline implements initiatives to create awareness on well-
being and health prevention. More generally, Worldline provides
financial support to its employees on sport or fitness activities
in its main geographies and special chairs or desks that fulfil
physical or ergonomic requirements.

Worldline Belgium has set up a dedicated Seniority Plan
for older employees (50+ & 55+), including topics such as
knowledge sharing or medical check-up. The entity also offers
other initiatives to all of its employees: sport week (with tai
chi, yoga, football, fitness or dance activities), health sessions
with experts notably relating to healthy food, health check-up.

Regarding GRI 403-7, the information is not available. Worldline
did not report it as Worldline does not have a Global Health and
Safety policy yet. It is handled at local levels so far. Worldline
is intending to draft it in the coming years.

In some locations in Germany we are providing fruit baskets
for employees on a weekly basis. In Spain, a Christmas gift is
given on a yearly basis.

A.3.2.2.3 Promotion of human rights internally
through the international labour rights

Worldline is determined to embed the respect and promotion
of human rights into every function, role, and dimension of its
business. As a signatory of United Nations Global Compact (UN
GC) since 2016 which includes commitments with International
Labour Organisation (ILO) conventions, Worldline ensures the
protection of international labour rights in its organisation and its
value chain' and states that it is not engaged and have not been
suspected/accused in any form of breaches on international
labour rights. Furthermore, Gilles Grapinet became a member
of the board of the UN Global Compact France in 2020. The
Company supports and respects the principles of the Universal
Declaration of Human Rights of 1948, the Council Directive
2000/78/EC of November 27, 2000 establishing a general
framework for equal treatment in employment and occupation
(hereinafter: the Employment Equality Directive’), the OECD
Guidelines for Multinational Enterprises, the United Nations
Guiding Principles on Business, and Human Rights, the ILO
(87 or 98) Declaration on Fundamental Principles and Rights
at Work, as well as UN International Covenant on Civil and
Political Rights or UN International Covenant on Economic,
Social and Cultural Rights.

It is all the more important for Worldline to ensure compliance
with the following principles of labour rights in all its geographies
given that 25.7% of its total employees in 2022 worked in
sensitive countries (e.g. China, India, Singapore, United States,
Indonesia, Hong Kong, Malaysia)?:

e Supporting and respecting the protection of internationally
proclaimed human rights;

1 For more inforn
assessment”

regarding due diligenc
Section A.4.6.4 “improve cc

e Making sure that Worldline is not complicit in human rights
abuses, including harassment;

e Upholding the freedom of association and speech and the
effective recognition of the right to collective bargaining;

e Rejecting of all forms of forced and compulsory labour;

e Supporting United Nations Convention on the Rights of
the Child and ensuring effective abolition of child labour.

The Worldline’s human rights commitments are also set by its
Code of Ethics (refer to this document, section A.4.2.1), its
Human Rights policy is integrated all along the Company’s value
chain through the Business Partner’'s Commitment to Integrity
charter that is included in all suppliers” and partners’ contract
(refer to this document, sections A.4.6.2). In this document, it is
stipulated that they must not make use of child or forced labour,
practice or support any psychological or physical coercion and
must respect individual and collective liberties and comply with
labour laws. These documents introduce the right of any Group
employee or partner to disclose behaviour or actions deemed
inconsistent with the mentioned values and principles, through
the Compliance alert system.

The human rights challenge is covered by the Company’s
Enterprise Risks Management but has not been identified as
a main risk for Worldline.

Worldline's Human Rights policy is a detailed policy giving an
overview of human rights in a business environment. Its scope
is Worldline as a company, all the Worldline employees as well
as third parties working with Worldline. Its purpose consists
in formalising a general commitment to respect human rights
and to comply with the international conventions on Human
Rights. It has been approved by the Global Ethics and Anti-
Corruption, the Group head of Human Resources and CSR
Officer. It has been communicated to all employees through
a newsletter. Furthermore, a CSR webinar devoted to Ethics
and Human rights has also been organised by the CSR and
the Compliance team. The policy is internal and is therefore
not public. However, the main content has been published in
the external Human Rights Statement.

It refers to employment practices: diversity and inclusion,
non-discrimination, child labour/minimum age work, forced/
bonded/compulsory labour, freedom of association/collective
bargaining and right to strike, health and safety, working
conditions (including working hours), no harsh or degrading
treatment/harassment as well as the social impact on supply
chain management and corruption and bribery.

At local level, more attention is given to physical and mental
health in the context of strenuous jobs. Eventually, as it is
described in its Vigilance Plan, Worldline assessed the risk of
potential discrimination towards indigenous people.

6.2 "ensure due diligence through its suppliers’ risk

2 ltis based on the ITUC Labour right Index: sensitive countries are countries with a score equal and above 3: ITUC_GlobalRightsindex_2021_EN_Final.pdf

(mutualcdn.com)

116 Worldline Universal Registration Document 2022


https://worldline.com/en/home/main-navigation/resources/themes/csr.html

A.3.2.2.4 Smart working conditions
to foster work life balance

Worldline gives priority to permanent and full-time working
relations with its employees: 98% of people in the total
workforce are under a permanent employment contract and
82% of these people work full time. Nevertheless, the Group
strives to ease part-time work situation on request of employee
if this latter considers that it is better for his or her work-life
balance. Additionally, Worldline operates in collaborative mode
notably tools such as Microsoft Teams and SharePoint, which
allows remote working (teleworking) and offers more flexibility
for employees in their work-life balance.

Extra-financial statement of performance
Being a responsible employer

For instance, the Company has taken steps to ensure that 97%
of its employees can continue to work from home, despite
the difficult pandemic conditions. Whereas the pandemic
situation allows it, Worldline takes a hybrid approach between
working from home vs. in the office and will allow max 50% of
the time in home working, independent of a full-or part-time
contract. The aim is to emphasise the importance to return to
the office to foster our company culture and values and at the
same time to respect the individual needs of our employees.
There are circumstances where employees can be asked to
spend most of/all their time in the office.

Worldline supports local recruitment: 92.39% of experienced
managers are local, and 85% of the Company’s employees
in 2022 were local.

A.3.2.3 Ensure fairness & efficiency through diversity promotion

Worldline seeks to give to all its employees an equal chance to
reach their full potential in the Company regardless their gender,
cultural differences, level of experience, sexual orientation or
disability. Fostering diversity is not only the right thing to do,
it is crucial for Worldline that its employees feel empowered
and encouraged to bring their best to work. The Company
commits to provide a secure working environment, that entails
no discrimination and promote fair and ethical behaviours within
its workforce.

Worldline is convinced that increasing diversity and inclusion
is crucial to:

e Increase the pool of talent to hire;
e Strengthen employee engagement and sense of belonging;

e Increase psychological safety, and as a result employee’s
willingness to express themselves, take risk and innovate;

e Improve our ability to provide tools and services that meet
the expectations of Worldline’s end users, whatever their
characteristics.

To materialise our commitment, out of our four Trust 2025 People
KPI, two are related to Diversity and inclusion, as we strive to
increase the proportion of women in managerial position up
to 35% and increase the number of employees with disability
by +20%, both by 2025.

In line with these ambitions, Worldline has articulated its
Diversity and inclusion strategy around four pillars:

e To nurture inclusive behaviour and awareness across the
organisation;

e [eadership championing inclusion;
e To develop processes inclusive by design;
e Toinfluence our external stakeholders.

The programme covers all dimension of the diversity and
inclusion, such as:

e Gender equality: equal opportunities for men and women,
equal access for all to the same level of responsibility
within Worldline. The right balance of men and women in

Worldline enables innovation, creativity and collaboration
in each team;

e Cultural differences: capitalising on Worldline’s
international diversity by learning to work better together
and by encouraging the development of talent wherever
Worldline operates. International diversity is essential to
enable the development of Worldline’s global and cross-
functional organisations. Within Financial Services there
were workshop provided on People skills for all managers,
and also how to deal with cultural differences was included.
Likewise various e-learning modules are available for all
employees and notably hiring managers and recruiters
willing to reflect and take action against unconscious bias
in their daily activities and decisions;

e Sexual orientation, including LGBTQIA+ (Lesbian, Gay,
Bisexual, Transgender and/transsexual, queer and/or
questioning, Intersex and ally and/or asexual). Worldline
has signed the United Nations’ Standards of Conduct
for Business and the L'/Autre Cercle Charter, pledging its
support to LGBTQIA people at work worldwide. Drawing on
good practices, the United Nations’ Standards of Conduct
for Business sets out actions to protect the rights of
LGBTQIA+ employees, such as eliminating workplace
discrimination; making sure business operations do
not contribute to discrimination against customers or
suppliers; and working with business partners to address
discriminatory practices up and down the supply chain.
Since 2021, with the support of its Diversity and inclusion
employee network, Worldline has launched various
initiatives to promote LGBTQIA+ inclusion awareness,
foster allyship among colleagues and create safe space
to speak. As such following the Pride months events in
June, the “Rainbows all Year” monthly chat has been
organised. During these virtual meet-ups, the employees
can connect and share their lived experience as well as
guidance;

e Intergenerational skills transfer: making sure that
Worldline employees, at whatever stage of their career
they are in, are given professional opportunities in line
with their skills and experience. The active career policy
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must ensure the right transfer of expertise and skills within
Worldline. For instance, intergenerational skills transfers take
the form of Mentoring and Reverse Mentoring Programmes.
These annual or multi-year programmes support employee
development and networking in the Company, through
learning from younger generations or sharing with more
experienced colleagues;

e Disability: inclusion of people with disabilities, to ensure
continuity of employment and access to training and
equality in career development. Pursuant to our Trust 2025
ambition to increase the number of employees with disability
within the Company, global and local action plan has been
designed to move the needle in that direction.

Promoting Diversity and inclusion at all levels

As stated above, one of our key objectives is to foster a
workplace valuing inclusion in everything that we do. The
Diversity and Inclusion programme is, therefore, also about the
message the Company conveys, nurturing an inclusive mind-
set toward all employees. Numerous initiatives were launched
at global and local level to this end, such as:

The creation of a Network devoted to diversity and inclusion.
UNITE is Worldline’s new employee network that looks at equity,
diversity and inclusion (EDI) in Worldline. With one simple
objective: empowering all talented, ambitious and motivated
Worldliners to have an equal chance at becoming leaders — if
this is their professional ambition — whilst creating an inclusive
workplace for us all and a culture of equality. UNITE will carry
forward the following objectives:

e Understand: share best practices, relying testimonials, news
monitoring, toolboxes;

e Nurture: awareness sessions, training & communication,
mentorship;

e Include: events, networks, connections;

e Teams: coordination of local initiatives, internal networks,
joint teams to deliver on specific themes;

Engage: UNITE daily life, external network such as Women
in Payments.

Since its creation the UNITE network has organised various
awareness initiatives to mark the momentum and celebrate:

e The International Women’s Day;

e The Pride Month during a Webinar with “LAutre Cercle” on
what is an inclusive workplace;

e The International Diversity Awareness Month with different
events in October;

e The International Day of people with Disability.

With more than six hundred employees being part of the UNITE
network, we have multiplied by three the number of members
in one year. This has notably been improved as we move from
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a very centralised approach to a more localised one with very
active local leads.

In France for example, The MixIT by WL association, was
launched in September 2018, after having won the Sustainable
Dream award. It has helped define, organise and run new training
courses in the French catalogue “the impact of stereotypes
in business” and the now famous “female leadership” In order
to support its approach, it has joined the CORIF (Observation
Centre for Gender Equality) of Hauts-de France, which offers
a MOOC (Online Course) on Equality, accessible to all. The
aim being to change preconceived ideas about digital jobs,
by participating in digital promotion operations among young
girls and children, co-organisation and speaking at technical
conferences (the famous MixIT in Lyon and the Duchess,
throughout the territory). It supports the Recruitment team,
with participation in forums in schools and universities, where
the presence of employees identifies Worldline as a company
employing women in all types of positions.

The continuous effort to seek for gender fair representation in
every Worldline internal and external events. More generally,
regardless the topic involved, the Global Head of Diversity and
Inclusion interacts with the internal stakeholders to ensure
consistency in Worldline diversity representation in internal and
external communication campaigns. This is a key lever to boost
awareness and best practices, foster equal representation of
women and men in testimonials and speaking opportunities, and
ensure that corporate materials and recruitment messages are
aligned with Worldline diversity and inclusion vision and strategy.

A.3.2.31 Focus 1: Promoting gender equity

Worldline’'s commitment through the Gender Equity
programme

A growing part of Worldline attractiveness as an employer brand
is based on the fairness and transparency given to people in
terms of recognition and promotion, notably in the form of
broader responsibilities during their careers, and regardless
of gender and wherever the Company operates. Worldline
commits to ensuring collective fairness, equality of treatment
between genders and balanced access to managerial positions
in order to work better together.

To achieve this objective the Gender Equity programme was
launched in 2017 as a part of the Group Trust 2020 commitment.
This programme aims to ensure that the Company applies the
principle of equity for management positions by reducing the
female managerial gap.

Diversity and inclusion, more specifically, the gender equity,
constitutes a key element of the Company’s Trust 2020
programme and its successor since 2021, the Trust 2025
programme.

Worldline appoints 34% of women in 2022 and 25% within the
management position. The aim is to reach 35% women with
management position by 2025 despite a lower proportion of



women in the professional world of software & IT, e-payment
and finance.

Managerial processes are systematically including diversity
indicators. In fact, the percentage of women is taken into
accountin (i) compensation, (i) training, participation in internal
events, (iii) seminars, (iv) promotions and (v) expert networks.

Implementation of the Gender Equity programme
and local initiatives

Although the fields of IT and engineering mostly appeal to men,
Worldline employs up to 34% of female employees worldwide
and constantly strives to improve this proportion.

In the executive committee and business management
committees (which represent the top 20% of positions), there
are 23% women. This is also a key priority of the Trust 2025
programme: in management positions, the target is to reach
35% women by 2025. In 2022, the percentage is 25%.

Eventually, in 2022, 7 women were Board members out of 17
members'.

Thus, in 2018, the Gender Equity Steering Committee has
established a purposeful gender equity top twenty guidelines
structured around the three pillars: “Women attraction”, “Women
development and promotion” and “Women retention” These
pillars are supported, at global and local level, by the Human
Resources teams, who are responsible for formalising, promoting
and deploying in all Worldline regions, the adjusted HR rules
and actions to reach exemplary equal treatment for